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Mr. Sparks’ in Chicago 
He Tells Chicago’s Past 
He Looks in at Show 
Reviews Pre-Show Parties 













By 
hris Sinsabaugh 


Palmer House, Chicago 


G through Friday to 
f allocate the jobs the auto- 
manufacturers and_ the 
of parts and accessories 


try build for us the greatest 
air fleets, “Mr. Sparks” did 
get to the Chicago show as 
yas he usually does. For the 
{41 years, he always had been 
my-on-the-spot for the _ pre- 
mries. This time he got here 
Saturday to find the stage set 
the doings in the stockyards 
thitheater, finding that Sam 
piro had got along very nicely 
tut any help from the man 
thandled publicity for the very 
tshow, staged by the late Sam 
ts in the old Coliseum. “Mr. 
tks” had to hurry to make the 
dine—as admiral of the flag- 
) fleet, he flew American and 
te it. se ts! be 


MLL, HE was in time but 
ihless. Convoyed by our own 
|Adams, he hastened to the 
thitheater, stopping for lunch 
John McMahon's Saddle and 
tin Club, which is the side 
mnce to the show itself, and 
1wedged his way through the 
mds and crept under the tent— 
was in. And he saw a show 
‘really is an automobile show. 


tt then he had expected Chi- 
)would be just that and it was. 
‘urse, back in the early days, 
ago was a national event but 
rnt local and became an asset 
he Chicago Automobile Trade 
1, largely to get Ford into it. 
i, you know, isn’t a member of 
itnow is the Automobile Manu- 








n just how Bill Knudsen | 


ackle in assisting the airplane | 
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William S. Knudsen, 





MOTOR INDUSTRY’S LEADERS convened in D 
the entire automotive industry will make parts for 
defense production chief, were (left to right) C. 
Edsel Ford, president of Ford Motor; Knudsen; K. T. Keller, president of Chrysler, and 
president, who represented Alvan Macauley, Packard board chairman and president of Automobile Manufacturers Assn. 


U. S. aircraft. 








e Automotive News photo by Norman York 
etroit Friday to set in motion a national defense program, whereby 


Among those attending Friday’s conference wit 
E. Wilson, 


ss of General Motors; 
aul G. Hoffman, Studebaker 





Half Billion in Plane 
Orders Due Car Plants 


By Chris Sinsabaugh 
Editor, Automotive News 
DETROIT.—That the automobile 
industry is going to play a most 
important part in national defense, 
through its offer to cooperate with 
the National Advisory Committee, 
in the airplane program, is ap- 
parent following the meeting here 
last Friday, when representatives 
of car manufacturers and_ the 
body, parts and tool and die pro- 
ducers met at the headquarters of 
Automobile Manufacturers’ Assn. 
here. 


Following the meeting, at a press 
conference in which U. S. Produc- 
tion Chief William S. Knudsen 
answered the questions of news- 
papermen, it was indicated that, 
as it looks today, the automobile 
industry and its allies will be called 
upon to manufacture aircraft parts 
for the airplane makers that will 
represent an expenditure of at 
least $500,000,000 over and before 
previous orders and is one-fourth 
of what the defense advisory com- 
mittee is planning to spend as a 
starter. 

The automobile industry will be 


turers Assn. and prior to this|asked to make at least 400 dif- 


ts New York affair wouldn't 
ticipate in a national show, hold- 
its own exhibition and running 
competition with the national. 
Chicago went local in order to 
Ford under the big top. And 
tago has been “local” ever 
* Good thing, it has proven 
®, 


NDER dealer leadership, break- 
Precedent has been an annual 
it with the CATA since it first 
‘over the sponsorship in 1935 
moved from the outmoded, 
gh conveniently located, Coli- 
" to the Amphitheater at the 
kyards. Although the move 


ited opposition among some of | 


factories and dealers who 
ved it as a mistake—viewed it 
‘alarm, as a matter of fact 
an't be disputed that from then 
(See SPARKS, Page 10, Col. 1) 


olf 


AUTOMOTIVE NEWS’ head- 





“ters during the Chicago 
\w will be Suite 1850 - 1851, 
Umer House. 





|ferent airplane parts, but no en- 
|gines, and these parts will be used 
lin the construction of bombers. 
| As yet all this is on paper and 
lit is expected that it will be next 
|spring before the orders actually 
lare allocated. Meantime, the auto- 
|mobile industry will be gearing up 
to be ready when Uncle Sam fires 
the starting gun. Already several 
big plants, notably by Chrysler and 
Ford, are being built and will be in 
readiness when the actual orders 
come along. 
Naturally, the quizzers of Knud- 
| Detroit Body Makers 
| 
To Get Plane Contracts 
DETROIT.—A major part of 
$75,000,000 sub-contracts will be 








| 


| placed with three Detroit manu- | 


facturing concerns by Douglas Air- 
craft Co., according to word re- 
ceived here Friday from the com- 
pany’s headquarters at 
Monica, Calif. 

Detroit companies to share in 
the national defense construction 
program are Murray, Briggs Manu- 
facturing and Fisher Body. Largest 


allotments to individual companies 
: t 


will exceed $20,000,000 each. 


Santa| 





sen wanted to know what the 
commissioner thought about the 
automobile situation. Would the 
airplane activities of the industry 
interfere with car production in 
1941? And what about the chances 
of new models in 1942? 


As for the first, Knudsen opined 
that right now he couldn’t see why 
the defense program should _ in- 
terfere with the production of 1941 
models. As to 1942, he said: “Let’s 
see first how the airplane program 
develops and what we will need. 
Maybe it will be possible for us to 
superimpose the airplane program 
on the automobile program with- 
out disturbing the normal produc- 
tion of motor cars.” 


The meeting started with a 
morning session of the automobile 
manufacturers, which was presided 
over by Paul Hoffman, president of 
Studebaker and a vice-president of 
AMA, in the absence of President 
Alvan Macauley. The meeting 
was held at the request of Knud- 
sen, following an offer by car 
and truck manufacturers to sub- 
ordinate all work on model changes 
to the needs of the aviation pro- 
curement program. Knudsen had 
come from Washington, accom- 
panied by a staff of five U. S. Army 
officers and went into a huddle 
with representatives of practically 
every car company. Among those 
present were C. E. Wilson, acting 
president of General Motors; K. T. 

(Continued on Page 16, Col. 4) 


The Top Ten 


PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. Make 

I1—615,626 Chevrolet 444,965— 
2—397,642 Ford 352,799— 
3—320,407 Plymouth 277,687— 
4—202,922 Buick 142,181— 
5—162,363 Pontiac 108,005— 
6—152,499 Dodge 147,519— 
7—139,696 Oldsmobile 98,541— 
8— 74,509 Studebaker 57,912— 
9— 72,061 Chrysler 51,366— 
10— 60,445 Mercury 46,973—1 

Total All Makes 
2,465,580 1,939,204 


standings of all 
‘ this issue. 


complete 


"ake 27, 


|} new 


Truck Exhibits 
Get Spotlight at 
Chicago’s Show 


CHICAGO.—The truck manufac- 
turers are stepping out, and so are 
some of the passenger car makers, 
in the commercial vehicle section 
of the Chicago automobile show at 
the International Amphitheater. 


For in this section are to be 
found not only complete lines of 
eight truck makes, but also seven 
makes of station wagons in a 
space set aside for them. Inci- 
dentally, this is the first time that 
station wagons have _ been _ so 
honored at the show. 


The truck exhibits include Chev- 
rolet, Diamond T, Diamond T 
Pak-Age-Car, Dodge, Ford, Plym- 
outh, Reo and Studebaker. The 
station wagons on view are Buick, 
Ford, Hudson, Oldsmobile, Pack- 
ard, Plymouth and Pontiac. 


Practically the entire south wing 
of the amphitheater’s main floor is 
devoted to the commercial vehicle 
section, with approximately 36,000 
square feet of space utilized. Most 
of the trucks are of the lighter 
capacities, although engineered to 
take large bodies. 

Well in advance of the show, 
sales departments were busy noti- 
fying customers and prospects of 
the advantages to them in visiting 
the exposition of trucks which they 
represent. They pointed out that 
the spaciousness available makes 

(See EXHIBITS, Page 18, Col. 3) 
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HICAGO SHOW EXPECTS RECORDS 


(Motor Exhibits, 


Army Equipment 
Divide Attention 


Numerous Dealer Meetings 
Are Scheduled for 
This Week 


By Mel Adams 
Staff Correspondent 


CHICAGO. — Having re- 
ceived the official okay from 
the industry and trade at its 
preview Friday evening, the 


41st annual Chicago automo- 
bile show threw open its doors to 
the public Saturday for a nine-day 
run through next Sunday (Nov. 3) 
at the International Amphitheater. 


Bigger, more complete and more 
spectacular than its predecessors, 
this year’s event is expected to 
make history also in the matter of 
attendance and sales. 

Known as a “buying show,” be- 
cause of Chicago’s place as an 
automotive market, the show by 
that token has made this city the 
converging point for presidents, 
sales executives and engineers, as 
well as dealers, from over a wide 
area. 

More than 10,000 dealers, mem- 
bers of their organizations, and 
factory officials jammed the amphi- 
theater for the preview of the 
“Non-Stop America” stage feature 
and inspect the novel layout of ex- 
hibits. 

In addition to “Non-Stop 
America” on the stage, the central 
arena is shared by an array of 
United States Army equipment, 
such as anti-aircraft tanks and 
guns, a searchlight unit of 800- 
million candlepower, a prime 
mover, a field kitchen, a cavalry 
scout car and other apparatus de- 
pending upon motor power to 
move. 

These are departures from past 
shows. So are the inclusion of 
station wagons in a space of their 
own. Interest also is centered in 
the exhibit of late model used cars, 
a cooperative enterprise by the 
dealers, and the educational dis- 
plays by city and state govern- 
ment divisions, the United States 
Navy and Marines. 

Among the educational features, 
stressing the idea of teaching 
safety to the young, is the layout 
of prize-winning slogans and 
posters selected in a contest among 

(See CHICAGO, Page 30, Col. 5) 


Labor, Materials, Not Tools, 
Most Likely Peril to Output 


By Chester S. Ricker, M.E. 
Technical Counsel 

DETROIT.—-Labor and material 
shortages—not tools and dies—are 
the most likely handicaps, if any, 
to the building of 1941 and 1942 
model cars. 

Moreover, if tocol and die shops 
are able to complete the necessary 
national defense tools and fixtures 
before the middle of next year, 
then it may be possible to build 
tools and fixtures for such 
changes as are required for 1942 
models. If, however, the shops are 
still working on defense tools, then 


| there are likely to be few changes 
|} in the design of 1942 cars. 


If there is no change in the 


manufacturing tools used by the 
automotive industry, there is likely 
to be little or no difficulty in pro- 
ducing all of the cars needed by 
the industry both in 1941 and 1942. 

The average person thinks the 
term “tools,” commonly used by 
the automotive industry in refer- 


ring to preparedness for new 
(See RICKER, Page 22, Col. 5) 


Today 


Truck section—pages 18 to 25. 


Who’s Who at Chicago show— 
page 12. 

Reports on shows in various 
cities—page 2. 
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Nation’s Car Shows Continue to Smash All Records, 


‘40 Washington Show Hailed 


As Best in Capital’s History 


By William Ullman 
Staff Correspondent 
WASHINGTON.—An increase in 
attendance of 26 percent over 1939 
helped make the automobile show 
which closed here Oct. 26 the most 
notable in the Capital’s history. 
From the hour the event, held 
under the auspices of Washington 
Automotive Trade Assn., opened on 
Oct. 19 the spacious new Riverside 
Stadium was thronged and the 
greatest interest was displayed in 
the new models of 17 car manu- 
facturers and one trailer which 
were on view. 
The “Salute to the Americas” 





Ford to Introduce 
New Low - Priced 


V-8 Model Nov. 1 


DEARBORN.—A new low-priced 
Ford V-8—not to be confused with 
the proposed Ford Six—will make 
its debut Nov. 1 in dealer show- 
rooms. Prices of the new Special 
line, which will be $25 to $35 below 
the Deluxe models previously an- 
nounced, are as follows: 


Coupe, $665; two-door sedan, $700 
and four-door sedan, $740. All 
prices are f.o.b. Dearborn, and do 
ae include taxes or transporta- 
ion. 


The new Specials will have the 
same mechanical and body fea- 
tures of the Deluxe line, but will be 
sold minus the extra refinements. 

“Further expansion of our mar- 
ket,” said H. C. Doss, Ford general 
sales manager, “will be achieved 
through this activity.” 


The new line is intended to meet 
the needs of fleet owners, salesmen, 
farmers, etc. 

No additional information was 
given on the proposed Ford six- 
cylinder car, which is expected to 
be announced shortly after Jan. 1. 
It was previously reported that the 
new six-cylinder engine would be 
interchangeable in the present Ford 
chassis, at a reduction of around 
$50 in cost. 


Tank Motors Set 


For Continental 


DETROIT. — Officials of Conti- 
nental Motors Corp. announced 
Wednesday that their plant here 
would soon begin production of 
motors for the 25-ton medium-size 
tanks which Chrysler Corp. will 
make for the United States and 
Great Britain. 

Eventually, they said, 30 motors 
a day will be built. 


Timken Awards Contract 


To Enlarge Canton Plant 

CANTON, O. — Timken Roller 
Bearing Co. has awarded a con- 
tract to Gibbons Grable Co. here, 
for the construction of a new one- 
story addition to its bearing plant 
here. The new building will cost 
$170,000. 

Present plans also call for con- 
struction of a tube storage build- 
ing adjacent to the bearing plant. 


theme of the New York show was 
also effectively carried out here, 
made even more impressive by 
the attendance of hundreds of 
Latin Americans, led by diplomatic 
and commercial representatives of 
the republics to the south. 


Because of increasing economic 
relations between North and South 
America brought about by the wars 
overseas, the presence of this seg- 
ment of life in the Capital was of 
much more than social significance, 
heralding, it is hoped, increased 
demand for U. S. automotive prod- 
ucts by Latin America. 

Without exception exhibitors re- 
port a large volume of actual pur- 
chases and prospects and with 
Washington growing at unprece- 
dented peacetime rate because of 
the national defense drive it is 
forecast that new sales records 
will be hung up here before the 
year closes. 

Staging and direction of the show 
was handled by a special WATA 
committee of which Whitney Leary, 
Chrysler distributor, was chairman. 
The committee added a_ timely 


touch to proceedings by arranging 


for a demonstration of motorized 
military equipment by the District 
of Columbia National Guard. 


Sales, Attendance 


Increase Over °39 
At St. Louis Show 


By Sam X. Hurst 
Staff Correspondent 

ST. LOUIS. — Both sales and 
attendance at St. Louis’ 34th an- 
nual automobile show last week 
topped those of the 1939 event, ac- 
cording to Joseph A. Schlecht, 
secretary-manager of the St. Louis 
dealer association. 

That more money is in circula- 
tion in this area is evidenced by 
the fact that in the higher-priced 
field, half of the Cadillacs on dis- 
play had been sold by midweek and 
E. C. Beaumar, vice-president of 
Oliver Cadillac Co., disclosed his 
company has 62 unfilled orders on 
its books. 

Harry A. Klees, St. Louis zone 
manager for Oldsmobile, reported 
that 75 percent of the orders this 
year are for the Hydra-Matic drive 
ears. He also stated that sales are 
exceeding anticipations. 

Brisk buying also is reported of 
all models in the lower-priced field. 


St. Petersburg Cancels 


Show for Second Year 

ST. PETERSBURG, Fla. — Auto- 
mobile dealers of this city have 
decided for the second time in as 
many years to forego an automo- 
bile show, despite the precedent 
of an unbroken record of 12 con- 
secutive years that was maintained 
until last year. 

The biggest reason for discontin- 
uing the event, officials of the local 
association state, is that the cars 
come out so early in the season 
that almost everyone has seen them 
by show time. The result is low 
attendance. 








FRED M. ZEDER, head of Chrysler Corp. engineerin 
to a Chrysler Windsor to Fielding H. Yost, athletic Gas ot Ue versity of 
Michigan, at the banquet given in Yost’s honor Oct. 19. The car was Zeder’s 
ersonal gift. He is an alumnus of Michigan and a personal friend of “The Old 


an.”’ More than 2,000 
Toast to Yost fsom Coast to Coast.’’ 


the title 


Michigan men and women turned out to give “A 


National Show Attendance 
Increases 11% Over 1939 


Special to Automotive News 

NEW YORK. — Final tabulation 
of attendance at the 41st annual 
National Automobile Show re- 
vealed an increase of more than 
11 percent over last year, while the 
exposition from the standpoint of 
sales was termed the best in five 
years. 

Although definite figures were 
not immediately available on the 
exact number of sales, it was be- 
lieved they would run well into 
several millions of dollars. Many of 
the sales made at the show did not 
involve trade-ins, while many other 
orders were taken subject to ap- 
proval on traded-in cars. 

Automobile Manufacturers’ Assn., 
which, with the Ford Motor Co., 
sponsored the national exhibition, 
does not make public the actual 


Attendance Rises 
46% at Buffalo’s 
Automobile Show 


By George E. Toles 
Staff Correspondent 

BUFFALO. — With attendance 
running 46 percent ahead of a year 
ago, the Buffalo Automobile Show 
in the new Memorial Auditorium 
was acclaimed by dealers to be 
an outstanding success from the 
standpoint of attracting public in- 
terest in 1941 models. 

While sales in the early stages 
of the show were reported at a 
good level, they did not come up 
to the 1939 show volume. Dealers 
said that uncertainty over the 
presidential election and conscrip- 
tion acted as a brake on selling. 

On the other hand, they reported 
inquiries about new cars and pros- 
pective buyers made an impressive 
showing and that substantial sales 
are expected to result from the 
show after uncertainties have been 
removed from the picture. 


The apparent return to prosper- 
ity was reflected in the business 
done by exhibitors in the used car 
division, a new feature of the 
show this year. At the half-way 
mark in the show, 25 percent of 
the used cars shown had been sold, 
dealers reported. Twenty-eight 
dealers exhibited about 100 cars. 

A big drawing card for the show 
was the fact that it was held in 
the new Memorial Auditorium, and 





many persons were attracted to the 
exhibit by the prospect of having 
a look at the new civic gathering 
place. 

The evening attendance was usu- 
ally larger than that recorded 
during the afternoon. Dealers re- 
ported prospective buyers showed 
a decided preference for brighter 
colors, usually an omen of better 
times. 


Willys Awarded 
Big War Order 


DETROIT. — Additional national 
defense orders allocated to Detroit 
firms include the Budd Wheel Co., 
$7,818,380, it was announced in 
Washington. 

The Willys-Overland Motor plant 
in Toledo was also awarded a con- 
tract of $8,820,040. Both contracts 
were for ammunition. 





oo 


CHEVROLET’S show party at Chicago last week drew these men. Left to 





right, C. P. Fisken, advertising manager; G. I. Smith (standing), Great Lakes 
regional manager; W. E. Holler, general sales manager, and H. H. Koehler, 
vice-president of Chicago Herald-American. 


number of visitors, but it was un- 
officially estimated that the at- 
tendance total during the nine-day 
run exceeded 250,000. 

Trade attenduace at this year's 
show here was unusually heavy. 
This was believed due to the fact 
that fewer local shows are being 
held elsewhere throughout the 
country than heretofore. 


Pittsburgh Show 
Hailed as Biggest 


Success in Years 


PITTSBURGH. — With total at- 
tendance exceeding the record of 
50,000 last year, Pittsburgh’s annual 
automobile show last week is hailed 
as the most successful in many 
years. 


Crowds broke all records during 
the closing days of the show, held 
in Hunt Armory, according to W. 
N. Owings, manager. 


C. H. Eisenbeis, chairman of the 
show committee, said: “From both 
standpoint of attendance and pub- 
lic interest, this show has been the 
best held in many years. I have 
heard from exhibitors that volume 
of business done during show this 
year exceeds that for any other. 

Jack Stevens, president of Pitts- 
burgh Automobile Dealers’ Assn., 
expressed thanks to all patrons. 


Omaha Will ‘Swing’ 
Its Show for 1941 


OMAHA.—The Omaha debut of 
the 1941 automobiles is to be 
enlivened by “Swing Out, America,” 
a 22-girl musical novelty show, 
sponsored by the Omaha Automo- 
bile Trades Assn., and presented 
nightly at the city auditorium 
Oct. 29-Nov. 3. 


Web Feierman and a 12-piece 
orchestra will accompany the show, 
and specialty dances will include 
comedy, semi-classical, satirical, 
and adagio, as well as “La Conga,” 
in which persons from the audi- 
ence will be invited to take part. 

Kathryn Duffy, producer of 
“Swing Out, America,’ declared 
that “Vaudeville still lives. The only 
casualty in the war between pic- 
tures and the legitimate stage has 
been grade ‘B’ entertainment, which 
could not face stiff competition.” 


Boston Expecting 
2,000 Sales From 


Open House Week 


By James T. Sullivan 
Staff Correspondent 





BOSTON. — Boston automobile ni 
dealers expect a minimum of 2,000 | 
sales of new and used cars as a mduc 
result of their annual automobile itl! ¥ 
open house, which closed Saturday, ? 
This will be about 20 percent more# 
than last year. x mu 

Attendance was high each day! ® h 
and evening attendance was greater 8°, 
than a year ago. Sales would have °Pin! 
been larger if more complete lineg*# fac 
were available, it is believed. ;mad 

This estimate is based on the 
fact that in metropolitan Boston, pidn't 
the section covered by the show, ¢fron 
5,532 new cars were sold in Sep- ‘he is 
tember and 41,273 for nine months@ me 
this year. The section takes close fa 
to 50 percent of all cars sold ing altl 
Massachusetts. ¢ spac 

The open house was a compre-4d be 
hensive exhibition in some 200s for 
showrooms and is the second year mnnit 
it has been an open house week., qual 
Hundreds of signs were placed ong as 
showroom windows calling atten= sory 1 
tion to the show and all Boston 
newspapers had show editions. 


Showrooms were decorated in-0Fs ' 
side and out, and special programs/THE 
of music and moving pictures were, emp! 
an added attraction. For the first jobs 
time permission was granted to, 
allow the Boston dealers to be OpeNn, resp 
Sunday from 2 to 6 o’clock. ther 
Many dealers are behind in de-'the , 
liveries, which was one reason for, i¢ th 
putting the show back a week 
later than in 1939. Big shipments 
are beginning to come through now! am | 
to ease that situation. « fact 
a. tomob 
Newark’s Show 1 
o 
Results Indicate |, 
° « prvisi 
Bright °41 Seasonser 
By Bethune Jones me of 
Staff Correspondent 
NEWARK, N. J.—A bright out-yppg¢ 
look for the 1941 model year in 
this area was indicated by en- al: 
thusiastic response to the 34thiat o1 
consecutive annual Newark Auto-dagers 
mobile Show, which concluded ag ago 
week’s run here Oct. 26. fornia 
Attendance marks for the early® ® 
days of the show ran well ahead of With 
last year and, while final figures #¢S 
are not yet available, the con Wen 
tinuing heavy crowds indicated t a 
show would pass all records here™ld | 
for attendance. Corresponding gains® tw 
in sales and prospects also were*ssi0! 
reported. ws pr 
William L. Mallon was manager 
of the show, which was staged byWithor 
New Jersey Automobile Exhibition goge 
Co. for the Newark Automobilenignt 
Trade Assn. The show committee last | 
was composed of these officers andymotio 
trustees of the exhibition company‘nnt 


Clarence Fisher, president; Edy, g¢ | 
ward J. Foley, vice - presidentiglersh: 
Glenn W. Tisdale, treasurer; Hors epjjy; 


ace A. Bonnell, Alfred De CozeMtyip tha 
George F. Fischer, David E. Lanne, y 
and Mallon. veral 


ty locs 
UNION, N. J.—Harold B. Thomas, Th 
one of the founders of Elastic Sto ( 
Nut Corp., and former vice-presidentyy, 
in charge of sales, has resigned to-™, 
enter consulting work in_ industrial distrit 
product analysis and market research.y, of r 
He remains active as a director and | 
member of the executive committee ofWas 2 
the corporation. m whe 


Thomas Resigns 








D. U. BATHRICK, right, vice-president and general sale 


presenting H. J. > 
and barometer in honor of his 
The ceremony took 
automobile show press party in 


Klingler, president and general manager, 
—— La a the company’s annua 

lace Thursday evening & e co 

; the Drake Hotel, Chicago. 


s manager of Pontiac,8ve to 
with a ship’s clock pits 


Pontiac division. 
head of the Pon j pre-tk.-Te: 


ee 
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ducting a column. I never 
; AS @' 1] what little passing remark 
mobile | aw a flood of inquiries, 
urday, # dr. h 
, vei another remark which I 
on much more important draws 
h day! ® handful. In a column not 
r to 880 I merely observed it was 
he = opinion that ex-dealers made 
. lined yg factory men than ex-factory 
»made dealers. 
* * * 
cotods jdn’t that raise a hornet’s 
show, ¢from exponents of both sides 
| Sep- the issue! It has almost forced 
1onths @ me the necessity for giving 
close @ facts to prove my convic- 
old ing although I am reluctant to 
-space in this column which 

mpre-qd better be used for profit 
e 20045 for automobile dealers, than 
| year qnning a discussion regarding 
week,, cations of the factory 
ed OM, as dealers, and dealers as 
atten~sory men. 
soston * * * 


i in-tors Car Dealers 


zramsiTHE first place, I wish I were 
were, employment bureau and could 
first obs for many of these ex- 
, brs who assume, because I 
OPEN, respect for them, that I can 

»them get located. They might 
n de-ithe classified advertising sec- 


n for. o¢ thi helpful. 
week? this ~~, - p 


nen 
~— familiar, of course, with 
+ fact that there are 40,000 
tmobile dealers, and probably 
iy 4,000 factory travelers. Even 
agh the automobile dealer is 
i: his own resource, and the 
le tory traveler is under constant 
yrvision, I still claim that the 
\OMater percentage would be in 
nr of the automobile dealers. 


* * * 


outwesses Are Cited 


 en-lM also familiar with the fact 
34thiat one of the assistant sales 
Autosugers of a large factory not 
ed af ago resigned and went to 
fornia as a dealer, and that 
early'§ a success. I am_ familiar, 
ad of With the fact that one of 
vureg Sales managers of a big fac- 
“cond went to Texas just a few 
it ago, and he is a success. 
here%ld be only too glad to have 
zaing® two men prove that my 
weression is wrong. Exceptions 
as prove the rule. 
ager - = 2 
d byWithout going into history, and 
itiOM¢ose this discussion for good, 
obilemight point out that within 
itte® last couple of years the sales 
andmotion managers of two dif- 
any‘ent factories resigned their 
Ed-s at the factory and took up 
lentiserships. There evidently was 
Hor collusion, but it is quite pos- 
9ZeDyile that they both liked sunny 
Lan€nes, with the result that within 
eral months of each other 
ty located in Tampa, Fla. 


* * * 


stopt There Now 
setoOW, TAMPA is usually the 
trial distributing headquarters of all 
ar CDs of merchandise for that state. 
»e ofWas an important commercial 
m when Miami was still a strip 
‘ean sand on a coral beach. 
er of these two men is there 
. What transpired, and why 
failed, I’ll leave to the dealers 

Ives to discover. You know 
dealer of your line in Tampa. 
can write and ask him. If you 
know your dealer there, write 
















Bouquet 
John: 

have just read with a great 
of interest the announce- 
t that you will conduct the 
lers Tell Me” column in 
motive News. 

congratulate Automotive 
8 upon securing your fine 
ices and shall look forward 
«wh week to reading what you 
iae,tve to say.—L. Clare Cargile, 
locK eile Motor Co., Texarkana, 


ion. 
pre- -Tex. 
























Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John 0. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requested. 


mw new at this business of 
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ealers tell me 


By John 0. Munn 


and address. 
* * 

Perhaps it would be interesting 
to you to know why a sales 
promotion manager of a factory 
would fail at a dealership. A 
sales promotion manager has 
charge of that part of factory 
activities which has to do with 
moving the cars from the deal- 
er’s floor to the public. He 
is the man who gives. the 
dealer advice as to how to 
move cars and if any factory 
executive should be successful as 
a dealer, it ought to be the head 
of this department. 


Dealers Have It, Too 
‘7 these things only because 

I was pressed into it, and I say 
them to aid the world in develop- 
ing a better appreciation for auto- 
mobile dealers, to indicate that all 
the brains aren’t under the brass 
hats — there are plenty out in 
the territory. 

ok * * 

Now, in speaking of factory 
sales promotion managers, there 
is another thing on my chest that 
I might as well get off right here 
so that I can forget it, too. 


Not One Reply 

OT LONG ago I was visiting a 

dealer, who had in his office a 
corrugated box filled with form 
letters which were multigraphed 
on standard factory stationery (of 
course with the dealer’s name in- 
cluded) that had been sold to him 
by his factory representative. He 
was debating whether or not to 
send them out, and I asked him 
why he questioned them. He told 
me there were three mailings in 
the program. He had already sent 
out the first two mailings and 
hadn’t had one single reply. The 
mailing had cost him more than 
$800 and he had a mind to salvage 
the stamps on the envelopes then 
in his office, and give it up as 
a bad job. re 


In my desire to be helpful, and 
render unprejudiced advice, I 
first asked him the purpose of 
the campaign, and he said it was 
to sell new cars, and was ad- 
dressed to the owners of 1938, 
1937 and 1936 cars in his com- 
petitive price class. That looked 
all right, because if a dealer 
wants to extend his market, and 
he can’t get enough of an in- 
crease from his own owners, his 
only opportunity to extend it is 
to include owners of competitive 


makes. 
* * - 


Suggests Price-Cutting 
‘HEN I looked at the letter. 
There was nothing particularly 

wrong except, as usual, the factory 

didn’t exploit the many advantages 
the car offered owners, but rather 
it emphasized that the dealer would 
be willing to cut the price by offer- 
ing a long used car allowance. 

Then I investigated the list and, 

sure enough, it was a list of com- 

petitive owners driving 1938, 1937 

and 1936 cars. 

* * x 
But here is where the $800 
spent by the dealer on factory 
insistence went wrong — the fac- 
tory had bought the registrations 
in the county of owners of com- 
petitive makes. Even the very 
novice knows that a large per- 
centage of any owner list bought 
their cars as second-hand cars. 

* * * 


Not in Market 

O THAT 70 to 80 percent of the 

mailing was going to people 
who bought those cars originally 
as used cars — people who never 
were in the market for a new car, 
and probably never would be in 
the market for a new car. The) 
mailing might have had a chance | 
to be effective, if just simple in- 
structions had been given in buy- 
ing those registration lists, speci- 

(Continued on Page 22, Col. 3) 
















me and I'll give you his name 
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No New Laws, W.Va. Urges 


Dealers Advocate 
Jan. Introduction, 


Elect Meredith 


CLARKSBURG, W. Va.—Resolu- 
tions calling for no new regulations 
by law, repeal of the state’s ban 
on doubledecker convoys, and Jan- 
uary introduction of new models, 
wére-zex pted here last week at the 
annual convention of West Virgi- 
nia Automobile Dealers Assn. 

The conclave, largest ever held 
by the association, also went on 
record as opposing manufacturers’ 
sales to government and govern- 
ment employes below dealer cost, 
and called for minor changes in 
the West Virginia title law. 

R. D. Meredith, of Fairmont, was 
elected president of the association, 
while W. O. Hundley, of Wheeling; 
J. A. Thackston jr., of Huntington, 
and George H. Brown, of Prince- 
ton, were named vice - presidents. 











COMMITTEE of Grand Rapids Passenger Car Dealers Assn. making final 
lans for the thirty-second annual exhibit to be held Nov. 4-9. Left to right, 


ed Booth of Ted oth, Inc. (Packard); William Berger of Berger Chevrolet; 
Roy F. Springer, Standard Auto Co. (Ford); Don Stegman, Stegman-Olsee 
Olds Sales & Service; Claude Goldner, Goldner-Slootmaker, Inc. (De Soto- 

Service Co. (Ford), 


Plymouth), and Lawrence Dyksta, of Universal Car & 


president of the association. 


Ohio Dealers Assn. Plans 


Revising State Territories 


By P. C. Garrard 
Staff Correspondent 
COLUMBUS, O.—At the coming 
annual convention of the Ohio 
Automobile Dealers Assn. to be 
held at the Mayflower Hotel in 
Akron, Nov. 12-13, action will be 
taken to redistrict the state, cre- 
ating additional districts due to 
the fact that some of the districts 
as they now exist are considered to 
be too large, it is announced by 
Miss Verna P. Conner, executive 
secretary of the association. 
She made the further announce- 


Bullock Is Named 
New Secretary of 


K.C. Dealers Assn. 


KANSAS CITY.—E. H. Norring- 
ton, president of Kansas City Mo- 
tor Car Dealers Assn., announces 
that the organization has dissolved 
its affiliation with the Chamber of 
Commerce and has established a 
new office at 254 Union Station, 
with H. D. Bullock as the new 
executive secretary. 

C. M. Woodard, who has been 
the secretary of the association for 
almost four years and is now head 
of Trade Development of the 
Chamber of Commerce, has _ re- 
signed because the defense and 
trade program requires all his 
time. 

Under the new setup the associa- 
tion’s headquarters are more easily 
accessible to all dealers. 

Harry Whitman, who was with 
Woodard for several years, will as- 
sist Bullock in the new quarters. 





Son Takes Over Duties 


Of Late F. A. Winerich 
SAN ANTONIO.—Following the 
death on Oct. 15 of Frank A. Wine- 
rich, announcement is made that 
his son, William 
H. Winerich, has 
taken over his 
father’s responsi- 
bilities as head of 
Winerich Motor 
Sales Co. 

The late Mr. 
Winerich had 
been Studebaker 
distributor in this 
section for 17 
years and had 
started in the 
automobile _ busi- 
ness with Willys-Overland. He was 
prominent in dealer activities in 
Texas and at one time was a di- 
rector of National Automobile 
Dealers Assn. 


MEMA Annual Meeting 


Scheduled for Dee. 10 


NEW YORK.—Motor and Equip- 
ment Manufacturers Assn. will hold 
its annual meeting Dec. 10 at the 
Blackstone Hotel in Chicago. 

There will be an informal re- 
ception from 6:30 to 7 p.m., fol- 
lowed by dinner and a program. 
Speakers will be John Abbink and 
Edmund M. Toland. 





F. A. Winerich 


ment that ballots will be sent to 
every dealer member of the as- 
sociation in the state, that they 
may vote for whoever they desire 
to represent their district on the 
board of directors. 

At a meeting of officers of the 
association held in Akron recently, 
H. L. Taylor, president of the as- 
sociation announced the appoint- 
ment of the following members of 
the convention program com- 
mittee: R. Earl Burrows, secre- 
tary of the Cleveland Auto Trades 
Assn.; Paul E. Martin, secretary 
of the Akron dealers organization; 
Lee Arnet, Akron automobile deal- 
er, and C. B. Levering, member 
of the legislative committee of the 
state association. President Taylor 
and Secretary Conner will serve as 
members of the committee. 

It was stated by Miss Conner 
that the Akron automobile dealers 
will be host to the visiting dealers 
at a luncheon during the conven- 
tion. Efforts, she said, are now be- 
ing directed toward securing an 
outstanding speaker for the con- 
vention. 

It was further announced that a 
meeting of the board of trustees 
of the association will hold a meet- 
ing the last week in October and 
that there will also be meetings of 
convention program committees 
and the legislative and redistricting 
committees. 


Wisconsin Assn. Moves 


Operations to Capital 
MADISON, Wis. — Wisconsin 
Automotive Trades Assn. has 
moved its headquarters here from 
its former location in Milwaukee. 
It is explained that throughout the 
year practically every member has 
dealings with various state depart- 
ments or commissions, and by es- 
tablishing the headquarters in the 
state capital the association will 
be able to render more service. 
The staff expects to make daily 
visits to the state capital, following 
up correspondence of members 


with the state departments. 





Retained were J. F. Willis, Blue- 
field, and Lawrence E. Rollins, 
Charleston, treasurer, and secre- 
tary-manager, respectively. 

The convention was opened with 
a banquet attended by present and 
past officers and directors of the 
association. 

Among speakers during the two- 
day session were Stanley Horner, 
president, and Walter Blanchard, 
manager, of National Automobile 
Dealers Assn.; C. J. Powell, state 
motor vehicle registrar, who spoke 
on changes in present laws; L. J. 
Buckland; William J. Lawrence, of 
U. S. Truck Lines; James Dalton, 
of Motor, and Millard Bennett, 
vice-president, Browne Vintners Co. 


High Court Due 
To Settle Wage, 


Hour Questions 


WASHINGTON. — Most of the 
major legal questions, arising un- 
der the wage-hour law, are ex- 
pected to be decided by the United 
States supreme court before the 
end of its present term. 

The court last week agreed to 
review the second of the so-called 
test cases on the law, the govern- 
ment’s case against Opp Cotton 
Mills, Inc. At the close of the last 
session the court took under review 
the Darby Lumber Co. case, but 
rendered no opinion. These two 
cases, together with the Montgom- 
ery Ward case, expected to be 
reviewed later in the session, will 
give the court an opportunity to 
pass on all of the more important 
legal aspects of the wage - hour 
law. 

By the end of next spring 
therefore the wage-hour law prob- 
ably will be in the same position 
legally as the Wagner act is today; 
that is, all questions of the law’s 
constitutionality and the general 
powers of the administrative 
agency will have been passed upon 
by the supreme court. There will 
remain then for future decision 
only problems of procedure and the 
“special case” questions constantly 
aes in the application of all 
aws. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
““wide-awake"’ in the industry. 







Employes Drafted for Service 
Must Be Reemployed 


CLEVELAND. —Any perma- 
nent employes, who are drafted 
for active service in the armed 
forces of the U. S., are to be re- 
employed if they apply to their 
employer for reemployment 
within 40 days after they are 
discharged from active duty, 
according to provisions of the 
Conscription Act. This law indi- 
cates that draftees, who have 
satisfactorily completed their 
service, will be given a certi- 
ficate to that effect. The fol- 
lowing quotation from the Con- 
scription Act advises of their 
reemployment. 

“In the case of any such per- 
son who in order to perform 
such training and service, has 
left or leaves a position, other 
than a temporary position, in 
the employ of any employer, 
and who (1) receives such cer- 





tificate, (2) is still qualified to 
perform the duties of such po- 
sition, and (3) makes applica- 
tion for reemployment within 
40 days after he is relieved from 
such training and service .. . 
if such position was in the em- 
ploy of a private employer, such 
employer shall restore such per- 
son to such position or to a 
position of like seniority, status, 
and pay, unless the employer's 
circumstances have so changed 
as to make it impossible or 
unreasonable to do so... .” 


Cleveland Automotive Trade 
Assn. suggests that if any of 
your employes are drafted for 
active duty, and you hire men 
to take their place, that you 
inform them they will be re- 
placed by drafted employes 
when the latter return. 
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Mother Lode? 


oe aes already taken through show activities indi- 
cate that the automobile industry, in the mining ver- 
nacular, has struck the 1941 mother lode so far as sales go 
and apparently justify the forecastings that the new season 
will be a banner year, probably a runner-up to the historic 
1929, maybe better. Prevailing business conditions and the 
outlook seem to warrant this prophecy, and it is likely that 
at the end of the show circuit in another month, it will be 
verified by the results of the coast-to-coast displays of the 
new product. Undoubtedly public interest is keen. The 
national show in New York confirmed this, as proven by the 
report of Automobile Manufacturers Assn. that the attend- 
— = 11 percent greater than in ’39 and ’39 was better 
an ’38. 


But our prediction as to the industry having struck the 
mother lode is not based on attendance alone. It is based 
largely on the reports of the factories as to 1941 sales, made 
not only in New York but also in Detroit and a few of the 
early-bird shows that already have been held. Detroit, par- 
ticularly, tells us that, while the gate was no larger, retail 
sales ran extremely high. An instance showing this is the 
report that one salesman, representing a car in the high 
bracket, alone had an order book which showed $31,000 net 
for his week’s work. 

We are looking to Chicago, which opened on Saturday, for 
additional proof to back us up, if that is needed. Chicago, 
like New York, is holding its 41st annual show. It is also 
national in character, although run by the local dealers’ 
association, and should be a truthful barometer on antici- 
pated sales. Besides, it is the market place that brings in 
more dealers than any other show on the circuit—it always 
has. So we’ll hold our breath and wait for Mike Lanahan, 
clever showman that he is, to tell the industry what happens 
at Chicago. 








Our Industry Enlists 


ANUFACTURERS of motor cars and makers of auto- 
mobile parts and accessories have enlisted for the 
duration and have told their Uncle Samuel that not only 
will they waive their priorities on the services of those who 
build the jigs and fixtures so necessary in the manufacture 
of new automobiles, but they also will put their shoulders 
to the wheel and produce airplane parts for airplane com- 
panies engaged in building our air armada. The bargain was 
sealed in Detroit last Friday when the automotive industry 
started its definite program. 

This action does not necessarily mean that there will not 
be any 1942 model cars and trucks, although alarm has been 
caused by radio commentators declaring there will be no new 
models next year. They base their conclusions on the draft- 
ing of the tool makers for defense production, whereas, if 
necessary, the industry can use its 1941 jigs and dies on 
’42 production. 

We believe there will be ’42 models and that most likely 
the automobile industry will have to get along without re- 
tooling. But, as we have said before, there are many ways 
of skinning a cat — some body changes and the addition of 
new gadgets and the like, and the next season’s problem 
will be met. And this industry is large enough not only to 
turn out these airplane parts but continue to make cars, too. 


Tomorrow.” 
went to the Fair again to see it 
and there, in a raw October wind, 
I saw the same long queues which 
had been there from the day the 
Fair was opened two years ago! 


a genius, an actual 
tomorrow,” one hundred and sixty 
miles long, was already opened for 
traffic a few hours drive from the 







By GEORGE M. SLOCUM 





PENNSYLVANIA’S Even as late 
LIFE-SIZE as 10 days be- 
‘FUTURAMA!’ fore the N. Y. 
World’s Fair 

was due to “close its doors for- 
ever,” General Motors still had 
‘em standing in seemingly endless 
lines waiting to get in to see a 
“Futurama” of the “Highways of 
I know, because I 


How many millions of people saw 
this Norman Bel Gedde’s dream of 


what the highways would look like 
a few years hence I do not know, 
but I am sure that only a few of 


those who saw this miniature “toy- 
land” would believe that even as 
they were gazing in open-mouthed 
wonder at this fanciful dream of 
“highway of 


Futurama itself. 
* * * 

One of the penalties of passing 
the half-century mark is that the 
“big thrills” come less frequently— 
but I will freely confess that on 
Oct. 20, when I passed the stone 
gates west of Harrisburg, (Pa.) and 
saw two unbroken ribbons of con- 
crete stretching out toward the 
Alleghenys I swallowed quite a 
lump from under my collar. Here 
in fact was “a highway of the fu- 
ture,” built life-size through one 
of the most important mountain 
barriers in these United States, 
which you and I who live today 


can drive and enjoy to our heart’s 


content. 
* * * 

Although from many sources 
(AN, Oct. 7, ’40) you have already 
read the bare statistics of the new 
road, I intend to refresh your mem- 


ory to prove the point I have in 


mind. Two 24-foot roadways, sepa- 
rated by a 10-foot grassy strip, 
form the Turnpike. There are no 
intersections, crossings or stop- 
lights in its entire 160 miles, and 
although the road at no point has 
more than a 4 percent grade it 
actually saves a vertical climb of 
9,000 feet (nearly two miles 
straight up) over the old routes. 
This believe-it-or-not feat is ac- 
complished by building seven two- 
lane vehicular tunnels, which cut 
through the highest mountains for 
a total of seven miles! The tunnels 
are the last word in engineering, 
with more than adequate ventila- 
tion, mercury-vacuum (day - lite) 
lighting and lined with tile. Even 
a duplicate lighting system is pro- 
vided in case of emergency. 
* aK * 

From the time you pass the toll- 
gate near Harrisburg, the capital 
of Pennsylvania, until you reach an 
out-gate on U. S. 30 near Pitts- 
burgh, the Turnpike invites you to 
experience the highway you have 
always dreamed of. Off and on 
over the past 30 years I have driven 
East or South through Pittsburgh. 
More than once I have been de- 
tained by snow or rains on this 
route, so I had to pinch myself to 
realize, as I bowled along at 60 and 
70, that I was actually crossing 
the Allegheny mountains. It was 
snowing when we put up at Harris- 
burg for the night and so early 
Sunday morning we were one of 
the first cars to try out the new 
highway under winter (7?) con- 
ditions, since it opened. It was 
obvious, of course, that winter will 
be no problem on this mountain 
road with its minimum grades. 

* * ~ 


The road was financed by a loan 
of $40,800,000 from the R.F.C. and 
an outright grant of $29,250,000 
from the P.W.A. The R.F.C. will 
be repaid from the tolls charged, 
and statisticians have estimated 
that the bonds will be retired in 


30 years and the road become part | 


of the state highway system. Toll 


charges are nominal, $1.50 for a} 


passenger car for the entire dis- 
tance or from 
truck. This toll charge is, 
opinion, more than compensated 
in time, safety and comfort for the 
car owner, to say nothing of the 


$4 to $10 for a| 
in my | 
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Feel My 
In This Corner 


‘Congratulations .... .° 


The views expressed in 
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Muscle! 


this column are those of our readers. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Likes Album 


Would I be presumptuous if I 
said: “Congratulations for that 
swell 1941 Album of American 
Cars?” This is my first year in 
the automotive publicity field; for 
that reason, the Album is new to 
me. But even If I had had a 
hand in publishing it, I’d still want 
to say that I thought it was a 
peach of a job. 

I know that I'll personally find 
lots of things in the Album, such 
as pictures of mechanical features 
and mechanical specifications, that 
will be a big help to me, in writing 
Ford publicity. The other fellows 
in my field must be in the same 
boat.—Paul G. Sturges, McCann- 
Erickson, Inc., Los Angeles. 


Dealer Ads 


| Will you be good enough to have 
| some one in your organization send 
| me a copy of the act, regulation 
|}or FTC ruling (whatever it is) that 
constrains automobile manufac- 
turers from spending advertising 
assessments, collected via the car 
invoice, in other than local 
mediums? 

Everyone seems familiar with 


the general tenor of this restric- 


saving in gasoline consumed. I 
understand that the estimated sav- 
ing, for fuel alone, in a heavy 
trailer truck (30,000 Ibs.) will be 
$27 on a through trip, not to men- 
tion the time saved. 

* a * 

I am told by automobile club of- 
ficials that we should not en- 
courage “toll roads” and I quite 
agree with them that gasoline 
taxes now collected would, if en- 
tirely devoted to highway con- 
struction and repair, adequately 
supply the costs—BUT, if to get a 
complete system of ocean-to-ocean 
and north and south highways 
comparable to this Pennsylvania 
Turnpike, it is necessary to make 
them self-liquidating, I, for one, 
will be more than willing to pay 
my share for the privilege! I think 
most Americans will feel the same 
about it, for after all, the use of 
the present Turnpike is not com- 
|pulsory, the old narrow routes 
over-the-mountains are still there, 
with no tolls charged, if you want 
to use them!—G. M.S. 

Epitror’s Note: Mr, Slocum will 
| continue his discussion of the 
| Turnpike and its implications for 
| national defense in the nert issue. 





tion, but no one that I have con- 
tacted in Chicago seems to have 
its exact wording. Otherwise I 
wouldn’t bother you. — Fred Dick- 
inson, Western manager, Bureau of 
Advertising, American Newspaper 
Publishers Assn. 

Epitor’s Note: No federal or 
state government regulation is 
known to us requiring that any 
money collected by the automobile 
manufacturer from the dealer, for 
advertising, shall be expended in 
the city or town where the dealer 
is located. The only arrangements 
of this sort known to us are those 
contained in dealers’ contracts 
with some of the manufacturers, 
which provide that the money 
collected, or a definite part of it, 
shall be spent in the city or town 
of the dealer from whom it was 
collected. 


| Coming Events 


OCTOBER 
26-Nov.2 — Milwaukee (auditorium). 
Automobile Show. 


26-Nov. 3—Chicago (International Am- 
epeentee. Chicago Automobile 
ow. 





26-Nov. 3—San Francisco. Annual Auto- 
mobile Show. 
28—Detroit (Book-Cadillac). 
Automobile Transporters 
Sixth Annual Convention. 
29-Nov. 3—Omaha. Automobile Show. 
31-Nov. 1-2—Los Angeles. (Hotel Bilt- 
more). SAE National Aircraft Pro- 
duction meeting. 
NOVEMBER 
4- 9—Grand Rapids, Mich. (Civic Audi- 
torium). Annual Automobile Show. 
7- 8—Tulsa (Hotel Mayo). SAE Na 
tional Fuels & Lubricants Meeting. 
9-16—Columbus, O. Open House Week. 
11-14—Los Angeles. American Trucking 
Assns. Annual Conclave. 
12-13—Akron (Mayflower Hotel). Ohio 
Dealers Assn. Annual Convention. 
13-14—Minneapolis. Minnesota Automoe 
bile Dealers Assn. Annual Conven 


tion. 
14-15—Washington. Thirty-eighth an- 
nual convention of American Auto- 
mobile Assn. 
DECEMBER 
2- 6—New York (Hotel Astor). Ameri- 
can Society of Mechanical Engi- 
neers annual meeting. 
2-7—Oklahoma City. Automobile Show. 
9-13—New York. National Assn. of 
Manufacturers. Annual Meeting. 


National 
Assn. 


9-14—Chicago (Navy Pier). Anaual IV] 
Automotive Service Industries 
now 

10—Chicago. Motor and Equipment 

Manufacturers Assn. Annual Meet- 

| ing. 

JANUARY 

| 6-10—Detroit. (Book-Cadillac). SAE 

| Annual Meeting ; 

| 20-30—Pittsburgh. National Automobile 
Dealers Assn. Annual Convention, 
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. THE MOST SENSATIONAL 
1am | 4 WEW DYNAMIC CRUISER ee Beet fener ee DEMONSTRATION 


rium). 


1 Am- 
modern streamlining! Already 


antl TO SELL AT POPULAR PRICE ahit with people, every where! FEATURE OF ALL TIME ! 
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ssn. 





HE biggest engineering “scoop’”’ of 1940 is 

the biggest single demonstration feature 
for 1941! Hydra-Matic Drive sells itself on 
trial. Once exposed to Oldsmobile’s ‘no clutch, no shift” 
drive, prospects want no other. There are excellent 
opportunities now open for progressive dealers to 
go with Olds and profit through Hydra- YW 
Matic Drive! Write D. E. Ralston, 
Lansing, Michigan, for complete details. 
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1941 version of the “best look- 


A LUXURIOUS MEDIUM-PRICED ing car on the road’’— with 
longer wheelbase and roomier 
Amer? Cl IAW OM! CRUISER body! It’s Oldsmobile again! 
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General Inactivity 


Trading Flurries Raise 
Motor Shares Fractionally 


Special to Automotive News 

NEW YORK.—With one eye on 
Europe and one on the domestic 
situation, particularly the presiden- 
tial campaign, Wall Street remains 
inactive for the most part. Flurries 
of selling or buying of securities 
on the Stock Exchange continue 
to be short lived. 

It will not be long until one 
uncertainty at least, is removed. 
What the effect on the stock mar- 
kets the outcome of the election 
will have, no one knows. There 
is wide divergence of opinion in 
the Street. At least there is ex- 
pected to be more activity for a 
while regardless of the outcome. 

One hears less about the election 


Chrysler Boosts 
Dividend to $1.75; 
Net $7.06 a Share 


NEW YORK.—Chrysler Corp. di- 
rectors Thursday voted a dividend 
of $1.75 a share on capital stock, a 
boost of 50 cents a share over the 
payments made in March, June and 
September of this year. 

The corporation reported a net 
profit of $30,706,094, or $7.06 a share, 
for the nine months ended Sept. 30 
after charges and federal income 
and excess profits taxes. This com- 
pared with $31,403,118, or $7.22 a 
share, in the first nine months of 
1939. 

The dividend is payable Dec. 12 
to holders of record Nov. 12. The 
company has approximately 4,350,- 
000 shares outstanding. 

For the year to date, Chrysler 
has disbursed $5.50 a share in 
dividends, this including the pay- 
ment authorized Thursday. In 1939, 
stockholders received a total of $5 
a share. 

For the six months ended June 
30, 1940, the corporation had re- 
ported a net profit of $30,494,274 or 
$7.01 a share vs. $25,345,771 or 
$5.83 a share in first half of 1939. 


RR’s Urge Caution 


WASHINGTON. — The increase in 
fatalities at grade crossings durin 
recent months, last week impelle 
Assn. of American Railroads to start 
a drive for greater caution by the 
operators of motor vehicles at these 
danger spots. A statement by the AAR 
stresses the need of action now be- 
cause of the increase in accidents 
that normally take place in the winter 
due to ice-covered pavements and the 
fact that most motorists drive with 


car windows closed, naeneeres 
themselves in hearing approaching 
trains. 
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NEW FORDS 


USE NICKEL STEEL VALVES 





Among the vital parts of truck 
engines which must take great 
punishment, none are harder 
worked than exhaust valves. For 
1941, the Ford line of motor trucks 
and commercial units offers three 
great engines—the 85-HP V-8, the 
95-HP V-8, and the newly intro- 
duced 30-HP four, designed for 
light delivery vehicies making fre- 
quent stops. Following Ford prac- 
tice for a number of years, both in- 
take and exhaust valves are heat- 
resistant Nickel-chromium alloy 
steel. The exhaust valves are cast 
with enlarged area stem ends. An 
important innovation this year is 
Nitriding of that portion of the 
valve stems which contacts the 
valve guide. This new protection 
lengthens valve stem life by pro- 
viding increased resistance to wear 
and abrasion at 
the point of 
greatest friction. 


INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





STOCK PRICE AVERAGES 


Previous Latest Year 
Week Week Change Ago 


SOROS. vv ivcsscvees 33.88 34.18 +40.30 37.16 
10 car-truck co.’s .... 35.62 35.84 40.22 25.86 
10 parts-access. ...... 26.79 27.51 +0.72 27.76 

4tire-rubbers ...... 16.23 16.65 +0.42 25.86 


in terms of business this year than 
in 1936 and more about the election 
in terms of the defense program 
and the effect on the country 
politically and_ socially, and, of 
course, in terms of the interna- 
tional situation. 


It has been interesting to note 
that when the Roosevelt tide was 
running the strongest and odds 
were 13 to 5 in Wall Street on 
his reelection, the stock markets 
were generally steady. At the same 
time, when the odds_ dropped 
sharply, the stock market made 
no response. Some commentators 
inclined to the view that the 
issues involved in this election 
were viewed in financial circles 
as greater than the mere question 
of the effect on the business world. 
This may account somewhat for 
the confusion regarding the pos- 
sible trend of the stock markets 
following the election regardless 
of which candidate wins. 


In the meantime, prices of auto- 
motive stocks, in the average, have 
held up well and were fractionally 
higher in the latest week covered 
by the Automotive News average. 


7th Anniversary 


Of Klingler With 
Pontiac Is Feted 


CHICAGO.—H. J. Klingler last 
Wednesday completed his seventh 
year as president and general man- 
ager of Pontiac Motor division of 
General Motors. Special attention 
was given to the anniversary at 
the division’s annual Chicago Auto- 
mobile Show press party held in 
the Drake Hotel here Thursday, 
when D. U. Bathrick, general sales 
manager, acting for the sales de- 
partment, presented Klingler with 
a merine chronometer and clock. 


Great strides have been made at 
Pontiac under Klingler from the 
standpoint of plant expansion, 
equipment, organization and prod- 
uct. Sales have risen from 76,553 
in 1934, Klingler’s first year, to 
217,000 for the 1940 model year 
just closed. 

Following 1934, sales rose to 124,- 
926 in 1935; to 173,137 in 1936; 
236,189 in 1937; then dropped back 
to 97,139 in the recession year oO 
1938; up again to 144,312 in 1939 
and finally the 217,000 figure for 
the year just completed. In_ all, 
more than 1,000,000 Pontiacs have 
been built and sold since Klingler 
became head of the company. 


Klingler also found an organiza- 
tion of 2,350 dealers of whom only 
1,000 handled Pontiac cars ex- 
clusively in October, 1933. Since 
then the quality of dealers has 
been improved by training and re- 
placement until today the total 
stands at 3,897 with 2,700 of them 
handling Pontiac cars exclusively. 

Many additions, changes and im- 
provements have been made in the 
modern 237 acre Pontiac plant. The 
foundry was re-opened in 1934 with 
new and modern equipment. This 
past summer two new cupolas were 
added and the foundry capacity in 
general was increased 50 percent. 
In 1936 a complete new axle de- 
partment was installed at a cost 
of $3,000,000. Millions were spent 
for new equipment in the motor 
plant as production and sales in- 
creased. 


7 * 7 
Tire Bids Open Nov. 4 

WASHINGTON.—Bids for supplying 
tires and tubes to the federal govern- 
ment for the three months starting 
Jan. 1, will be opened by the pro- 
curement division of the Treasury de- 
partment here Nov. 4, Director Clifton 
S. Mack announced last week. The 
government is now buying on a three- 
month basis instead of the six-month 
term formally in force. 

Employers are required by the Fed- 
eral age-Hour law to keep accurate 
and complete records of hours worked 
by all employees. 


Chrysler's New Cr 
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Noted on Wall Street For Week 


eations ... 





CHRYSLER THUNDERBOLT, startling car of the future, which is being 


exhibited at various automobile shows. 





STEEL TOP of the Thunderbolt model 


drops into specially-prepared space 


back of front seat. These two photos show car with top in place and with 


top being fitted into rear space. 





CHRYSLER NEWPORT model, 
being exhibited throughout the country at shows. 





DETROIT.— Two cars of start- 
lingly different body design are 
being exhibited by Chrysler at the 
various shows. One, a convertible 
roadster, is called the “Thunder- 
bolt.” The other, a phaeton, is 
known as the “Newport.” 


In these cars, Chrysler Corp. 
engineers see a forecast of future 
motor car styling and a new mile 
post in the history of aerodynamics 
and “Fashioned - by - function” de- 
sign. Both cars are the result of 
a collaboration between Ralph 
Roberts and Chrysler engineers. 
Roberts saw these latest creations 
through the shops of LeBaron, 
custom body builder. 


Chrysler engineers have followed 
the progress of racing cars closely 
for the last 15 years and have 
learned from them the importance 
of body design in increasing speed, 
roadability and handling’ ease. 
These’ practical demonstrations, 
plus the most exhaustive studies 
of aerodynamics in the wind tunnel 
and elsewhere, conducted by Carl 
Breer, Chrysler Corp. executive en- 
gineer, and his associates, resulted 
in the creation of the Chrysler 
Airflow car in 1934. 

Chrysler engineers predict that 
the new “Thunderbolt” and “New- 
port” will have an even greater 
influence in the near future. 


In these cars, it is pointed out 
by Chrysler engineers, efficiency 
and beauty go hand in hand. The 
full-width, sleek-sided body is a 
radical departure in pleasure car 
design. The low broad hood cuts 
down frontal resistance and the 
smooth-swept surfaces of front and 
rear, the flush glass and windshield 
and the absence of running boards 
reduce turbulence when the car 
is in motion. 

Chrome is used only to give 
emphasis to functional lines, and 
there is an entire absence of “gim- 
cracks” and _ gingerbread work. 
There is a notable lack of bulges, 
ribs, 


Cars of Future? 


Chrysler’s ‘Thunderbolt’ and ‘Newport’ Models 
Embody Startling Advancements 


another radical departure in cars, is also 


vices. Broadness of beam in these 
cars means greater interior roomi- 
ness. 


L A feature of the “Thunderbolt” 
is that it has a steep top which 
completely disappears at the touch 
of a button. This is a radical ad- 
vance in design since the owner 
has the choice of riding in an 
open or closed car and at the 
same time be provided with all 
the safety of steel construction. 
A single button controls the rais- 
ing and lowering of the top. Auto- 
matic push buttons also control 
the raising and lowering of the 
window glasses on the “Thunder- 
bolt.” 

Front headlamps on the “Thun- 
derbolt” have retractable lids anda 
perfectly fixed mounting. The lamp 
unit is the regular Sealed Beam 
unit but the lamps are mounted 
in the front fenders in a thoroughly 
streamlined fashion. Further 
streamlining is evidenced by the 
fact that every accessory on the 
“Thunderbolt” body is_ in-built. 
License plates are mounted under 
glass and door handles are of the 
disappearing type. 

The design of the “Thunderbolt” 
instrument board is in keeping with 
the custom body appearance of the 
rest of the car. The instrument 
board is_ leather-covered’ while 
against this leather background are 
set round etched dials of lucite. 
These dials are “edge lit,”’ that is, 
lighted indirectly. Roberts, designer 
of the “Thunderbolt” and “New- 
port,” derived the idea and feeling 
of this instrumentation from an 
instrument design he had seen at 
a Paris salon before the war. 

The “Newport” is built on the 
Chrysler Crown Imperial chassis 
of 145% inches wheelbase and has 
143 horsepower. The “Thunderbolt” 
is built on a chassis of 127% inches 
with a Crown Imperial engine de- 
veloping 143 horsepower. 





Pete Wembhoff’'s Fourth Dimension 


corrugations and other de-' offers news of automotive advertising. 
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Chevrolet Sales 
Now Total More 
Than All of 1939 


DETROIT. — Chevrolet sales in 
1940, in exactly nine months and 
20 days have surpassed those for 
the entire year of 1939, it was an- 
nounced Friday by William 8B, 
Holler, general sales manager. The 
figure from Jan. 1 through Oct. 20, 
he said, is 814,951 as compared 
with 791,886 for the entire year of 
1939. 

Coincidentally with the 
record for the annual period, 
Holler announced that the second 
10 days of October and the record 
for the first 20 days of the month 
both surpass any previous Oct. 1-20 
in Chevrolet annals. 


During the second 10 days’ pe- 
riod he reported, dealers sold a 
total of 31,091 new passenger cars 
and trucks. A gain of 100 percent 
over the same period last year and 
a substantial increase over the 
first 10 days of October this year. 
Compiled figures for both 10 days 
period totaled 61,147. A gain of 167 
percent over the 22,898 sales re- 
ported during the same 20 days’ 
period last year. 


sales 


38 percent over 1939 and 4.2 per- 
cent over the preceding period this 
year. The 20-day total was 84,358 
used car sales as against 60,590 re- 


Accumulative figure for the year 
—814,951 passenger cars and trudll 
sales compares with 586,656 sales 
made during the same period in 
1939, Holler pointed out. This is a 
gain of 228,245 sales from Jan. 1 
through Oct. 20, an advance of 
38.9 percent. : 

“If we close this month at they 
pace set during the first 20 days— 
and there is every indication we 
may do so—then this will repre- 
sent the greatest October sales 
figure in the history of Chevrolet,” 
Holler said. 


Willard Promotes 
Three Veteran Men 


CLEVELAND.— Willard Storage 
Battery announces a series of per- 
sonnel changes that constitute 
advancements for three veteran 
members of the company’s staff. 

Harry E. Evans, for a number 
of years engaged as sales promo- 
tion manager and later as assist- 
ant sales manager for the com- 
pany, becomes manager of sales 
promotion, planning and market 
research department in Cleveland. 

Howard C. Negus has been ap- 
pointed advertising manager, mov- 
ing up from assistant advertising 
manager, with headquarters in 
Cleveland. 

Third member is L. G. DeMotte, 
who leaves a post in the advertis- 
ing department to become renewal 
sales manager. 





Mo. Licenses at Record 


ST. LOUIS.—Motor vehicle registra- 
tions in Missouri have reached an all- 
time high with 879,874 passenger car 
and truck licenses issued up to Oct. 1, 
eres with 835,314 at that time in 
1939. 


Official 
Red Book — Blue Book 
Used Car Appraisal 


ae GUIDES eae 


Since 1911—the standard used car and 
truck appraisal guides. Identification 
data; specifications; serial and motor 
numbers; weights; horsepower; ete. 
Cash, finance, tax or LOAN values, and 
also maximum allowance or retail sales 
values. By yearly subscription: Red 
Book $7; Blue Book, Pocket Edition, 
$5; West Coast Blue Book $5; Execa- 


tive’s Edition Blue Book $12. ORDER 
NOW—ADDRESS—Dept. AN 28. 
NATIONAL USED CAKE 


MARKET REPORT, INC 
1315 South Michigan Avenue, Chicage 


eeesce 
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kee Ford Rouge Plant is world-famous for doing big things in 












fen a big way. Now it’s producing the biggest Ford car ever built! 
rae The 1941 Ford has an entirely new body—longer and wider. 
per- Leanne eee eee ee) 
oe It has a longer wheelbase. Seating width has been increased 
— 

“a as much as seven inches! Larger windshield and windows 

Se See 
ial provide as much as 33% more glass area 
com- . . ° 
sales After you see the beauty and size of this big car, feel its 
arket — . ° 
land. faster acceleration and soft new ride—a ride produced by new, 
1 ap- 7 
moe slower-action springs, improved shock absorbers, and a newly 
ising : . , 
'® designed stabilizer that eases steering and helps maintain 

CE ae 
[ : ; 
a balance on curves or in cross winds. 
~" How is it done? How can such a big, comfortable car have 
d eight cylinders and this costly construction at low price? 

LD 
istra- . ° 

all- , 
, cae The answer goes back to the Ford way of doing business 
ie —to the fact that Ford has built m//ions more cars than any one 
~ & else and is satisfied with a smaller profit per car. 
Get the full story from any Ford dealer. See how little it The Great Ford Rouge Plant 

costs to trade in your present car. A 1941 Ford means a good deal! provides the finest manufacturing 
ae facilities in the world. Here the genius 
r oud and experience of Henry Ford, plus 
motor the efficiency of Ford engineers, produce 
3 om quality cars in huge volume to sell at 
ae a low price with small profit—so that 
ition, when you buy a Ford, you get value 


‘DEE h facts and ou ll t FORD j far above the price you pay! 
~« et the y gel a : 


INC 
ica g¢ 








$1,126,929,000 Sp 





Buick Launches 
Chicago Activity 
With Sales Drive 


CHICAGO. — Buick launched its 
Chicago automobile show activity 
here Saturday with a meeting for 
retail salesmen representing deal- 
erships throughout this area. 

Company executives attending 
the session included Harlow H. 
Curtice, W. F. Hufstader, Charles 
A. Chayne, O. L. Waller and A. 
H. Belfie. The meeting was under 
the direction of J. B. Nash, Chicago 
zone manager. 

More than 500 Buick dealers 
from throughout the Middlewest 
and South will attend the annual 
Chicago show luncheon of this 
organization today which will be 
preceded by a business session of 
zone and regional officials. 

The various delegations are 
headed by Henry C. Gillespie sr., 
Southern regional manager, and 
C. C. Edmonds, Central regional 





33% of all his dealers in these states who 
answered a questionnaire said that the ad- 
vertising had produced from one to several 
new leads per dealer—prospects who came in 
and inquired about these trucks after check- 
ing the name of the dealer at the bottom of 


the ads. 


Here is what some of the dealers said: 
“Several prospects have come in for in- 


formation.” 


“Will get some truck business from these 


ads.” 


“Farmers mention reading the ad in the 


paper.” 


“Truck sales have increased materially.” 
Scores of other dealer comments like that 








THIS SPECIAL Deluxe 
indicates the latest trend 
year’s automobile show. This is the latest addition to the 1941 Plymouth 

Sportsmen” line. Leather upholstery in red and gray is standard, and this 
special model seats six passengers. 


haeton—a real open touring car, not a convertible— 
n sports models as introduced by Plymouth at this 





manager, together with zone chiefs 
from various Midwest and South- 


the crowds at the opening Satur- 
day. The Chicago Automotive Trade 


ern points. Assn. exposition was regarded as 
Buick executives attended the| especially attractive this year and 
manufacturers’ preview of the|is expected to register another 


show Friday and were among 


success. 








This is the true experience of a prominent truck manu- 
facturer. 


As a test, he used the Midwest Farm Papers’ unique 
dealer Listing Plan in several midwest states—listing his 
dealers, state by state, at the bottom of his ads. Here is 
what happened: 


were received by this manufacturer. That’s 
ACTION advertising — at point of sale — as 
you get it through the Midwest Farm Papers. 


What is this dealer listing plan? Because 
the Midwest Farm Papers are LOCALLY 
edited and published in each state, they en- 
able you to list your dealers, state by state. 
Such a service, of course, is impossible with 
“general” farm media, 


In addition, the Midwest Farm Papers give 
you local, on-the-ground merchandising co- 
operation that builds action and enthusiasm 
among your distributors and dealers. 


And, even more important, the Midwest 
Farm Papers give you almost TWICE the 
farm coverage that you can get with the aver- 
age National farm paper in 
these 8 Midwest states. 


Dealer listing! Point of 
sale action! Local coopera- 
tion and _ “merchandising! 
Twice the coverage! Those 
are some of the reasons why 
automotive advertisers are 
swinging to Midwest Farm 
Papers to reach the top farm 
market of the midwest. 






ADS HERE 
GET ACTION 
FOR DEALERS 













THe MIDWEST FARM PAPERS 


CHICAGO-6 N. Michigan NEW YORK-250 Park Ave. D 





ETROIT-New Center Bldg. SAN FRANCISCO-Russ itt m 


ent on State Hi 
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ghways During ’39 
But 14% of $1, 


144,064,000 


Total Income Is Diverted 


By William C. Ullman 
Staff Correspondent 

WASHINGTON.—State highway 
departments last year had a total 
income of $1,144,064,000 and they 
spent $1,126,929,000, including $811,- 
656,000 for state-administered high- 
ways, reports from the states to 
the Public Roads Administration 
showed last week. Expenditures for 
these highways was $83,476,000 less 
than 1938, it was found. 


In the meantime highway users 
paid $1,252,205,000 in direct taxes to 
state treasuries last year, divided 
as follows: Gasoline taxes, $821,- 
656,000; motor vehicle fees, $414,- 
494,000; special motor carrier taxes, 
$18,055,000. Of the total, $181,654,000 
went to non-highway purposes 
such as relief, education and gen- 
eral fund—a new record for di- 
version of automotive tax revenues 
to non-highway purposes, accord- 
ing to the National Highway Users 
Conference. This amount was 14.8 
percent of the total distributed, 
compared with 13.4 percent the 
previous year. 

The states spent $467,392,000 for 
highway construction and $206,- 
104,000 for maintenance, these ex- 
penditures including $575,964,000 
for work on primary state high- 
ways, $57,693,000 on secondary 
roads in 13 states, and $38,749,000 
on urban extensions of state high- 
ways. The remaining $138,250,000 
of the total for state-administered 
highways went for administration, 
equipment, highway police and in- 
terest on debt. 

The total expenditure for all 
purposes included, in _ addition, 
$134,099,000 for debt retirement, 
$154,085,000 transferred for use on 
local roads and streets, $5,147,000 
used on highways not on the state 
system. 


Balances on hand raised the 
total funds available to $1,500,000,- 
000. Income from current state 
revenue sources amounted to $850,- 
693,000, of which motor vehicle 
users contributed 99 percent. Taxes 
on property no longer supply sig- 
nificant amounts to state highway 
funds, it was explained. Funds 


Wilson, Hutchinson 
Named Directors 


Of AMA Board 


NEW YORK.—C. E. Wilson, act- 
ing president, General Motors 
Corp., and B. E. Hutchinson, vice- 
president and chairman of the 
finance committee, Chrysler Corp., 
have been elected as directors of 
Automobile Manufacturers Assn. 

The election was held at a meet- 
ing of the association’s board in 
the Waldorf-Astoria here. Wilson 
replaces William S. Knudsen, for- 
mer GM president and now in 
charge of the production division, 
National Defense Advisory Com- 
mission. Hutchinson was named to 
fill a previous vacancy on the 
board. 

Directors of the association also 
heard a report on the National 
Automobile Show in progress here 
last week. With all American 
makes of 1941 cars represented, 
the show is drawing substantially 
higher attendance than last year. 





from federal sources amounted to 
$189,679,000. 


The total income and expendi- 
tures by states were as follows: 








Total Total 

State Income Expenditures 
Alabama .. $ 19,120,000 $ 18,567,000 
Arizona .. 6,959,000 6,598,000 
Arkansas 18,207,000 16,397,000 
California .... 48,846,000 41,907,000 
Colorado 13,531,000 14,623,000 
Connecticut 19,362,000 20,193,000 
Delaware 4,788,000 4,157,000 
Florida 24,970,000 23,329,000 
Georgia 19,054,000 19,597,000 
Idaho 6,771,000 7,064,000 
J ieee 70,078,000 68,549,000 
Indiana .. 24,136,000 20,792,000 
BOWE.” sowee 23,508,000 24,239,000 
Kansas 15,967,000 
Kentucky 25,117,000 
Louisiana 26,838,000 24,956,000 
MNO. se ces 13,826,000 14,069,000 
Maryland 24,975,000 18,852,000 
Massachusetts 32,153,000 44,889,000 
Michigan 31,552,000 24,571,000 
Minnesota ... 25,360,000 22,412,000 
Mississippi 26,999,000 29,677,000 
Missouri 26,611,000 23,894,000 
Montana 10,721,000 9,919,000 
Nebraska ..... 10,487,000 9,448,000 
Ee 4,274,000 4,064,000 
New Hampshire ... 11,528,000 8,815,000 
New Jersey ........ 45,659,000 48,330,000 
New Mexico .... 11,923,000 9,798,000 
New York ........ 78,958,000 76,861,000 
North Carolina ... 38,137,000 35,829,000 
North Dakota ..... 5,008,000 4,558,000 
CE Sscevsevsrssss 36,255,000 35,631,000 
Oklahoma .... 14,617,000 8,915,000 
a ee jue 16,907,000 16,182,000 
Pennsylvania ...... 63,294,000 65,685,000 
Rhode Island ..... 7,430,000 7,934,000 
South Carolina .. 20,116,000 17,691,000 
South Dakota .. 6,091,000 6,685,000 
Tennessee 22,556,000 37,823,000 
BOD évecccs 58,442,000 60,249,000 
WR cecse 7,198,000 11,332,000 
Vermont 7,151,000 7,092,000 
Virginia ..... 27,821,000 28,118,000 
Washington 24,716,000 24,289,000 
West Virginia . 25,504,000 24,720,000 
Wisconsin ..... 33,443,000 32,706,000 
Wyoming ......... 4,883,000 4,639,000 

WO eb e0s cv enesas $1,144,064,000 $1,126,929,000 


Nazi Autobahnen 
Not Perfect Model, 
MacDonald Holds 


WASHINGTON. — Commissioner 
Thomas H. MacDonald, of the 
U. S. public roads administration, 
last week warned American high- 
way officials against hasty con- 
clusions that Germany’s. widely 
publicized superhighway system 
the Autobahnen, is the perfect ex- 
ample for the United States te 
follow in planning defense high- 
ways. 

Important construction was 
stopped less than half way tc 
completion of the originally 
planned 4,200-mile network, with 
the result that Germany does not 
have a really national system for 
either military or civil use, Mac- 
Donald said. He added that, in ad- 
dition, pre-war Germany was com- 
paratively small, about one-tenth 
the area of this country. 


Parts of the Autobahnen have 
been of military value, MacDon- 
ald concedes, but the original 
planning was in the pre-Nazi days 
when the motive was more domi- 
nantly civil use and only oe 
casional major departure from the 
peace-time objectives were made 
to conform with the view of the 
army’s general staff. 


Portland Co. Expands 
PORTLAND, Mich. — Portland Mfg. 
Co., makers of auto parts, is a 
an addition to its plant. A factory un 
was built last winter and the latest 
addition of 120 x 175 feet is under way. 


Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising 


—_— 





OLDSMOBILFE’S station wagon for 19141 offers a 119-inch wheelbase, including 


greater roominess, modern coil springs all around, and sedan type tubular stee 
frame seats plus 100-horsepower, six-cylinder Economaster engine. The spacious 
doors. Body framework is of white ask 


solidly constructed body has four wide 


with stained birch panels. 
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A SUCCESS STORY 


ARIZONA 
Yuma 


ARKANSAS 
Fayetteville 
Jonesboro 


CALIFORNIA 
Brawley 
El] Centro 
Santa Maria 


FLORIDA 
Ft. Meyers 
St. Augustine 


GEORGIA 
Americus 
Griffin 
Thomasville 
Valdosta 
Waycross 


IDAHO 
Coeur d’Alene 


Lewiston 


ILLINOIS 
Carbondale 
Harrisburg 
Olney 


INDIANA 
Lawrenceburg 
Marion 
Valparaiso 
Wabash 


IOWA 
Ames 
Ft. Dodge 
Marshalltown 
Oskaloosa 
Ottumwa 





KANSAS 
Arkansas City 
Independence 
Sashation 


MAINE 
Houlton 


Rumford 


MASSA- 

CHUSETTS 
Holyoke 
Southbridge 


MICHIGAN 
Alma 
Cadillac 
Coldwater 
Manistee 
Traverse City 


MINNESOTA 
Faribault 
New Ulm 
St. Cloud 


MISSISSIPPI 
Biloxi 
Hattiesburg 
Vicksburg 


MISSOURI 


Cape 
citi 
Caruthersville 


Kennett 


MONTANA 
Missoula 


NEW 
HAMPSHIRE 
Laconia 





Hard on the heels of one of Cadillac’s 
greatest years now comes the most 
successful announcement since the flush days of 
1928. One day’s orders during this period, for 
example, actually exceeded any previous day’s 
orders received at Cadillac in the company’s 
history! And the large proportion from smaller 
communities proves that the new low-priced 
Cadillac has made this market rich Cadillac 
territory, too. So, if you handle a lower-priced 
line in one of these listed open points, why not 
add the Cadillac franchise? You can do so with 
an investment of less than the gross profit on one 
new Cadillac. Write to D. E. Ahrens, General 
Sales Manager, at the Cadillac factory in Detroit. 
Your inquiry will be considered strictly confidential. 


COMPLETE YOUR LINE WITH 


Cadillac 


* For the Cadillac- 
Sixty-One Five- 
Passenger Coupe 
delivered at Detroit, 
Michigan. State 
tax, optional equip- 
ment and accesso- 
ries—extra. Prices subject to change without notice. 





This list represents open points when 


this publication went to press. We can- 
not guarantee that all are still available. 





1943 


Unequaled 


SINCE 1928! 


NEW JERSEY 
Elizabeth 
Washington 


NEW MEXICO 
Gallup 
Roswell 


NEW YORK 
Beacon 
Herkimer 
Hornell 
Monticello 
Ogdensburg 


NORTH 

CAROLINA 
Favetteville 
Gastonia 
New Bern 


NORTH DAKOTA 
Jamestown 


OHIO 
Marietta 
Mt. Vernon 


OKLAHOMA 
Pawhuska 


OREGON 
Corvallis 
Medford 


PENNSYLVANIA 
Clearfield 
Crafton 
Indiana 
Lock Haven 
McKeesport 
Quakertown 
Tamaqua 


Vandergrift 
Washington 


SOUTH 

CAROLINA 
Aiken 
Orangeburg 


SOUTH DAKOTA 
Aberdeen 
Huron 


TENNESSEE 
Jackson 
Kingsport 


TEXAS 
7 
ig Spring 
Harlingen 
McAllen 
Plainview 


Port Arthur 


UTAH 
Logan 


VIRGINIA 
Staunton 
Winchester 


WASHINGTON 
Everett 
Mt. Vernon 


WEST VIRGINIA 
Welch 


WISCONSIN 
Kenosha 
Watertown 
Waukesha 


WYOMING 
Sheridan 
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Sparks 









Chris 
Sinsabaugh 


(Continued from Page 1) 


on, the show has enjoyed its great- 
est success. And the stockyards 
Amphitheater, well out of the 
downtown district, yet accessible 
by all modes of transportation, 
provides the facilities for the bril- 
liant showmanship that has domi- 
nated each show. 
a 


SOME RIGHT now would call it 
a bold and even foolhardy thing to 
stage the current show during pre- 
election week, with the political 
campaign at peak. Not so Mike 
Lanahan and his fellow members 
of the executive show committee. 
(By the way, this same Mike 
Lanahan, now a Dodge distributor 
but then with Ford, taught “Mr. 
Sparks” how to drive an automo- 
bile—back in 1907). The political 
excitement has been contagious 
enough to extend to the show it- 
self, with the result that Lanahan 
expects attendance to equal, if not 
exceed, last year’s high, when it 
also ran nine days. 

*- * ¢ 


TO INDICATE further the re- 
sourcefulness of the sponsors, it may 
be mentioned that Lanahan As- 
sociates, Inc., weren’t stumped by 
the topsy-turvy European conditions 
which made the nationality beauty 
queen angle of the stage spectacle 
impractical because it was too 
complicated. Instead, they hit upon 
an even better idea by holding con- 
tests and picking community and 
suburban “queens.” That has a lot 
to do with the pre-show excite- 


Sales, Attendance 
Record New Highs 
At Fresno Show 


FRESNO, Calif—Fresno Motor 
Car Dealers Assn.’s Central Cali- 
fornia automobile show, which 
closed here last week, recorded the 
largest attendance on record. Ap- 
proximately 40 percent more per- 
sons attended the show than in 
1939, and the show committee re- 
ported unusual public interest in 
the new models. 


Entertainment supporting the 
show was featured by a band and 
eight stage acts. 


Without exception, all new car 
dealers are still far behind and are 
clamoring for more new cars, re- 
ports F. H. Kurz, president of the 
association. It is also evident that 
used car stocks are considerably 
lower than what they were last 
year at this same time. 

Dealer optimism here has been 
further heightened by rapidly im- 
proving economic conditions in the 
San Joaquin Valley. The opening 
of a government light bombing air 
station and training field in Fresno 
has been approved by Washington 
and will also add to the future 
revenue in the locality. 





ment stirred up throughout the 
Chicago era. 

Other “firsts” scored by the 
CATA include the used car section 
two years ago, and this year, the 
military exhibits in the central 
arena, and the station wagon dis- 
plays in the truck section. There 
having been no national truck 
show this year, outside of the dis- 
play which was a part of the re- 
cent New York World’s Fair, Chi- 
cago is giving the makers of com- 
mercial vehicles an opportunity for 
a display that has the earmarks of 
a national event. 

* + * 


PROOF THAT the factories still 
look on Chicago as national in 
character is had in the number of 
dealer lunches and meetings and 
press parties that have been ar- 
ranged for this great Midwest 
event. The social activities started 
early, even before “Mr. Sparks” 
arrived. Chevrolet fired the open- 
ing gun on Wednesday night, with 
another of its brilliant press par- 
ties, fully as impressive as the one 
in New York. “Mr. Sparks” has 
learned all about it. He pulled his 
erying towel out of his pocket 
when he heard how Bill Holler 
flew from Detroit to be there; how 
he went back to Detroit that night 
for a day or so at the central of- 
fice. He returns Monday for the 
big dealer meeting here, following 
which he will start a western trek 
that night, which will carry him to 
the West Coast and keep him on 
the go until the Thanksgiving tur- 
key calls him home. 

ees 

THE FIRST conflict of dates on 
the social circuit came on Thurs- 
day. Pontiac and Packard had 
scheduled press parties for the 
same time and the same hotel, next 
door to each other as it were. It 
looked like a house divided unto 
itself, but Bill Packer did the 
sporting thing. He changed the 
time and wrote each of his guests: 
“Since announcing our Packard 
preview party for 4 o’clock Thurs- 
day afternoon in the Drake hotel, 
we have discovered that our good 
friends at Pontiac had previously 
selected this same time. To prevent 
embarrassment to our friends and 
confusion to our guests, we bow 
to the competition and change the 
date of our party to begin at 7 
p.m. in the Drake hotel at the con- 
clusion of the Pontiac party. You’re 
thrice as welcome and we'll try to 
carry on with interest where Pon- 
tiac leaves off.” 

* x 

SO PONTIAC carried on undis- 
turbed—no competition, which was 
just as well for Don Bathrick had 
prepared a surprise party for the 
big chief, with the press party as 
a veil of secrecy to hide the sur- 
prise part of it. For that day was 
an anniversary for Harry Klingler, 
occupant of the big tepee at the 
plant. It marked the completion of 


eet le) ties 
ROLLER BEARING 


NOW IN ITS 10TH session, Chevrolet’s Post-Graduate School of Modern 


raduated 266 sons of dealers the nation over. This 


ounder of the school 


ner, Glockner Chevrolet Co., Portsmouth, 0.; H. W. 
Vordenberg, Earl H. Vordenberg, Inc., Cincinnati; N. 


Chevrolet, Inc., Akron. 


photo shows W. E. 


Hooper, Hoo 


H. Cisar, 


Holler, Chevrolet 

with current students. Left to right, Billie N. Nimnicht, Motors Holding, Detroit; G. A. Glock- 
r Chevrolet Co., Muskegon, Mich.; Holler; R. S. | 
isar Chevrolet Co., Cleveland, and E. M. Folk, Folk | 





Merchandising and Management has 
eneral sales manager and 





his seventh year as Pontiac’s presi- 
dent and general manager. He 
moved into the wigwam Oct. 23, 
1934. His first year produced 76,553 
sales and in ’40 they totaled 217,000. 
He can’t see any reason why, with 
business so good as it is and the 
outlook so bright, Pontiac should 
not make it 300,000 in its ’41 
operations. Bathrick is set up to 
handle such a production with 3,- 
897 dealer outlets as against 2,350 
when Klingler took over, with 2,- 
700 of the 3,897 handling Pontiac 
exclusively. 

So that the heap-big-Injun, who 
was celebrating the momentous 
anniversary, can time the cam- 
paign, Bathrick presented Klingler 
with a marine chronometer and 
clock on behalf of the Pontiac ad- 
ministration. 


Cadillac Breaks 
All-Time Record 
With Oct. Sales 


DETROIT.—Continuing its fast 
sales pace, Cadillac retail deliveries 
in the first 20 days of October 
broke their all-time record, D. E. 
Ahrens, general sales manager, an- 
nounced Friday. 


Total deliveries for the period, 
Ahrens said, were 2,509 units, more 
than 100 cars better than the pre- 
vious Oct. 1-20 peak of 1928. 


“The second 10 days of the 
month developed more retail de- 
liveries than the first 20 days of 
a year ago,” Ahrens added. “Deal- 
ers delivered 1,314 cars this year. 

“Accompanying this delivery 
rate, are steadily mounting orders. 
Expanded production and_ ship- 
ments have failed to dent our un- 
filled orders. In fact, this figure 
has increased 600 cars in the last 
week. Currently, 1941 Cadillac or- 
ders are well above the 16,000 
mark.” 


Wooliever Elected 


CHICAGO.—C. E. Wooliever, assist- 
ant personnel director of Buick, was 
elected secretary of the automotive 
and machine shop section of the Na- 
tional Safety Council at the annual 
meeting here. Wooliever directs safety 
work at Buick. 


PRECISION BEARINGS 








BALL. RVYLLER AND THRUST 





Write for free Catalog and Engineering Counsel 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 





New Zenith Car Radio Hailed; 


Foot Button Changes Stations 


By Mel Adams 
Staff Correspondent 

CHICAGO. — “As logical as 
hydraulic brakes”; “Will sell auto- 
mobiles as well as radios.” 

These are just 
two of the many 
enthusiastic com- 
ments from lead- 
ing motor. car 
executives quoted 
with satisfaction 
by Commander E. 
F. McDonald jr., 
president of 
Zenith Radio 
Corp., as he was 
interviewed by 
this correspond- 
ent. 

The comments refer to the new 
automobile radio brought out by 
the company which McDonald 
heads; a radio that operates by 
the left foot in changing from 
station to station, leaving the 
hands free to take care of the 
steering wheel; a radio that also 
has an extension to make it con- 
venient for a rear-seat passenger 
as well as the driver to operate it. 

A step on the floor button all 
the way down, and presto! a new 
station is obtained, or as many 
stations as desired until the one 
of the operator’s choice is tuned 
in. A lighter touch and the radio 
is turned off, a procedure recom- 
mended especially by McDonald 
when approaching and crossing 
railroad tracks. 

“T should like to point out a 
few things regarding this radio,” 
McDonald continued. “In the first 
place, the trend in automobile de- 
sign has been to allow the driver 
to keep his hands on the steering 
wheel of the car. We have seen it 
brought about lately with particu- 
lar reference to gearshifting. 

“Secondly, the driver is the boss 
in operating this radio. If he doesn’t 
want the set running, he turns it 
off by means of the light foot 
pressure, and nothing the back seat 
passengers can do changes the sit- 
uation.” 

Also to clear up matters, Mc- 
Donald revealed that only five 
makes of 1941 cars have the new 
radio available for installation at 
the factories or through their deal- 





Com. McDonald 


coln-Zephyr, Mercury and Nash. 
“Another point I would like to 


clear up is that the new radio is | 
not available through radio deal- | 


ers,” added McDonald. “We have 
agreed to sell it only through the 


factories and dealers for the makes | 


of cars named. Nor can it be 
installed in earlier than 1941 models 
of those cars.” 

McDonald predicted that “in two 
years hand-controlled automobile 
radios will be as obsolete as the 
engine crank.” He said he got the 
idea of designing it for reasons of 
convenience and safety, with the 
first-named factor as the chief 
consideration. 

Taking the foot off the radio 
button doesn’t disconnect it, and 
as previously stated, the only way 
to bring that about is to press 
down lightly — half-way — while 
the set is in operation. Further- 
more, the only time hand operation 
is called for is when a station other 
than the five major stations is de- 
sired. 


Dewar, Rowland, 


Corwin Advanced 


TOLEDO. — R. A. Stranahan, 
president of Champion Spark Plug 
Co., last week announced the ap- 
pointment of two new vice-presi- 
dents and a sales manager. 

Charles E. Dewar, former factory 
manager, has been named vice- 
president in charge of production 
for Champion plants in Toledo, 
Windsor, Ont., and England. 

Ralph H. Rowland, former sales 
manager, becomes vice-president in 
charge of sales, while Charles L. 
Corwin, former assistant sales 
manager, is made sales manager. 

Both Rowland and Corwin started 
as salesmen with the company in 
1917 and 1914, respectively. Dewar 
joined Champion as a toolmaker 
in 1913. 


Seiberling to Furnish 


Tires for Army Units 
AKRON.—Seiberling Rubber Co. 
announces receipt of a contract 
from White Motor Co. to supply 
Bullet-Seal tubes and mud and 
snow tires for use on vehicles 
being manufactured for the mobile 


ers. These are Ford, Lincoln, Lin-' units of the United States Army. 
ers. these are Ford, Mincon, ee 





NEW ZENITH RADIO foot 


not necessary. When a program 
half-way down with the left foot, 
that position is held. Releasing the 
way down cuts out the station entirely. 


control for safer driving. Arrow points to foot- 
operated button controlling radio set so that hand-switching of stations is 


is being listened te, by pressing this button 
the radio reception is muted as long as 
button resumes reception. Pressing all the 
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In times when propaganda is running amuck—claims and 
counterclaims prohibit the truth from being heard. 

Truth is the truth. It is never distorted. 

Truth remains the truth during wars—famines—floods— 


prosperity—ad infinitum. ° 
The claims we are making about the fine AMERICAR are 


those we know to be correct. 

The fine AMERICAR is as good as it is good looking —it 
is roomy—it has proper safety features—an all-steel body— 
well-assembled hydraulic brakes—hypoid rear axle—and a 





chassis which will warm the heart of an engineer. 
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It will travel farther on a gallon of gasoline and cost less 
to buy than any other full-sized automobile in America. 

With the fine AMERICAR we are at the dawn of a new day 
in sales and profits for both factory and dealer. 

The merchant who sells and the customer who buys, 
meet On common value ground in the fine AMERICAR. 


There is no valid reason for your selling any other car. 


Write to me now for the whole story of the profitable 


opportunity this presents to you. 


Joseph W. Frazer, President and General Manager 
Willys-Overland Motors, Inc., Toledo, Ohio 
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Men You Will Meet at the Chicago 





Show 


This is the most complete directory of Automobile, Accesso i i 
ry and Sho uipment Com F 
Representatives, their hotel headquarters while at the show, and me purdianank ‘ain 


AO SPARK PLUG DIV., General Motors 
Corp., Harriet 8t., Flint, Mich. Stevens 
—L. C. Goad, pres.; W. 8. Isherwood, 
gen. sales mgr.; C. W. McKinley, chief 

engr.; T. G. McDougal, head of spark 

plug div.; George Mann jr., dir. of 
ind. rela.; M. W. Gotthelf, dir. of pub. 
rela.; H. Rabezzana, chief engr., spark 


)| div. 
sti E. F. Eiseman, rep. 


ALUMINUM INDUSTRIES, Inc., 2416-38 Cc 


Beekman 8&t., Cincinnati, O. Show Head- CADILLAC MOTOR DIV., General Mo 
° tors 
quarters: 616 8. Michigan Ave.—H. J./ “Qorp., 2860 Clark Ave., Detroit. Black- 


per.; L. A. Stewart, pur. agt.; L. M. 
Taylor, dir. car distr.; A. H. Belfie, 
dir. mer.; V. P. Mathews, engr., gen. 
chassis design. 

BURD PISTON RING CO., and subsidiary 
company: Liberty Foundries Co., Rock- 
ford, Ill. Sherman—F. M. White, pres.; 
A. A. Lundgren, vice-pres., sales mgr. ; 


gen. sales mgr. Stock Yards Inn—R. M. 
Williams, service engr. Congress—C. L. 
Mason, reg. mgr. 
PHILADELPHIA EVENING BULLETIN. 
a ge ge 333° N. Michigan 
-—Chariles J. eil, mgr. of 
otfice; T. J. Salzman. - ee 


PLYMOUTH MOTOR CORP., Lynch Rd. 
and Mt. Elliott, Detroit. Palmer House— 
D. 8. Eddins, pres.; J. E. Bayne, gen. 
sales mgr.; W. W. Romaine, dir. adv., 


Chicage Show Activities 
Monday, Oct. 28 


10 a. m. — National Assn. of Independent Tire D . 
tion at Stevens hotel. P ire Dealers conven 


12:15 p. m. — Buick dealer luncheon, Palmer House. 
12:15 p. m. — Chevrolet dealer luncheon, Palmer House. 


Hater, vice-pres., gen. mgr.; M. A. stone — Nicholas Dreystadt sales prom.; Neal Nyland 
Beckman, asst. gen. mer.; ©. CO. Rene- Stevens <= Don &, Ahrens, Gen. onles 12:30 p. m. — Ford press luncheon, Drake. adv., sales ‘prom.; J.D. ‘MeCrimmon, 
ing, engr.; B. J. Plumiey, N. R. Patter-| mer; Charles H. Betts, adv. mer. 12:30 p. m. — Pontiac dealer luncheon, Drake. dir. of service. 
» dist. mgrs. CAMPBELL-EWALD ©0., General Motors PONTIAC MOTOR DIV., General Motors 
AUTOMOTIVE NEWS, 2751 B. Jefferson,| Pak oUSige a ‘Carbon Bide. 230 N. Tuesday, Oct. 29 Knleivecteeonciand Ave., Pontiac, Mich. 
Detroit. Palmer House—Geo. M. Slocum,| wichigan Ave. : 10 a. m. — National Assn. of Independent Tire Dealers conven- Drake—D. U. Bathrick, gen, boles mgr: 


pub.; Chris Sinsabaugh, editor. CHEVROLET MOTOR DIV., General Mo- 
B tors Corp., General Motors Bldg. Detroit. 


BENDIX-WESTINGHOUSE AUTOMOTIVE Palmer House—C. P. Fisken, adv. mer.; 


B. H. Anibal, chief engr.; W. H. Man- 
ning, asst. chief engr.; Verne L. Murray, 
V. A. Davison, asst. gen. sales mers. ; 


tion, Stevens. 


a p. m. — General Motors Club of Chicago luncheon, Palmer 
ouse. 


Jerry Rutzel, asst. mgr. chart, display W. J. Mougey, adv. mgr.; P. R. W 
Sousa, Fe. Oe 5001 . nye: dept. # . 8. Clark, E. W. Berger, asst. 12:15 p. m. — Willys-Overland dealer luncheon, Stock Yard Inn. oy ae ee: eS Marshall, ser. 
yg” A og ee CHICAGO | DAILY NEWS, Dally News en P. m. — General Motors reception, Paul Garrett, host, Chicago mer; O. 8. icieaney, Gunes seem Gat; 
= , oF L. ; asa, . Madison 8t., Chicago. Ill. . W. J. Miller, asst. sal ; r. 
mgr.; D. H. Robinson, prod. service} pismarck—H. A. ‘‘Sox’’ Fietchner, m. ° . a 
; " —H. A. , mer. 6:45 p. m. — Socie 
i mh R Fiteh, hist onge; 6.| amare, A. “Sox’ Fictehner, ‘mer. Dp ciety of Automotive Engineers dinner, Saddle POPULAR SCIENCE PUBLISHING CO., 


360 N. Michigan Ave., 


Johnson jr., gen. engr.; A. R. Leukhardt,| 5 and Sirloin Club, preceded by inspection of show and followed by Prank" Srower Chicago, Ill. 


. Ray Scolaro jr., mgr. Detroit office. 


dist. mgr.; R. J. Robinson, J. J. Ter- CHICAGO TRIBUNE, Tribune Tower, Chi- business meeting Robert Wright, est. 
hune, E. G. Smith, H. D. Neighbours, e—o , E adv. mers. 
Cc. R. Mitchell, reps.; W. F. Mahan, cago, Til. Drak ._ 8. Benham, mer. 


natl. adv. dept.; Wallace E. Bates, mer. 
Detroit adv. office; Philip Hampson, 
editorial rep.; Thos. F. Mullaney, auto. 


adv. rep. 
CHRYSLER SALES OORP., 12200 E. Jef- 


Wednesday, Oct. 30 
10 a. m. — National Assn. of Independent Tire Dealers conven- 
tion, Stevens. 
3 p. m. — Oldsmobile press reception, Drake. 


dist. mgr.; J. F. Shumaker, field engr. 


BOHN ALUMINUM & BRASS CORP., 
1400 Lafayette Bidg., Detroit. Show 
Head : 1008 W: 


R 
REO MOTORS, Inc., 1331 8. Washington 
Ave., Lansing, Mich. Stevens — H. P. 
er. 


ROCHE, WILLIAMS & CUNNYNGHAM, 





quarters: 1 rigley Bldg.—Chas. | “ ¢erson Ave., Detroit. Drake—D. A. Wal- Inc. Blackstone—J. P. Roche, pres.; J 
B. Bohn, chmn. of bd.; P. A. Markey,| jace, pres.; ©. L. Jacobson, vice-pres M. Cleary, vice- ;  Morre A inky 
pres.; Emerson Frantz, vice-pres.; R.| en’ gales mgr.; A. E. Tongue, dir. Studebaker publ. air. 
J. Roshirt, mgr. perm. mold div.; E. O.| Say, sales prom.; J. H. Caron,’ sales Pape 
Goerke, mgr. bearing div.; A. L. Nelson,| Drom. mgr.; Roy Utley, asst. service] Herrick, asst. gen. sales mer; K. H.|NEW WORKER MAGAZINE. Drake — RUTHRAUFF & RYAN, Inc., 7430 Second 
con. engr.; Geo,-Robinson, sales engr.; mer.: R. 8. Hull: . = ‘o’Malley asst Bronson, dir. adv., mer.; 8S. J. Case, Donald Lawder, mgr. auto.; Herbert Blvd., Detroit. Palmer House — Ellis 
O. H. one. W. G. Brown, F. L. sales mer. ee ° *| mer. mgr. Donohoe. ae 7a ns —— T. Emerson, 
Hayes, cago reps. . DIAMOND T MOTOR CAR ©O., 4501 W.| NORMA-HOFFMANN BEARINGS CORP. cone » acct. execs.; Paul E. 
COMMERCIAL OREDIT ©0., Jackson Ill. Palmer House—| Hamilton Ave., Stamford, Conn. Show| )V2tson, West. mer.; J. D. Schuman, 


Chicago, Ii. F. R.| 26th St., Chicago, head of media; Todd Reed, 8S. Morrill, 


BROOKE, SMITH, FRENCH & DOR-| Franklin Bildg., . .; EB. J. Bush, vice-pres.,} Headquarters: 310 S. Mi —_ 
RANCE, Inc., 82 E. Hancock Ave.,| Eddy, vice-pres.; M. E. Nelson, vice- a 4 Ps. é r “been weet oO > Wilson, pees; 21. = acct. execs.; Ernest Coler, dir. of publ. 
Detroit; 347 Madison Ave., New York,| res.; D. R. Hughes, oftice mgr. north} cree engr.; 8. A. Cook, vice-pres.; H.| pres.; D. E. Batesole, chief ‘engr.; Ss 
N. ¥. Palmer House—Willard 8. French,| side; E. C. Becker, office mgr. south] (| “Empberson, pur. agt.; G. C. Stevens,} T. E. Rounds, asst. chief engr.; M. B.| SAGINAW STEERING GEAR DIV., Gen- 
pres.; Guy C. Smith, exec. vice-pres.;| side. Chicago branch mer.; W. G. Norris,| Hawxhurst, Detroit mgr.; A. L. Pittin-| ¢Fal Motors Corp., 623 N. Hamilton St., 
H. H. Ohlmacher, vice-pres.; George| CONTINENTAL MOTORS, Muskegon, sales mgr. Pak-Age-Car div.; J. L.} ger, sales engr.; T. J. Harley, Chicago} Saginaw, Mich. Sherman—A. W. Phelps, 
Johnston, contact exec.; Rudolf Czufin, Mich. Palmer House—B. F. Tobin jr., Krickl, asst. sales mgr.; W. 8. Baldwin, dist. mgr.; C. H. Wallace, D. W. gen. megr.; W. A. Kull, sales mgr.; L. 
art dir.; H. B. Selleck, creative dept.;| exec. vice-pres.; O. R. Baird, sales rep.;| adv. mgr.; Ray Wilson, J. A. Hayes,} Robinson, D. E. Christopher, sales} W- Staples, sales engr. 
Arthur Terry, service mgr. F. T. Gould, adv. mer. 8. D. Stoner, E. A. Manning, dist. mgrs. engrs. ; Rn e oan aoe a a A INDUSTRIES, Inc., Front St. and 

CROSLEY CORP., Cincinnati, O. R. C. e ‘ mer.; . : on, sales engr.; . e Ave., Philadelphia, ° 

D. P. BROTHER & 00., Inc., 8-149] OROSEEY, COte-pres. gen, mer; R. 1, | DITZLER COLOR C0. 8000 Ween: Wa. | D. Kilham, Cincinnat!’ dist. mgr.; C. W.| J. B. Castino, dist. sae. Cheng a 

General Motors Bidg., Detroit. Palmer/ petrie, vice-pres., gen. sales mgr.; Sam/| #. Hogben, sales mgr. ind. div.; Geo.| Hedler, asst. sales mer. Middleton, asst. dist. mgr. Chicago; P. 


House—Lester F.. Carison, pub. rela. dir.; Cc. A. Carlson, W. Jetter, sales reps. Chi- 


Mitchell, mgr. of automobile div.; 


BUICK MOTOR DIV., 


Carl Georgi jr., dir. of media. 
General Motors 


Corp., Flint, Mich. Drake—Harlow H. 
Curtice, pres., gen. mgr.; W. F. Huf- 
stader, gen. sales megr.; Chas. A. 


Chayne, chief engr.; O. W. Young, gen. 
supt.; D. E. Williams, comptr.; 0. L. 
Waller, asst. gen. sales megr.; E. T. 
Ragsdale, asst. chief engr.; J. G. Ham- 


mond, gen. supt.; R. F. Thainer, dir. 


Maurice Rutledge, export; Dave R. Neill, 
service; D. G. Litzelfelner, dist. mgr. 


CROWELL COLLIER PUBLISHING CO., 


333 N. Til. 


Norman C. 


Michigan Ave., Chicago, 
Green, West. mer. 


D 
DE SOTO MOTOR CORP., 6000 Wyoming 


Ave., Detroit. C. E. 
gen. mer.; L. > 
B. Wagstaff, gen. 


Bleicher, vice-pres., 
Peed, vice-pres.; J. 
sales megr.; D. M. 


Graves, asst. sales mgr. ind. div.; Neil 
A. Fleming, sales mgr. dist. div.; Chas. 
E. James, asst. sales mer. fleet div.; 
Lloyd R. Vivian, sales prom. mer.; 
MacDonald Fegen, asst. dir. studio crea- 
tive design. 

DODGE DIV., Detroit. Palmer House— 
Forest H. Akers, vice-pres.; Frank J. 
Timmens, gen. sales mgr.; L. D. Cosart, 
truck sales mgr. Drake—E. J. Poag, 
asst. gen. sales mgr. Stevens—J. R. 
Ackerman, asst. dir. of truck merch. 


H. A. DOUGLAS MFG. CO., Bronson, 


Mich. Stevens—Tom Drury, sales megr.; 
Fay Beal, chief engr. 


E 
ELECTRIC AUTO-LITE CO., Champlain 
and Chestnut Sts., Toledo, O. Blackstone 
—C. O. Miniger, chmn. bd.; R. G. 
Martin, pres.; D. H. Kelly, exec. vice- 


Oo 
OLDSMOBILE DIV., General Motors Sales 
Corp., Townsend S8t., Lansing, Mich. 
Palmer House—S. E. Skinner, gen. megr.; 
D. E. Ralston, gen. sales mgr.; H. A. 
Trevellyan, G. R. Browder, asst. gen. 
sales mgrs.; V. C. Havens, adv. mer.; 
L. T. Weston, asst. adv. mgr.; H. T. 
Youngren, chief engr.; W. O. Lampe, 
sales prom. megr.; W. C. Jones, asst. 
sales prom. mgr. 
P 


PACIFIC MILLS, 741 New Center Bid., 


Detroit. Congress—L. J. Colby, N. A. 
Butler, Detroit reps. 
PACKARD MOTOR CAR CO., 1580 E. 


Grand Blvd., Detroit. Drake — M. M. 
Gilman, pres., gen. mgr.; W. M. Packer, 
vice-pres. of dist.; L. W. Slack, asst. 
sales mgr. West. div.; C. M. Vandeburg, 
pub. rela. dir.; G. L. Logan asst. to 


cago; C. F. Stein, branch mgr. Milwau- 
kee; R. H. Demott, general 
Philadelphia. . ae 


SPICER MFG. CORP., 4100 Bennett Rd. 
Toledo, O. C. A. Dana, pres.; R. E. 
Carpenter, exec. vice-pres.; Wm. Fair- 


hurst, vice-pres., sales megr.; E. C. 
Mogford, vice-pres.; D. D. Robertson, 
sales engr. 


STUDEBAKER OORP., South Bend Ind 
Blackstone—Paul G. Hoffman, pres.; H. 
8. Vance, chmn. bd.; Geo. D. Keller, 
vice-pres. in chge. sales; K. B. Elliott, 
vice-pres., asst. to pres.; R. E. Cole, 
vice-pres. in chge. engrg.; R. A. Vail, 
vice-pres. in chge. mfg.; A. G. Rumpf, 
treas., secy.; C. S. Fletcher, sales megr.; 
T. F. Laughlin, Courtney Johnson, asst. 
sales mgrs.; C. H. Wondries, dir. natl. 
accts. div.; D. R. Osborne, sales train. 


pres.; J. H. McDuffee, vice-pres.; T. dir.; R. A. Reese, mgr. bus. mer. div.; 
W. Flood, asst. sales mgr. Stevens— J. J. Downey, sales prom. mgr.; K. I. 
J. A. Shank, mgr. parts, service div.; Silvey, adv. mgr.; P. O. Peterson, pur. 


agt.; R. G. Hudson, mgr. truck div.; 
D. O. Wilson, gen. service mgr.; E. C. 
Mendler, mgr. parts, access. div.; W. 
S. James, chief engr.; J. R. Hughes, 
chief body engr.; R. A. Hutchinson, 
vice-pres. Studebaker Export Corp. 


R. C. Held, mgr. sales, order dept.; 
F. A. Nealon, mgr. mer. div. 

ETHYL GASOLINE CORP., Chrysler Bidg., 
New York, N. Y. 310 S. Michigan Ave. 
—J. E. Boudreau, div. megr.; A. B. 
Wyrick, asst. div. mgr. 

FARM JOURNAL, Washington Sq., Phila- 
delphia, Pa. Stevens—Thos. H. Cardoff, 
adv. mer.; W. B. Wiemers, Chicago 
megr.; Clayton P. Armitage, Detroit mgr. 


FORD MOTOR CO., Dearborn, Mich. 


Chicago Shou 
Highlights 


Event — 41st annual Chicago 
Automobile Show. 

Location — International Am- 
phitheater, Halsted and 43rd 
Sts.; 225,000 square feet of floor 


T 
TIMKEN ROLLER BEARING CO., Dueber 
Ave., S.W., Canton, O. Show Headquart- 
ers: 2534 S. Michigan Ave. — W. E. 
Umstattd, pres.; H. H. Timken jr., 
vice-pres.; W. Robert Timken, asst. to 


Palmer House. : . pres.; L. M. Klinedinst, vice-pres.; W. 
G space; seating accommodations H. Richardson, asst. gen. sales mer.; 
STIRLING GETCHELL, J., New Center|} for 10,000 spectators in the cen- = - —— = oe. auto. div.; 
ldg.. Detroit. Palmer House — Herb . ; . : , gen. sales mgr. auto. 
= publ. dir. for Plymouth. poole aga free parking on show ae & C. Merrill, asst. sales mer. 
° ° ve 
GEYER, CORNELL & — ae oo Dates — Daily through Nov. 3. 


734 New Center Bidg., 
Fifth Ave., New York, N. Y. Stevens— 
John L. McQuigg, acct. exec.; Howard 
E. Hallas, Nash Motors press bureau. 

B. F. GOODRICH CO., 500 S. Main S&t., 
Akron, O. Show Headquarters: 333 W. 
Lake St.—W. W. Thomen, mer. Chicago 


U 
UNITED STATES ADVERTISING CORP., 
240 Huron St., Toledo, O. Blackstone— 
Frank Mullen, Joseph K. Close. 
UNITED STATES RUBBER CO., 6600 E. 
Jefferson Ave., Detroit. Show Headquart- 
ers—440 W. Washington St. — F. B. 
Davis jr., pres.; L. D. Tompkins, vice- 


Hours — 11 a. m. to 11 p. m. 

Price of Admission — 55 cents, 
including tax. Children, 28 cents, 
including tax. 

Sponsorship — Chicago Auto- 


office, mfrs. sales.; A. B. Droeger, mobile Trade Assn 5 
. c ° P pres.; Emmet Sheahan, gen. mer. tire 
W. W. Scull, ee mire. sales reps. Executive Show Committee — div.; J. W. MeGovern, asst. gen. mer. 
: ° re div.; S. P. Thacher, W. R. Yaw, 
HUDSON MOTOR CAR ©O., 12601 E. Jeff- s mg a: : = T. B. Summers, J. A. Payette, G. L. 
erson Ave., Detroit. Palmer House—A. E. reiske, . 4. 410 ingshead, 4. Mitchell, W. E. Faulk, F. D. Mitchell, 
Barit, —e. gen. A i . — K. Kenderdine, L. S. Snow; S. E. S. Ross, W. I. Ford, special reps. 
gen. cae Es ’ || B. Shapiro, show manager w 
. mer; G. Beeching, Midwest . Apiro, me 
mer. er Exhibits — Complete displays WAGNER ELECTRIC CORP., 6400 Plym- 


sales megr.; W. y* Baker, used car mer.; 


‘ outh Ave., St. is, . 
C. R. Collins, reg. mgr.; G. H. Dow. || of 1941 passenger cars, trucks, || . B. Postlethwaite, ‘pres.; AnH. ‘Tim- 
tl ‘amen Ooer ” — - station wagons, parts and acces- mermann, vice-pres.; J. H. Devor, asst. 
= sories; late model used cars; || vice-pres., service mgr. J. A. Golze, 
MacMANUS, JOHN & ADAMS, Inc., Fisher || military, safety and other edu- J. W. Bryant jr., L. E. Bauer, Detroit 
Bldg., Detroit. Drake—J. FR. Adams, cational displays. reps.; H. L. Davis, Chicago rep.; Geo. 


H. Zuver, Cleveland rep. 


WILLARD STORAGE BATTERY CO., 246 
E. 131st St., Cleveland, O. Palmer House 


exec. vice-pres.; W. A. P. John, pres.; 
Frank Denney, acct. exec. (Cadillac); 
Elmer Froehlich, dir. of media; R. M. 


Passenger Cars — Buick, Cad- 
illac, Chevrolet, Chrysler, Cros- 


Ross, publ. (Cadillac); Frank Skinner,|}| ley, De Soto, Dodge, Ford, Hud- —M. J. Brennan, West. div. mer.; 

publ. (Pontiac); R. C. pron “ ae son, Lincoln, Lincoln - Zephyr, E. B. Reeser, Central atv. mer.; R. = 
MAXON, Inc., 2761 E. Jefferson, Detroit. ds ; ghtingale, vice-pres., sales mgr. mfg. 

Palmer House —Harry Wismer, acct. ereeee. — ooeeere ae 

exec.; Dudley Carson, pub. ackard, Plymouth, F ont14@C, || wittys-OVERLAND MOTORS, Inc., Wol- 
McCALL CORP., 230 Park Ave., New|| Studebaker, Willys. cott Blvd., Toledo, O. J. W. Frazer, 


pres.; M. J. Golden, D. C. 


Roberts, adv. mer. 
WOHLERT CORP., 700 E. Grand River, 
Lansing, Mich. Chicagoan — Walter F. 


Trucks — Chevrolet, Diamond sales mgr.; 


T, Diamond T Pak - Age -Car, 
Dodge, Ford, Plymouth, Reo, 


York, N. ¥. Drake—George H. Nelson, 
Detroit rep., Redbook magazine. 


McCANN-ERICKSON, Inc., 2253 Penobscot 


Bldg., Detroit. 910 S. Michigan Ave.— : 
ee Havermale, vice-pres.; Shelton|| Studebaker. Station Wagons — Patenge, vice-pres., dir. sales. 
Houx, acct. exec. Drake—D. C. Hight, Buick, Ford, Hudson, Oldsmo- Gah Wee INDUSTRIES, Inc.. 7006 
——— i kard, Pontiac, Plym- Riopelle St., Detroit. Show Headquarters: 
N a — . 301 W. Sith St.—Garfield A. Wood, 
NASH MOTORS DIV., Nash - Kelvinator . pres.; C. D. Macpherson, sales rep. 
Corp., 14250 Plymouth Rd., Detroit. Stage Spectacle — “Non-Stop Polst, body div.; W. H: Hammond, 
Stevens—G. E. Walrath, mgr. West. reg-|] America,” presenting the ad- sales. mgr., hoist, body div.; E. B. 


vances in motor cars and auto- Hill, Chicago a mer. 


mobile shows since the dawn of 
the century, to the accompani- 
ment of singing, dancing and 
participation by 20 community 


NATIONAL USED CAR MARKET RE- 
PORT, Inc., 1315 8S. Michigan, Chicago, 
Ill. G. A. Leukhart, gen. mgr.; P. T. 
Hard, special rep. 

NEW DEPARTURE DIV., General Mo- 
tors Sales Corp., Bristol, Conn. Stevens— 


YOUNG & RUBICAM, New Center Bidg., 
Detroit. Drake—George Davis, mgr. of 
Detroit office; H. T. Worden. 


ZENITH RADIO CORP. OF MICH., 2832 


; : j J. Miller, mgr. Chicago office; as : 
ontinental Motors [orporation Frank J. Miller, mgr, Chicago office:|} ang suburban “queens.” Per- || 7HNITH RAO CODt: sit show Head- 
a ; es a REE -) NEW YORK HERALD TRIBUNE, 230 w.|| formances in the central arena quarters: Zenith’ Factory, 3620 Iron St. 

dist St., New York, N. Y¥. Drake—|| at 3:30 and 9 p. m. daily. —H. C. Bacon, Wheeler Wadsworth, 


Edward Bibby. 


MUSKEGON, MICHIGAN 





W. R. Butler, mgr. auto. dept. 





TEAL for “41 


CHEVROLET DEALERS 





—leaders in motor car sales— 


HAVE THE LEADING 
LOW-PRICED CAR 


| 
The only low-priced car with all these high-quality features 
| 
| 





ner * Only Chevrolet for ’41 has a 90-h.p. Valve-in-Head Engine | 
Me * Only Chevrolet for ’41 has Concealed Safety-Steps instead of old- | 
train. fashioned running boards | 
x * Only Chevrolet for ’41 has a Vacuum-Power Shift at no extra cost | 
o * Only Chevrolet for ’41 has a Body by Fisher with Unisteel Turret Top 

oe * Only Chevrolet for ’41 has genuine Knee-Action | 
= * Only Chevrolet for ’41 has a Box-Girder Frame 

cone * Only Chevrolet for '41 has the famous Tiptoe-Matic Clutch | 
i * Only Chevrolet for ’41 has original Fisher No Draft Ventilation | 
‘se CHEVROLET has led all other cars in sales for nine of the 


ast last ten years because people are convinced that Chevro- 
oe let leads in styling—leads in engineering—leads in value! 


mar. i CHEVROLET MOTOR DIVISION, Genero! Motors Sales Corporation, DETROIT, MICHIGAN 


“ WHEN YOU HAVE THE 
o k; CHEVROLET FRANCHISE 
~ YOU HAVE FRIENDS | 





New Car Sales C 


Oldsmobile Posts 


New Sales Record 
For Oct. Period 


LANSING.—A new all-time sales 
record was set by Oldsmobile deal- 
ers in the first 20 days of October, 
according to D. E. Ralston, general 
sales manager. During this period 
Oldsmobile retail sales amounted 
to 12,225 cars, a gain of 37 percent 
over the 8,914 sold in this same pe- 
riod a year ago. 


“Sales of 6,571 Oldsmobiles in the 
second 10 days of October,” Ralston 
said, “represents a gain of more 
than 16 percent over the sales made 
in the first 10 days of this month, 
and a gain of 28 percent over the 
same period last year.” 


Ralston pointed out a sales in- 
crease of 57 percent on Oldsmo- 
bile’s low-priced Sixty Series dur- 
ing the second 10 days of October. 


“Dealers Tell by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 


Me,”’ 


AT CONCLUSION of Hudson’s salesmen’s trainin 


Left to right, George H. 


Derzee, assistant sales manager; 


Pratt, Hudson general sales manager; N. K 
George H. Dow, fleet sales manager; Buddy 


activities in New York. 
. Van- 


Marr, special representative; Herb Hawk, city sales manager, Hudson and 


Terraplane Sales Corp., 
manager for New York. 


7,000 Employes Listed 


On AC Spark Plug Rolls 


FLINT.—Some 7,000 employes are 
now on AC Spark Plug payroll 
compared with 4,950 at this time 


New York City, and Ferd Brown, assistant zone 


dent and general manager of the 
company has announced. 

Spark plug production and sales 
during the past month, he said, 
were higher than in any normal 
month in the company’s 32-year 


appears weekly in Automotive News. ‘last year, L. Clifford Goad, presi-! history. 


F / BE OM 
Libea Ball 


in the Forged Steel 


REUTeT 
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limb Briskly In 


Chicago Area 


Used Car Stocks Increase 


Sharply To 


Special to Automotive News 

CHICAGO. — Brisk sales of new 
cars, coupled with a slackening in 
demand for used automobiles, 
brought a sharp upturn in used car 
stocks of Cook county dealers as 
of Oct. 1, amounting to a 41.7-day 
supply by comparison with 30.2 
days on Sept. 1 and 344 days on 
Oct 1 last year. 


Reporting on the situation, Chi- 
cago Automobile Trade Assn. stated 
that it “indicates the necessity for 
using discretion in accepting deals.” 


The increase was the largest in 
two years by comparison with the 
previous monthly figures. The re- 
port drew participation by 209 out- 
lets, whose September sales of 
used cars totaled 5,128, and whose 
inventories on Oct. 1 amounted to 
7,130. 

A breakdown by yearly models 
showed that the days’ supply was 


NEW DEPARTURE 


Write to Main Office, New Departure, Division of 
General Motors, Bristol, Connecticut for Bearing 
Service Manual and Replacement Data and other 


helpful literature. 


Authorized automotive and industrial replacement 
bearing service wherever you see the United Motors 


Service sign. 
Prompt delivery. 


Authentic records. 


Complete stocks. 


| increase 
| period 


41-Day Supply 


greater in all instances on Oct. 1 
than Sept. 1, and higher also than 
on Sept. 1 for all models except 
1932’s and 1933’s. 

Here is the comparison: 

Sesply, Sepsiy sunt, 
‘ y sa A 
Oct »'40 Sept. 40 Oct... 39 
58 37 51 
64 45 49 
54 41 41 
50 36 31 
38 30 28 
32 24 28 
23 19 24 
18 14 24 


Glenside Woolen 
Co. Re-Organizes 


Under Torchiana 


NEW YORK.—Announcement is 
made that the Glenside Woolen 
Mills of Skaneateles, N. Y., which 
was closed in 1938 after operating 
for more than 50 years, had been 
refinanced and reorganized, and 
| will resume operations within the 
next 90 days. In the interim, the 
mill is being equipped with modern 
| machinery, and the mill structures 
| are being repaired and rebuilt. 


| President of the new company, 
| which will be known as Glenside 
| Mills Corp., is P. J. Torchiana, 
| formerly vice-president and sales 
|manager of Collins & Aikman 
Corp. Torchiana for several years 
| was president of the Upholstery 
and Drapery Textile Assn., and 
was head of the industry’s code 
authority during the NRA. 


| Production will be in charge of 
Albert W. Drobile, consulting tex: 
tile engineer and the inventor of 
a number of processes and fab- 
rics. He is closing his offices in 
Philadelphia and New York in or- 
der to devote his entire time to 

| operations of the Glenside Mills as 

| vice-president. 

Treasurer of the company is 
John Getz jr. Donal Murphy, 
formerly connected with the Na- 
tional Retail Dry Goods Assn., is 
to be vice-president and assistant 
treasurer. Thomas Kiernan will be 
secretary. 

Torchiana stated that he was 
| not yet prepared to make known 
|the production program of the 
mills. He said that reconstruction 
and re-equipment were now going 
forward and that New York sell- 
ing offices would be opened within | 
| the next few weeks. 


Yrs. 
Old 


Buick Deliveries 
In October Are | 
Best in History | 


CHICAGO.—Domestic retail de- 
| liveries of Buicks during the sec- 
| ond 10 days of October totaled 10,- 
319 units, maintaining a sharp rate 
of increase over last year, accord- 
|ing to W. F. Hufstader, general 
| sales manager. 

This volume brought Buick re- 
| tail sales for the first 20 days of the 
month to 20,738 cars, a gain of 31.9 
percent over last year and the 
largest first 20 days of October in 
'the history of the company, Huf- 
stader said. 

Notwithstanding the high rate of 
| delivery, unfilled orders booked by 
dealers of this division of General 
Motors have increased since the 
first of the month, Hufstader said. 
| A total of 21,616 new orders were 
| written during the period, with un- 
| filled retail orders now standing at 
| over 23,500 units. He said the pro- 
duction rate at the factory is 
scheduled to meet this heavy re- 
| quirement and to effect prompt de- 
livery to new customers. 

Used car sales by Buick dealers 
during the second 10 days of the 
month totaled 14,659 units and 
brought used car sales thus far 
this month to 28,642, a 46 percent 
over the corresponding 
last year. The executive 
said that used car stocks are on 


lthe basis of a 28.4 day supply, an 
| improvement 


in this respect over 


last year. 
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Were All Alone__ 
find We Like t& 


“IN THE FACE OF SUBSTANTIAL PRICE INCREASES BY EVERY MAKER OF POPULAR PRICED CARS, 
NASH REDUCES PRICES $70 TO $159 ON BIGGER, BETTER 1941 AMBASSADOR SIXES AND EIGHTS. 
IN ADDITION, SENSATIONAL NEW LOW-PRICED AMBASSADOR ‘600'’4-DOOR SEDAN WITH FACTORY 
s DELIVERED PRICE OF $780 PUTS NASH DEALERS IN THE THICK OF THE LOWEST-PRICE MARKET. 
». THERE'S A REAL OPPORTUNITY FOR GOOD DEALERS IN CHOICE TERRITORIES. WRITE W. A. BLEES, 
ist NASH MOTORS, DETROIT, MICHIGAN, TODAY FOR COMPLETE STORY. 





| 
y 
tj 1 
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COMPARE THE HIGHER 1941 PRICES WITH THE NASH SET-UP THAT COVERS 92% OF THE MARKET! 





any, 
side 
ana, AMERICA’S NEWEST LOW-PRICED CAR 


ales- 


ars | THE NASH AMBASSADOR ‘600° 


THE NEW LOWER PRICED 
tery 


NASH AMBASSADOR SIX 
and Factory Delivered Price Comparisons: 4-Door Sedans 


— Factory Delivered Price Comparisons: 4-Door Sedans 


» of LX 57% OF THE CARS ARE SOLD HERE! * * 18% OF THE CARS ARE SOLD HERE! * 


tex: 
r of 


fab- * 25 to 30 Miles Per Gallon of Gasoline! 
pe * Flashing Pickup of New Flying Scot 
> to Engine! 


ne * More Seating Width Than Any Low- 


THE NEW LOWER PRICED 


NASH AMBASSADOR EIGHT 
Factory Delivered Price Comparisons: 4-Door Sedans 
* 17% OF THE CARS ARE SOLD HERE! * 


Dodge De Luxe. . 
Pontiac De Luxe 6 . 


. . e e & . e . $ 920.00 
cee ee eo co eo) =6—921.00 


Hudson Commodore 8 .... . « « $1029.00 


preaGeen onpee GG... 6.6 Kwa we SS 922.00 


NASH AMBASSADOR 8 SPECIAL 


SLIPSTREAM SEDAN . - 1051.00 


Price Car! 


NASH AMBASSADOR 6 SPECIAL 








r ip SLIPSTREAM SEDAN . 930.00 . . 
Na * A Coil Spring Ride on All Four Wheels! — ie 7 ee 
» * New “Unitized” Steel Body . . . Safer Olds Special 6-66 945.00 es — ornen 1054.00 
“— . ++ Quieter! Pontiac De Luxe 8 . 946.00 ae 
1 be i ails ilies Pontiac Custom 8 . 1077.00 
* Improved Weather Eye Conditioned odge Custom 965.00 
_— - 5 Olds Custom Cruiser 6-96 . 1099.00 
Air System . . . and Convertible Bed! 
= ' 5 Y $70 t NASH AMBASSADOR 6 DE LUXE 
tion | + Overall Economy Saves You - SLIPSTREAM SEDAN . 980.00 NASH AMBASSADOR 8 DE LUXE 
oing $100 Per Year! SLIPSTREAM SEDAN . - 1101.00 
Ford Special Fordor ...... . $ 161.39 Pontiac Streamliner 6 . 980.00 
| Studebaker Champion Custom ... . 770.00 Hudson Commodore 6 984.00 Chrysler Royal Town Sedan 1111.00 
Studebaker Commander Custom . 985.00 5 ak si 
esis inn “ene ede are ena See ident nade ; 1115.00 
SPECIAL SLIPSTREAM SEDAN. . 780.00 a a ‘Gace te ; Buick Special Super-equipped 1134.00 
e ee Ee SD - 7-28 Olds Custom Cruiser 8-98 . 1135.00 
Plymouth Standard ..... +s - 780.00 De Soto De Luxe 995.00 
7 : : ses , se a 793.00 mn Sedan . 
FY | Hudson Six or Ls page oer sae Sea 995.00 NASH AMBASSADOR 8 DE LUXE 
es Chevrolet Sport Master De Luxe .. . 5 Pontiac Streamliner 8 1005.00 TRUNK SEDAN eo . 1151.00 
sec- Ford DeLuxe ..+-++e«+s-e¢e2e-s 797.31 Olds Dynamic 6-76 1010.00 
10,- Studebaker Champion Custom De Luxe . —_ 800.00 
$ so Studebaker Presid [us 
mate aie NASH AMBASSADOR 6 DE LUXE Se 116080 
eral [NASH AMBASSADOR “600” TRUNK SEDAN ; . 1030.00 we ; 
DE LUXE SLIPSTREAM SEDAN. 810.00 Chrysler Windsor . 1175.00 
+ the Plymouth DeLuxe. . . - +--+ +: = 820.00 Studebaker Commander Land Cruiser 1030.00 Studebaker President De Luxe-tone 1180.00 
31.9 Studebaker Champion De Luxe-tone . . 835.00 De Soto Custom. . 1045.00 Buick Super 50 . 1185.00 
a Plymouth Special De Luxe. . . - + - $60.40 Olds Dynamic 8-78 . '*e%4 1045.00 Hudson Commodore Custom 8 
Huf- Ford Super DeLuxe . - - +--+: = 843.49 Studebaker Commander De Luxe-tone 1050.00 (128” W.B.) 1222.00 
— Hudson Six DeLuxe. . - - + + => ene Chrysler Royal . 1051.00 Studebaker President De Luxe-tone 
i by Chevrolet Special De Luxe. . - + + - 851.00 Pontiac Custom 6 . 1052.00 Land Cruiser . 1225.00 
— NASH AMBASSADOR “600” Packard 110 Special 1056.00 Packard 120 ‘ 1261.00 
said. DE LUXE TRUNK SEDAN .. . . 860.00 Packard 110 De Luxe . 1116.00 Buick Century 60 . . . 1288.00 
were 
, un- 
g at And these great new Nash cars are not only highly competitive in price... but in every detail of equipment as well! 
ae Prices are Delivered at Factory, including Federal Excise Tax and Handling Charge. This information gathered from sources considered reliable but accuracy in every detail not guaranteed. 
re- 


NASH 


make more money every month 


and have a lot more fun doing it! 
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— 
Motor Industry to Get Half Billion in Ai ft Orders © 
J ers | 
e ‘ 
Pontiac Oct. 1-20 C ; ° 
ommittees Are Appointed | 
Sales Smash All To M P : 
z 
DinstaukMcigidie o Map Parts Production 

ICAGO. — Pon (Continued from Page 1) rg 
the first 20 days of Geeher’ aes Keller, president of Chrysler Corp.,| assignment, so as to get a proper . 
the largest number of car deliveries and Edsel Ford, president of Ford.| picture of the methods of manu-_ ie 
for that period in its history and Each of these experts was ac-| facturing now employed. And also # 
the largest bank of unfilled orders companied by his production chiefs|to make a detailed study of plane son 
for any month of any year, accord- who were ready with blueprints and| parts and blueprints in cooperation # 
ing to D. U. Bathrick vice-preai- figures to talk things over. with aviation manufacturers to de- 0 
dent and general sales manager The morning session was not at-|termine what production changes 1! 

Total deliveries for the first 20 tended by any of the parts people.| may be possible so as to transfer 1 
days of October were 16615 com- Instead they were brought into the| some of the new work from hand 1-2 
pared to 10,279 for the ome period picture at the noon luncheon, dur-| to machine operations. 95 
fost year _ increase of 616 per- ing which the combined forces as- Also there will be a survey of ites 
cent. The gain over the first 20] GANNON RALT RARER, whe addressed throngs like this at the New York | sured Hnudsen of their desire tol automotive equipment now in place, #8 
days of September, according to| Crosley Covered Waron, is siso partlelpating In the Chicago show this week, | task he is facing. It was a most| end die work it arcing aes 

a ck, was 81.9 percent. ‘ la ; 

New cars in dealers’ stocks actu-| all previous Octobers, and will be |October of last year by a sub- Ge pate ae Geel eee = a survey of plant facilities for sub- pen 
ally decreased, but steps have been| well ahead of gains over last year’s | stantial margin. Used car turnover| ducers, and the dual aioe assembly of such items as wings, se 
taken to raise production, Bathrick| to produce the 300,000 car mark |was at the rate of one every 28.3/ threshed out many a problem i os oe ae 
said. Unfilled orders reached the| for Pontiac in the 1941 model year. | days which set a new sustained At the luncheon shane were for- also will be made. Too, there will se 
unprecedented figure of 21,399, the} Used car sales kept up the | record for rapid turnover since the| mulated as to procedure. It was ait ‘ati “EY Seniesa te 
highest in the company’s history.| record-breaking pace they have | first of the year. decided to undertake an inspection steel, ‘ana * ‘and “— mae a 

Indications point to a 26,000 car-| held throughout 1940 with sales Pete Wemhoff’s Fourth Dimension |0f airplane plants making types of | facilities now <eanitie ere, ee 
month for October which will beat! that topped September as well as! offers news of automotive advertising.| planes involved in the automotive| A cooperating committee repre- ¥ | 

senting the motor car makers was _ »tiv 
named. On this committee are m2 
Alvan Macauley, Packard; Edsel ¥ | 
) Ford, Ford; K. T. Keller, Chrysler iver 
Corp., and C. E. Wilson, General ras 
Motors. C. C. Carlton, Motor Wheel 1 ' 
and president of Automotive Equip- tim: 
ment Manufacturers Assn., was sce 
named on the cooperation com- 
mittee representing the parts and (de, 
equipment makers, with L. D. gg, 
Adams, of Associated Springs Corp., 44 
as alternate. tte! 


A PONTIAC DEALER... 


HERE’S WHAT YOU’D HAVE TO SELL! 





A LINE AMERICA LIKES! First shipments of the 1941 
Pontiac ‘“‘Torpedoes” reached dealers late in 
August. Total Pontiac sales for September and the 


first ten days of October were 67.5% ahead of the same 


period last year! One of the reasons for this is— 


A NEW “TORPEDO” IN THE LOW-PRICE FIELD which is 

already showing evidence of making even greater 
inroads in the big-volume, lowest-priced market than 
the sensational Pontiac Special Six did in 1940! That’s 
because it offers— 


MORE VALUE THAN EVER BEFORE! It’s longer, lower, 

wider, more powerful. It’s easier to ride in— 
easier to drive—and all this without sacrifice of 
Pontiac’s famous economy: Even more important, 
Pontiac for 1941 is ina— 








De Luxe “Torpedo” Six Two-Door Sedan, $874* 
(white sidewall tires optional at extra cost) 








The committee to represent the 
makers of trucks and motor ve- 
hicle bodies will be named later. 

Attending the luncheon meeting 
were: 

William S. Knudsen, production 
division, National Defense Advisory 


director, airplane and engine di- 
vision, Defense Commission; Capt. 
Sidney M. Kraus, U. S. N., assist- 
ant director, airplane and engine 
division, Defense Commission; Maj. 
Gen. George Brett, U. S. Army Air 
Corps.; Major Paul H. Kemmer, 
U. S. Army Air Corps; Major J. H. 
Doolittle, U. S. Army Air Corps; 
Lieut. Col. George C. Kenney, U. S. 
Army Air Corps; Lieut. K. V. 
Wolfe, U. S. Army Air Corps; 


Air Corps; R. H. Archer, Buick; 
W. F. Armstrong, Nash; I. B. Bab- 
cock, Yellow Truck; Stuart Baits, 


Overland. 
J. Walter Drake, Hupp; 


Eaton, Graham-Paige; W. S. Eddy, 
Brockway; D. C. Fenner, Mack; 





Commission; Dr. George J. Mead, ° 


Captain C. S. Irven, U. S. Army ' 


Hudson; Ward M. Canady, Willys- ° 
George T. Christopher, Packard; 





MORE FAVORABLE PRICE POSITION with respect to Paul G. Hoffman, Studebaker; «yy 
competition not only in its own field but in the Howard Jones, re vi _ title. 
lowest-price field as well. This is true of both the son, Nash; Fowler Mc ormick, In- pve 
Pontiac Si d the Eigh d icularly the Eight ternational Harvester; F. L. Rud- from 
a ee ae don, Federal; C. T. Ruhf, Mack; E. Ques 
which is soday—— M. Sternberg, Sterling. rrou 
R. E. Stone, Graham-Paige; J. (9); 
AMERICA’S LOWEST-PRICED STRAIGHT EIGHT! Never H. Tuttle, Checker Cab; Cc. E. ‘lect 
before has any car offered buyers the choice of a4 pees wea: . ao and | 
. i i , i ener otors; S. A. ; | 
Six Sa Eight in any model for only $25 difference in Streamliner ‘‘Torpedo”’ Six Sedan Coupe, $923* Oldsmobile; O. W. Young, Buick; , - 
price! With Pontiac, you can now offer buyers Ameri- os . , E H 
P i i ight! (white sidewall tires optional at extra cost) K. T. Keller, Chrysler; R. . 
ca’s lowest-priced Straight Eight! Ahlers, Pontiac; O. ©. Hunt, Gen- am 
eral Motors; B. E. Hutchinson, H 
Chryeler. ia. Miniaiies t ao 
mB G iller, Ford; arles E. 
ord; William F. Pioch, Ford; J. 
RIGHT NOW! W. Durling, Ford; L. D. Adams, ae 
Associated Spring; C. C. Carlton, “You 
A dissatisfied with the line you are now Motor Wheel; C. S. Davis, Borg- “ati 
“ . : : : y Warner; S. D. Den Uyl, Bohn rey 
handling? Are you dissatisfied with your present Aluminum: A. G. Drefs, McQuay- ‘ved 
ion? Maybe P iach i Norris; R. H. Daisley, Eaton; P 
market location? Maybe Pontiac has a proposi- Charles Getler, Houdaille-Hershey: rar 
tion that will be of interest to you. > > Sa Cleveland Graphite oa 
. . - r ce ~ 
At the present time, Pontiac has a few fran- Custom “Torpedo” Eight Four-Door Sedan, $1087* D. H. Kelly, Electric Auto-Lite; te, , 
i i i He si ; ; James Y. Scott, Van Norman Ma- ‘ve, — 
chises, all of them representing a potential of 50 (white sidewall tires optional at extra cost) peng Big ge My Renan wd ol 
C. W. Avery, Murray; William Yenc 







* Delivered at Pontiac, Mich. State tax, optional 
equipment and accessories — extra. Prices subject 
to change without notice. A General Motors Value. 


cars and up, available in scattered points in 
various sections of the U. S. Pontiac also has 
available a few less-than-50-car points. Each of 


Brown, Briggs; E. A. Clark, Budd; “fr. € 
R. J. Goldie, Timken-Detroit Axle; 's ex 
George W. Kennedy, Kelsey-Hayes; led 

A. L. Lott, Motor Products; C. J. Sody, 


SALES 
Reese, Continental Motors. ind t 


DEALERS’ 


these requires only a reasonable capital invest- : 
: ’ ' . INCREASED 51.5% d 194] will be Frank Rising, Automotive Parts Bef 
ment. 1940! o- - GN & Equipment Manufacturers, Inc.; #rvec 
IN Don J. Buell, Buell Die & Ma- Vase: 


Maybe Pontiac has just the set-up you are 
looking for. Why don’t you drop a letter to 
Pontiac today? Direct your letter to the personal 
attention of D. U. Bathrick, General Sales 
Manager, Pontiac Motor Division, General 
Motors Sales Corporation, Pontiac, Michigan. 


chine; Foster L. Fralick, Koestlin 

Tool & Die; Ralph Hubbard, Allied Hon 
Products; Charles Davis, Davis Aja, 
Tool & Engineering; Chester A. terho; 
Cahn, Automotive Tool & Die Baste 
Manufacturers Assn.; Otto Pro- pybjic 
esfke, Enterprise Tool & Gear; torgiy 
David Tann, Congress Tool; Jack of tp, 
Stewart, F. Joseph Lamb; M. L. Gprijjg 
Jacobs, Superior Tool & Die. Jeorg 


NTIAC DEALERS’ 1 other Profitable Year 


rar meee Dealers / 








—the 4th Dimension 
Show Linage Up 17%; 


rs 


Meigs to Defense 
On 


rrgest 
in automotive advertising linage 






































aan gease Of 17 percent in eight 
i also mw York newspapers during the 
plane mobile show week period this 
ration sf over the corresponding 1939 
to de- was revealed in a compila- 


anges 0 by the New York Times. 
ansfer ‘fotal for newspapers for Oc 
hang 12 this year was found to be 
9546 lines compared to 221,894 
ey of ies for the period Oct. 13-22, 
place, #% | s 
press fhis increase is not as large as 
rts. A wt registered during September, 
‘ sub- jen New York linage advanced 
wings, re than 90 percent and linage 
3, etc., oughout the country was up 
e will ore than 64 percent. Earlier in- 
ging suction of models, however, 
. and ounted for the sharp September 
linery «#. 
For this year as a whole, accord- 
repre- g to the Times survey, auto- 
s was wtive linage in newspapers will 
» are m23 to 25 percent ahead of 1939, 
Edsel x largest gain for any single 
rysler jvertising classification. This in- 
>neral ase, it was noted, is closely in 
Wheel se with the rise in retail sales 
quip- jtimated to date at about 28 
was scent. 
com- 
s and (dcounsel 
+ D. Karl T. Finn, former president 
Corp., 4 manager of the Cincinnati 
ytter Business Bureau, has been 


t the appointed adver- 
init tising counsel for 
later. Cincinnati Times- 
eting Star, according to 

: George Fries, 
iction general manager. 
Nead | Finn, who has 
) _ headed the Cin- 
C t. cinnati Better 
i g Business Bureau 
rat for the past 13 
Maj. years, came _ to 





Air Cincinnati from 
z K, T, Finn Columbus, O,, 
IE where he was en- 
- aged in similar work from 1925 
11927. Previously he served in an 
- “yy ditorial capacity on the Columbus 
: 0) Dispatch. For two years, 1934 
y ad 1935, Finn was president of 
uick; * National Assn, of Better Busi- 
Bab- *88 Bureaus. 
Zaits, Finn becomes a member of the 
illys- ‘mes-Star staff to fill a new posi- 
ion with the organization: coordi- 
card; ating advertising activities of the 
ry. ‘imes-Star. 


flack; », §, 

aker; “How’s Your Car-Q?” is the 
Ma- title of booklet issued by Collier’s, 
, In- iovering questions and answers 
Rud- trom magazine’s P. S. Campaign. 
<; E. Questions and answers have been 
a grouped under five departments: 
*s J. Cooling system, power plant, 
oF lectrical system, running gear 
Ison, ind department of protection. 
ancy, Collier’s is offering single copies 
me to its readers at 10 cents. 


Gen- 


son, lamed 


Hunter-Hartman Corp., St. Louis, 
s E, “ounces the appointment of 
‘ord, iarvey J. Nestle as vice-president. 
1: J. Nestle, formerly general service 
ams, “anager of Chrysler Corp., will 
lton, “Vote much of his time to public 
org- ‘lations work for this manufac- 
Zohn Wer, in consultation with automo- 
uay- ‘ve dealers on battery departments. 
ton; 
hey: frank Chance 
yhite Frank Lenning Chance, 47, ac- 
cunt executive of Arthur Kudner, 
Lite; lnc, died Oct. 22 in Flower-Fifth 
Ma- ‘ve. Hospital, New York City, of 
\dix; 'heart ailment. When the Kudner 
liam Yency was established in 1935, 
udd; “r. Chance became a member of 
\xle; ts executive staff and since han- 
yes; lled the accounts of the Fisher 
x. J. Body, Collins and Aikman Corp. 
ind the American Weekly. 
arts Before joining Kudner, he had 
Inc.; *rved as a staff member of Erwin, 
Ma- Wasey & Co. 
stlin 
llied Honeymoon 
avis Alart Farms Trailer Park, Wal- 
' A. terbore, S. C., will inaugurate an 
ie Eastern seaboard advertising and 
Pro- bublicity campaign this week, ac- 
ear; tording to Arthur Bauer, president 
lack of the Southern chain of Lafayette 
L. Grills jn South Carolina and 
Seorgia. The trailer park, 20 acres 


By Pete Wemhoff 


in size and conceded to be the 
largest in the world, is scheduled 
to open Nov. 1. 


Chicago and Atlantic City, will 
handle the account. Yarmov stated 
that initial publicity would be 
slanted 
t Angle,” making it the first trailer 
Mecca for honeymooners. 
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Defense 


William S. Knudsen, production 
chief of National Defense Advisory 
Commission, last week appointed 
Merrill C. (“Babe”) Meigs, of Chi- 
cago, as head of the aircraft divi- 
sion under Knudsen’s direction. 


A flyer and long prominent in 
aviation, Meigs is taking up his 
duties on leave from the Chicago 
Herald-American, of which he is 
publisher. 









Special to Automotive News 










Jack Yarmov & Co., New York, 





Admanager 

J. E. Adams, sales manager of 
Toledo Steel Products Co, 
announces the appointment of 
Herbert M. Wertz to have charge 
of the company’s advertising. 






toward a “Honeymoon 








P. |. Harper, Harper & Harper George Roth, Roth-Buick Co. W. J. Dean, W. J. Dean 
oT ET Te) tii Tod Nash 


How Do Philadelphia Dealers 


Rate Newspapers for 
New Car Advertising? 


(The following is from a recent survey by Ross Federal Research Corporation.) 


QUESTION NO. 1 


Please list in order of importance the newspapers you 
recommend for new car advertising. 


THE ANSWER: 


The Evening Bulletin was rated first 292 times out of 435 
or 67.1%. 


QUESTION NO. 2 
If only ONE newspaper were used which would you 


recommend ? 

THE ANSWER: 
Total recommendations—The Bulletin... .. . 288 or 69.9% 
Total recommendations—all other newspapers 124 or 30.1% 
Total answers to question No. 2............ 412 or 100% 


NOTE: Other newspapers rated by dealers include 
two morning newspapers, two Sunday newspapers, 
one evening newspaper, one tabloid newspaper. 





For the first six months of 1940 as well as for the 
year 1939— 






The Evening Bulletin 


PHILADELPHIA 
carried more new passenger car advertising than 
any morning, evening or Sunday newspaper in the 
United States. 
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Buffalo’s September Sales 
Drop Slightly Below 1939 


new models beginning to move, 


BUFFALO.—New car registra-| dealers are confident that the 
tions in Erie county declined to| downward trend will reverse itself 
1,119 during September from 1,532/in October and score a good gain 
in August and 1,133 in September,| over a year ago. 

1939, Buffalo Automotive Trade 
Assn. reported. This was the first} Niagara Frontier is most favorable 
decline from the corresponding| to improved automobile sales. Em- 
month, a year ago, in some time. 

However, new car registrations} of 124 Buffalo factories during 
for the first nine months of 1940| September reached the highest 
mounted 28.3 percent to 22,188 from 
17,283 in the corresponding period| Buffalo Chamber of Commerce re- 
of 1939. With show time here and| ported. 


The business background in the 
ployment in a representative group 


level since November 1929, the 


John Wager, Wager & Karpeles 
Dodge-Plymouth 





James J. Pletcher, Pletcher Motor 
rae Inc.—Ford-Lincoln 


Wesley E. Calhoun, Doan-Cathoun 
Inc.—Chevrolet 


F. L. McHenry 
Chrysler-Plymouth 


More Dealers’ Photographs 
in Next Advertisement 


Anat ote Th Ssoming Celi 


Copyright 1940, Bulletin Co., Philadelphia 





a 
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Trucks 





ATA Lists Chief S 


For Its Annual Convention|£ 


Throng Expected 
At Nov. Meeting 
In Los Angeles 


WASHINGTON. — Frederick C. 
Horner, assistant to the chairman 
of General Motors Corp., will de- 
liver the keynote address at the 
seventh annual convention of 
American Trucking Assns., which 
will start Nov. 11 at Los Angeles. 
As advisor to Ralph Budd, head of 
the transportation section of the 
National Defense Advisory Com- 
mission, Horner will speak at the 
opening session on “Motor Trans- 
portation and National Defense.” 

The ATA also has announced 
that another outstanding speaker 
at the convention will be Paul 
T. Truitt, of the Commerce depart- 
ment, whose topic will be “Trade 
Barriers as They Affect Highway 
Transportation.” As chairman of 
the inter - departmental committee 
on trade barriers, Truitt has stud- 
ied this problem for many months 
and had charge of presenting testi- 
mony relative to it before the Tem- 
porary National Economic Com- 
mittee. 

The ATA has booked more than 
1,000 reservations for the annual 
meeting and railroads and plane 
lines are making plans to augment 
their service to Los Angeles to 
accommodate the convening truck- 
men. 

A new feature of the convention 
this year will be a traffic and 
sales session at which an effort 
will be made to set up a separate 
ATA section to deal with the sell- 
ing of truck service. 

Finalists from 40 state truck 
driving rodeos will compete in the 
national rodeo in which Edson 
Smith, driver for Kirk Transporta- 
tion, Inc., Detroit, will defend his 
twice-won title as national cham- 
pion. 

Each of the national titleholders 
will have to prove—by actual oper- 
ating tests in the Los Angeles 
finals—that he is the safest and 
most skillful among the state 
champions in his class, when it 
comes to handling his outfit under 
the most difficult conditions: These 
operating tests will be the “big 


show” in the National Truck 
Rodeo. 
Maine Fuel Receipts Up 


AUGUSTA, Me.—This state’s gasoline 
tax receipts totaled $4,731,129 for the 
first nine months of the current year, 
representing an increase of $188,155 
over the corresponding 1939 figure, ac- 
cording to report of the state tax 
assessor’s department here. September 
receipts of $609,949, however, were 
$2,873 below those of the same month 
last year. 





Special to Automotive News 
WASHINGTON. — Railroads of 
the United States are making wide- 
spread freight rate reductions in 
an effort to recover traffic lost to 
trucks or to prevent them from 
taking more, Chairman Joseph B. 
Eastman, of the Interstate Com- 
merce Commission, told the Associ- 
ated Traffic Club of America last 
week. Regarding competitive rates, 
he stated that it is the duty of 
the ICC to prevent any carrier 
from hauling traffic at a loss. 


“This,” he added, “is a danger 
which is most likely to arise in 
the case of the railroads, because 
their operations are so extensive 
such a loss can be sustained 'on a 
minor portion of their business 
without the same financial peril as 
a@ carrier with much less extensive 
operations would incur.” 


Regarding construction of rates 


Truckers’ Use 
Of Pa. Turnpike 
To Be Limited 


HARRISBURG, Pa.— (UTPS) — 
Pennsylvania Public Utility Com- 
mission has sent to all certified 
truck and bus operators and to 
Pennsylvania truck and bus organ- 
izations a statement of its position 
with respect to the granting of 
applications for the right to operate 
over the new 160-mile Pennsylvania 
Turnpike between Harrisburg and 
Pittsburgh. 

The statement follows: 

“Where an intrastate routing is 
sought which involves transporta- 
tion over the Pennsylvania Turn- 
pike in whole or in part to, from 
or in connection with routes al- 
ready certificated by the commis- 
sion, such application shall be 
required to show that such route 
is in the public interest. 

“The commission upon such 
showing will grant such _ route 
without proof of public necessity, 
upon the following conditions: 

“A — That no additional rights 
of pickup and delivery will be 
exercised by such carrier over 
such route. 

“B — Service to any points on 
routes now certificated for such 
carrier will not be diminished by 
such route.” 


Trucks Make Up 14% of Neb. 
Vehicles but Pay 39% of Fees 


Special to Automotive News 

LINCOLN, Neb.—Spurred to ac- 
tion by complaints of the steadily 
growing tax burden on motor ve- 
hicles, the legislative council re- 
search division of the unicameral 
legislature has prepared an analy- 
sis of the automobile tax bill, 
showing that Nebraska automobile 
owners pay $18,500,000 annually in 
revenues. 

Director R. V. Shumate reported 
that last year the state collected 
$16,079,343 from motor. vehicles. 
This included gasoline tax, reg- 
istration fees, drivers’ licenses, 
property tax assessments, wheel 
taxes and miscellaneous assess- 
ments. Including federal taxes and 


‘Singing Wheels’ Preview 
To Be Held October 29 
DETROIT. — Automobile Manu- | 


municipal fees, Dr. Shumate esti- 
mated the total at $18,500,000. 

No attempt was made to de- 
termine whether or not the tax is 
now being fairly apportioned be- 
tween the various classes of motor 
vehicles. Passenger cars comprise 
76 percent of the vehicles, pay 57 
percent of the fees and 72% per- 
cent of the fuel taxes. Fuel taxes 
and registration fees make up 85 
percent of the total. Trucks make 
up 14 percent of the registration 
and turn in 39 percent of the fees 
and 25% percent of the fuel taxes. 

Rural areas, with a little more 
than 57 percent of the population, 
own 57% percent of the motor ve- 
hicles and pay 40% percent of the 
state motor vehicle tax bill. Urban 
areas own 41% percent of the ve- 
hicles and pay 59% percent of the 
taxes. 3 

The 1939 total registration of ve- 
hicles was 384,446, assessed for 


ICC Issues Warning 


Eastman Cites Peril of Railroads’ Rate Slashes 
to Well-Being of Truckers 


| 


facturers Assn.’s motor truck com- ‘taxation at $52,202,193. The average | 


mittee will meet for a_ special | 
luncheon on Oct. 29 at the Willard | 
hotel in Washington to preview the | 
new institutional film Singing | 
Wheels. 


This sound picture will drama- | 
tize the uses of motor truck trans- | 
portation in cjvilian life, as well | 
as in the current national defense | 
program. 


assessed valuation of automobiles 
last year was $135.78. 

Diversion of gasoline taxes from 
highway construction and piling 
up tax burdens on motor vehicles 
will be live issues at the next 
legislative session. Dr. Shumate’s 
report was ordered printed and dis- 
tributed to the 
legislature. 


| 
| 


members of the 





peakers 








for each type of carrier in line with 
what the statute call its “inherent 
advantages,” Eastman said the 
practical effect of such rates would 
be to exclude certain carriers from 
certain types of service. From the 
standpoint of best utilization of 
the country’s transportation facili- 
ties, he said, there is much to be 
said for such rates. 

Eastman observed there are some 
who think no regulation of com- 
petition, save to promote public 
safety, can be safely administered. 
“I do not share that opinion, but 
I do think we are still in what 
may be termed the laboratory stage 
of such regulation and that con- 
siderable experience will be neces- 
sary to determine what policies are 
wisest,” he said. 

“The railroads, as you know, have 
had a rate structure which has 
been influenced quite as much by 
what the traffic would bear as by 
costs of service, and perhaps more,” 
the ICC chairman continued. “This 
has given trucks opportunities for 
effective competition which would 
not have existed to the same extent 
if the rates had been based strictly 
on cost of service. For a long time 
the predominant thought of the 
railroads seemed to be that their 
financial salvation lay in horizontal 
rate increases on all traffic, leaving 
the matter of competitive adjust- 
ments in rates for secondary con- 
sideration, after such increases 
were made. Their present tendency 
seems to be to concentrate on these 
competitive adjustments, and they 
have made and are now making 
widespread reductions in rates. 

“Unlike the trucks, the railroads 
seldom ask that we fix minimum 
rates for themselves, but they are 
very active in protesting reductions 
in truck rates on the ground that 
they go below minimum reasonable 
levels, and in some instances they 
have sought minimum rates for the 
trucks made differentially higher 
than the competitive rail rates. 


Exhibits 
(Continued from Page 1) 


it possible to display a complete 
line of chassis and a wide variety 
of bodies, as well as equipment, 
for commercial vehicles. 

The reward has been the influx 
of great numbers of buyers, rang- 
ing all the way from purchasers 
of single trucks to fleet operators, 
augmented by transportation engi- 
neers and drivers for the big com- 
panies using trucks. 

Another element of advantage is 
the fact that there are no conflict- 
ing truck expositions during Chi- 
cago show week. This is made cer- 
tain by the terms of the contract 
which state that only dealer sales- 
rooms may exhibit during that 
period. 

The location of the commercial 
vehicle exhibit is ideal, and the in- 
terest stirred up over the displays, 
coupled with the excellent sales 
record for trucks this year in the 
Chicago area, has encouraged those 
in charge to predict a_ sharp 
stimulus in orders as a result of 
the show. 

















Track Top Ten 
First Ten in Registrations as 

Reported in AN Today: 

1940 1939 

Pos. Make Pos. 
1—142,310 Chevrolet 126,402— 1 


2—117,306 Ford 96,383— 2 
3— 58,054 Internat’l 47,896— 3 
4— 42,041 Dodge 39,964— 4 
5— 31,930 G. M. C. 25,172— 5 
6— 7,525 Plymouth 7,033— 6 
I— 5,403 Mack 4,650— 7 
8— 4,941 White 3,356— 9 
9— 4,770 Diamond T 3,740— 8 
10— 1,873 Willys 1,135—14 
Total All Makes 
424,294 365,350 

For complete standings of all 
makes, see page 24, this issue. 
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SCOUT CAR with “half-trac,” built by White Motor Co. 
War department as part of the national defense program. 
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for the U. S. 


TYPE M3Al1 scout car also built by White. 


Davey Recommends Merger 


Of 23 Eastern Truck Lines 


Special to Automotive News 

WASHINGTON.—Consummation 
of the largest merger in the history 
of motor trucking was in sight last 
week, following recommendation to 
the Interstate Commerce Commis- 
sion by J. Edward Davey, chief of 
its motor carriers bureau’s finance 
section, that the new Transport 
Co.’s proposal to acquire control 
of a huge Eastern network of lines 
be approved. 

Davey recommends that the com- 
pany, incorporated in Delaware and 
which has headquarters in New 


York, be allowed to acquire stock 


control of 23 carriers and to pur- 
chase the Super Service Motor 
Freight Co., Nashville, outright, for 
an aggregate price of $17,588,873. 
He advised, however, denial of ap- 
plications to acquire six other car- 
riers on the ground dual operating 
authority would be against public 
interest. He also recommended de- 
nial of the Transport Co. request 
for carte blanche authority to 
effect singleness of title to all the 
companies involved within a year 
but advised an alternative. 

The major dent in the company’s 
plans comes from the examiner’s 
opposition to dual operating rights. 
In all instances he found the ser- 
vice would be in direct competition 
with the combine’s common carrier 
operations, thereby affording 
an opportunity for discrimination. 
Otherwise the originally planned 
system was left intact. 

The purchase price approved in- 
cludes slightly more than $2,000,000, 
or about 11.8 percent of the total 
consideration, as commission to 
the organizers. 

The examiner’s report disposed 
of possible monopoly objection by 
declaring the proposed unification 
would not result in an undue re- 
straint of competition. He found a 
“plethora” of competition exists in 


the New England and Middle At- 
lantic regions. 

Davey’s reports laid down rules 
for compensation of employes drop- 
ped in the merger, estimating not 
more than 8 percent will be 
adversely affected. . 


Application Filed 

WASHINGTON, — In anticipation of 
receiving authority to proceed with 
the largest trucking company merger 
ever gremptes, the Transport Co. of 
New York has filed with the Interstate 
Commerce Commission application for 
permission to issue $26,000,000 common 
and preferred stock. 


Motor Industry 
Gets Additional 


War Contracts 


WASHINGTON.—Numerous large 
automotive contracts were placed 
by the National Defense Advisory 
Commission during the second half 
of last month, the list made public 
last week disclosed. 

The automotive orders were the 
following: 

Autocar Co., half track vehicles, 


$7,271,103; half track personnel 
carriers, $9,581,406; Clark Equip- 
ment Co., tructractor division, 


$743,457; Continental Motors Corp., 
automotive engines, $11,412,000; air- 
plane engines, $4,727,542; engines, 
$6,694,940. Diamond T, trucks, $1,- 
557,376; half track personnel car- 
riers, $14,220,000. Fargo Motor, 
trucks, $4,780,591; Chevrolet, trucks, 
$3,089,304; Goodrich, track for half 
track vehicles, $1,409,439; Guiber- 
son Diesel, automotive engines, 
$2,915,095; Hoil Co., trailers, $2,- 
114,594; Ward LaFrance Truck Co., 
trucks, $629,901; White Motor Co., 
half track and scout cars, $34,451,- 
249; Yellow Truck & Coach Co., 
trucks, $12,491,797. 


Truck Taxes and Licenses 


Clarified by Wis. Ruling 


Special to Automotive News 

MADISON, Wis.—The state at- 
torney general’s office has handed 
down several rulings to the motor 
vehicle department with reference 
to truck taxes and licenses. 

They are: 

Registration fees may be col- 
lected on the gross weights of 
trucks and trailers in excess of 
maximum permissible gross weight 
where such trucks and _ trailers 
operate under special permits. 

When the physical characteris- 
tics of the vehicle are such that it 
may be operated at times without 
a special permit, just that mileage 
which does not require a special 


permit is subject to weight or 
mileage taxes. 

When a trailer is subject to 
special permit requirements, 


the truck operated 


therewith is not, the truck is sub- 
ject to weight or mileage taxes. 


Out-of-state common and con- 
tract carriers making more than 
one trip into Wisconsin in any one 
year must be licensed in this state 
before they can obtain truck per- 
mits. 

Trucks or trailers exempt from 
weight taxes because of operation 
under certain conditions can claim 
exemption only when operating 
with special permits. When oper- 
ated so as not to require special 
permit, exemption does not apply. 

Trailers with gross weight of 
3,000 pounds or less are exempt 
from registration. For tax pur- 
poses, gross weight of combina- 
tion propelling vehicle and said 


but| trailer in such case is gross weight 
in connection} of propelling vehicle only. 
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Tracks 





NEW YORK.—Boake Carter, 
eturer and radio commentator; 
groid G. Hoffman, ex-governor 
ji at present director of New 
gsey state unemployment bureau, 
@ Arthur Herrington, president 
{Marmon-Herrington Corp., were 
* S+ ost speakers at the seventh an- 
yal banquet of the National High- 
ay Transportation Exhibit, held 
ge during show week. 


Theme of the banquet was “High- 
ay Transportation Contributes to 
tional Defense.” 


Among the prominent guests at 
je headtable were George Piroum- 
£, president, Brockway Motor Co.; 
i F. Staniford, president, Mack 
yuck; Clayton Farris, president, 
yucktor Corp.; Walter A. Olen, 
resident, Four Wheel Drive Auto 
y.; Elbert E. Husted, vice-presi- 
ent, Titeflex Metal Hose Co.; 
ohn A. Woodward, president, 
thode Island Truck Owners Assn.; 
lichard F’. Owens, president, Mer- 
hants Truckmen’s Bureau; Har- 
y S. Firestone jr., president, 


\eb. Truckers 
Demand Action 


On Tariff Rates 


irop- LINCOLN, Neb.—Secretary Paul 
- not ilpine, of the Nebraska Commer- 

be 2 Truckers’ Assn. and its allied 
ranizations, is pressing the state 
alway commission for a decision 
an enacting a resolution to estab- 
sh the national organization’s 
thedules and the cancelling of the 
resent hodgepodge tariffs. 








es 


> At- 


rules 


on of 
with 
erger 


‘state Eight months ago the commis- 
hone on held hearings. Since that time 


te matter has been under advise-~ 
tent. 
“Eight months is quite a period 
wr reflection,” said Halpine, “It 
ems that a decision might be 
l atered now. With the confusion 
aused by the airline rates and the 
ommingling of the various sched- 
les, quoting tariffs is an intricate 


tts 


arge usiness. 

aced “It would remove a formidable 

sory arrier to business if the divergent 

half ttra-state regulations could »*. 

iblic bolished and the interstate tariffs 
lowed.” 

the Saal ate, 

ses, fransport Assn. 

nnel 


Will Open Today 


uip- 
rp. DETROIT.—National Automobile 
air. Tansporters Assn. will hold its 
nes, *th annual convention and din- 
$1,- * at the Book-Cadillac hotel here 
car- ‘Way. ' ; 
‘tor, The usual business sessions will 
cks, * held during the day, including 
half % election of officers, followed 
per- J the dinner in the evening. 
nes, Principal speaker will be Com- 
$2,- ‘issioner John L. Rogers, of the 
Co., terstate Commerce Commission. 
Co., * V. Rodgers, president of Amer- 
51,- @n Trucking Assns., will also 
Co. 4dress the gathering. NATA 
’ eneral Manager, W. I. Nokely, 


ill act as toastmaster. 


‘ew Code of Standards 
Concerns Vehicle Lights 
WASHINGTON. — The National 


ureau of Standards has _ pub- 
shed voluntary codes of standards 


jeventh Annual Meeting 
Draws Industry’s Leaders 








ub- %r the manufacture of clearance, 
arker, identification and electric 
on- 4l lamps for vehicles agreed upon 
han Y the trade. 
one The codes grew out of a general 
ate ference of representative manu- 
yer- ‘turers, distributors, regulatory 
ficials, testing laboratories and 
om “rs, called by the Safety Equip- 
ion “nt Manufacturers Assn. last 
1im ‘nuary. oe 
ing , 
‘er. New Studebaker Dealers 
sia] SOUTH BEND.—Appointment of 151 
; ‘w Studebaker dealers during 5ep- 
ply. ‘mber is announced by George ; 
of ‘eller, vice-president in charge 0 
npt iles of Studebaker Corp. 
ur- The maximum number of hours 4 
na- €rson can work in inter-state com- 
aid ‘rce, without being paid_ overtime 
ht Nder the Federal Wage-Hour law, 
B topped to 40 hours per work-week on 


et. 24, 1940 


AUTOMOTIVE NEWS, OCTOBER 28, 1940 


Firestone Tire & Rubber Co.; Felix 
Doran jr., General Motors Sales 
Corp., and others. 

The banquet committee, headed 
by Herbert Happersberg, chairman, 
conducted the affair. During this 
time many events, pertinent to 
transportation were held in the 
metropolitan area, including the 
national highway transportation 
exhibit at the World’s Fair, the 
national automobile show in 
Grand Central Palace, national 
and local transportation meetings 
and many other scheduled events. 
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e Modern insulation i 
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Only 592 Buggies 


Built in U.S. in °39 
WASHINGTON. — Census 
Bureau announces that in the 
United States last year there 
were only 592 horse-drawn car- 
riages, buggies and _ sulkies 


manufactured. This was quite a 
drop from the total reported in 


the previous census of manu- 
facturers, 1937, when 900 were 
turned out. 

Horse - drawn farm wagons 
and trucks did somewhat better 
than the pleasure vehicles, the 
number turned out being 30,720 
and 21,416, respectively, but 


these totals, also, were decidedly 
under 1937. 
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Advantage of 


19 


Noted Speakers Heard at National Truck Banquet — 





Long Haul 


By Truck Shown by ATA 


Special to Automotive News 
WASHINGTON. — Emphasizing 
the “Dollars and Cents” value of 
truck transport to shippers, con- 
sumers and the country as a 
whole, the third in a series of ad- 
vertisements prepared by Ameri- 
can Trucking Assns., is appearing 
currently in national magazines. 


This ad is aimed at business 
men in general and shippers in 
particular, those who control the 
routing of shipments. It also tells 
s me things about trucking which 


* 
Automotive Dealers: These handsome delivery trucks give International Dealers an outstanding opportunity 
to get business from retail stores of all kinds, bakers, laundries and dry cleaners, dairies, florists, etc. It is another reason 
why the International Truck franchise is a volume and business-builder for dealers. 


(cam DELIVERY TRUCKS 


with All-Steel... 
Streamlined METRO Bodies 


The Eyes Have It! 
Here’s trim streamlined style in the 
one spot where Beauty serves best in 


match up-to-date merchandising 
methods. Their economy reduces 





the public has never known before. 

It was revealed by ATA’s nation- 
wide survey that 94 percent of the 
public recognizes the advantages of 
truck transport on short hauls, but 
only 41 percent are aware that 
trucks also are a real shipping as- 
set on long hauls. This ad points 
out the advantages of long-haul 
truck service, tells how both time 
and money are saved in shipping 
by truck. 


Pete Wembhoff’s Fourth Dimension 
offers news of automotive advertising. 
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Double ah available. 


a truck — house-to-house delivery ser- 
vice where contacts are made with 
customers! 

These famous de luxe Interna- 
tionals—with the exclusive METRO 
body — are the perfect solution for 
multi-stop truck operation. Pres- 
tige, good will, and new business 
follow when these smartly styled 
units Carry your name along city and 
suburban streets. They provide up- 
to-the-minute delivery service to 


delivery costs. Their comfort, con- 
venience, and ease in handling 
just naturally make a hit with any 
driver. 

Compare these trucks with any 
and all multi-stop trucks. Compare 
styling, capacity, engineering, 
economy — and ask for a demonstra- 
tion on your own routes. International 
De Luxe Delivery with METRO 
body has the call today. Place your 
order through any International 
dealer or branch. Write us for catalog. 


INTERNATIONAL HARVESTER COMPANY 


180 North Michigan Avenue 


Chicago, Illinois 
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Trucks 


Track Transport Indispensable to U.S. Defense} 


Swift Movements of Nazis 


Cited by Black as Example 


CLEVELAND. — “News accounts 
of the German advances on the 
European continent have written 
into history the indispensability of 
motor truck transportation to the 
army in the theater of operations 
as well as commercial movement 
of supplies to the army bases.” 

This opinion is expressed by 
Robert F. Black, president of 
White Motor Co. and chairman of 
the motor truck committee of the 
Automobile Manufacturers Assn., 
in an article entitled “Wheels for 
Defense,” in the autumn number 
of the Harvard Business Review. 

“Mass production of army motor 
vehicles and construction of ade- 
quate highways have been of prime 
consideration to the German mili- 
tary strategists during years of 
planning,” Black continues. “Pro- 
duction of motor truck equipment 
has been geared to the mobilization 
of troops. Roads have provided the 
main arteries for the flow of Ger- 
man troops and supplies. 

“Production of motor trucks for 
the United States Army presents 
less of a problem to the motor ve- 


DEALERS! REO PUBLIC ACCEPTANCE 
IS YOUR PROFIT ASSURANCE! 


In actual operation, Reos out-perform, 
out-economize and out-earn other trucks. 
That’s why so many leading operators 
buy more and more Reos. 
sales and new sales multiply dealer 
profits and promote sound, healthy 


business. 


Unquestionably 1941 will set a new 
high in truck sales. Here’s a stand-out 


opportunity — IF YOU 
RIGHT LINE. 


Tie up with a sure-fire 


Get the Reo franchise NOW! Write for 


details. 


REO MOTORS, 


Lansing, Mich. + 


5 capacities from 1! to 
$ tons in both gasoline 
and Diesel-powered units. 


hicle manufacturers than any other 
military equipment they may be 
called upon to produce. In excess 
of a million trucks could be turned 
off present lines without taxing 
capacity too heavily if a well con- 
ceived plan of procurement is 
scheduled. 

“There are, of course, other fac- 
tors which enter into this picture. 
One is that the Army specifications 
must not be radically changed 
from time to time to the point at 
which a drastic retooling job is re- 
quired. A bottleneck anywhere can 
prove a serious factor in stale- 
mating an orderly production 
schedule. 

“Since the War department has 
been closely cooperating with the 
Public Roads Administration upon 
the planning for highways of 
military importance for a _ period 
of years, we can feel secure in the 
results. Strategic roads that are 
not now adequate will be made so. 
Bridges present more of a problem 
particularly if 20-ton and 35-ton 
and even heavier tanks are to be 
taken care of. The types of roads 


in 


and bridges required by the War 
department for motor vehicles and 
lighter tank equipment are gen- 
erally no different from those con- 
structed for the usual truck and 
passenger car traffic. 

“Whether or not the many and 
varied laws of the states affecting 
motor transportation size and 
weight limitations will work a 
handicap on the transportation of 
the materials in and out of plants 
the defense program, and 
whether they will impede the flow 
of commercial traffic to Army 
bases, is a problem for careful 
study. 

“Labor is as important an ele- 
ment as management in the na- 
tional defense picture. 

“The defense program presents 
new problems that must be solved 
through cooperation of govern- 
ment, labor and industry. It be- 
comes apparent that our produc- 
tion for defense program is by no 
means an overnight job, but one 
of continuing months of planning 
and execution. Likewise it is 
obvious that with its available re- 
sources this country’s defense pro- 
gram will be completed in shorter 
time—in terms of years—than it 
has taken other nations ‘eating, 
drinking and sleeping’ armaments, 
to put their programs into shape.” 


Y shack tas eats 


More Load Space on 15” to 20” 


Repeat 


Shorter Wheelbase. 


2 to 4 foot Shorter Turning 
Radius. 


Ideal Weight Distribution. 


Extra Heavy Frames. 
large Springs, Wheelbearings, 
Brakes. 


Complete Interchangeability of 
Mechanical Units. 


Famous “Gold Crown” Engine 


Extra 


with 7-bearing Crankshaft. More 


HAVE THE 


profit maker. 


INC. 
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torque, greater fuel economy. 


Unmatchable Beauty. 
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SPEED 
WAGONS 
and 
HEAVY DUTY 
TRUCKS 


TYPICAL OF Reo’s 1941 line is 
of 17,000 pounds. 


Reo Introduces 


New Heavy-Duty 
Truck at Show 


LANSING. — Highlighting Reo’s 
exhibit at the Chicago automobile 


this Model 21, with gross rated capacity 


show is a heavy-duty tandem-axle | ; 


chassis with gross rated capacity 
of 36,000 pounds, the latest addi- 
tion to Reo’s 1941 line of trucks. 


Major advantages claimed for 
this model are substantially re- 
duced operating cost per ton-mile 
made possible by strong, light- 
weight chassis — greater traction 
because of increased tire contact 
with road surface — ease of rid- 
ing, particularly desirable for 
fragile and perishable cargoes; this 
because independent action of rear 
wheels provides a floating ride over 
road obstructions, without damage 
or distortion to driving mechanism. 


Other major units of the Reo 
exhibit are %, five and _ six-ton 
conventional truck chassis and an 
inter-city Flying Cloud coach of 
light - weight integral aluminum 
construction. 

Reo 1941 truck models range in 
capacities from 1% to six tons, 
with tractor-trailer combinations 
having gross-rated capacities of 
20,000 to 68,000 pounds. 


The coach line includes inter- 
city and transit types with various 
seating arrangements and capaci- 
ties. A complete line of school 
buses is also built by Reo. 


Major features claimed for Reo 
1941 truck models are 18 to 20 
inches more loading space on 
shorter wheelbase ... engine fully 
rubber mounted, reducing vibra- 
tion and noise .. . full-floating 
rear axle and drop-forged spoksteel 
wheels with integral rims. 

Hydraulic brakes are standard, 
with full Westinghouse air brakes 
available on heavy-duty models 
from 2% tons up. 


Pa. Shippers Petition 


To Act as Plaintiffs 
HARRISBURG, Pa. — (UTPS.— 
Dauphin County Court on Oct. 17 
granted a rule on the Pennsylvania 
Public Utility Commission return- 
able Nov. 4, to show why shippers 
in the Easton, Allentown, Bethle- 
hem and Philadelphia area may not 
be parties plaintiff in equity pro- 
ceedings started by William H. 
Bickley, operating Bickley’s Auto 
Express, Jenkintown, against the 
commission from interfering with 
his routes and business as a com- 
mon carrier. 

There are 39 firms mentioned in 
the petition who wish to join in 
the proceeding. The petition says 
that the shippers would be injured 
because of such interference, claim- 
ing that Bickley furnishes better 
service than they could get other- 
wise. 


Vancouver Will Study 


Carrier Rate Regulatior 
VANCOUVER, B. C.—Civic regu: 
lation of charges made for com- 
mercial haulage here has now been 
approved in principle by a special 
committee of the city council. 
A conference will be held soon 


with delegates from the Motor!/ TYRES 


Carriers’ Assn., who asked recently 
for adoption of a standard tariff. 
Officials will study the associa- 
tion’s suggested rates and com- 
pare them with those of other 
cities. The Provincial Public Utili- 
ties Commission has intimated that 
it might step into the local rate 
regulation field if the city does 
not do so. 


Me,”” by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. 
appears weekly in Automotive News. 


“Dealers Tell 


It | —— 


BIRDSEYE VIEW of Reo’s tandem- 
axle chassis, showin double drive- 
shafts and tandem hook-up. 


Va., Md. Urged to Sign 


Reciprocal Agreement 


RICHMOND, Va. — (UTPS) — A 
reciprocal agreement with Mary- 
land on gross receipts taxes on 
common carrier trucks is urgently 
needed, the Virginia legislative 
commission investigating levies on 
commercial motor vehicles, was told 
recently at a hearing here. 


Oscar L. Shewmake, counsel for 
a number of Virginia truck com- 
panies, had said previously that, 
unless a deal is made with Mary- 
land, it might cost Virginia lines 
$250,000 a year to operate through 
that state, a cost which, he added, 
the lines could not bear. 


New Trailer Hitch 


ELKHART, Ind. — Elimination of 
road sway and side rock is claimed 
through the development of a new 
trailer hitch, according to officials of 
Schult Trailers, Inc. he innovation, 
which has been achieved after several 
months of experimentation and road 
tests by members of the Schult staff 
and executives of Rapid Products Co., 
is said to be of the greatest single 
advances since the inception of the 
trailer industry. 





Substantial Extra Profits 
In the 1941 Mer- 
chandising Year 


If someone told you that you were 
letting several hundred dollars profit 
get away from you every month you 
would, no doubt, actively dispute the 
assertion. Yet many automobile dealers 
could be making this additional profit 
if they would put met a little sales 
effort behind the VOGUE TYRE. The 
whole VOGUE sales an ram is built 
around the automobile dealer and 80 
drafted that it manos desirable ad- 


ditional profits for him. 


The VOGUE TYRE is definitely the 
world’s finest and safest product and 
may be sold with the comfortable as- 
surance that your customer is Fou, 
the world’s best. In addition 

lend something of additional 
smartness to any fine automobile. 
Many of America’s leading automobile 
dealers now feature VOGUE Ss. 
There must be good reasons for this 
preference. 


Don’t lose your opportunity for the 
additional profits that lie within the 
VOGUE franchise. Write today, your 
city may be open. 


VOGUE RUBBER CO. 


2359 INDIANA AVENUE 
CHICAGO, ILLINOIS 





The WAGNER 
ROTARY 
COMPRESSOR 


Today, one of the most important considerations in 
the profitable operation of trucks, tractors, trailers 
and buses is the braking cost. Higher speeds, heavier 
loads and increased competition demand high brak- 
ing efficiency if pay-load profits are to be maintained. 


Successful operators have been quick 
to realize this, and many of the leading 
fleet operators and truck owners who 
have already equipped their rolling 
stock with Wagner Air Brakes are re- 
porting decreased truck maintenance. 


This definite trend towards higher 
braking efficiency is your opportunity. 


You can give the vehicles you manufac- 
ture and sell an added sales feature 
by equipping them with Wagner Air 
Brakes—They are a product of Wagner's 
proven hydraulic brake engineering 
ability, and have been developed by 
veteran engineers who have been in 
the industry since the inception of hy- 
draulic brakes. 


AIR HYDRAULIC 
BRAKE SYSTEM 


ONE MASTER CYLINDER 
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POWER CYLINDER 


SLACK ADJUSTER 


Wasner 
FULL AIR 
BRAKE SYSTEM 
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THERE ‘ARE THREE WAGNER AIR: BR 


As illustrated i in the blue print reproductions, Shere’a are: a d 
f ‘tinct apaner Air. Brake Systems: Each system is designed, to Eis 


Sonahianot ‘and are eaity and. quickly tutalied sin. 
not @ en have to disturb the present. ‘hydraulic braki 
“get full’ < air power, Our engineers will welcome the op port 


AUTOMOTIVE EQUIPMENT DIVISION 
WagnerElectri i 
c @rporation 
6400 PLYMOUTH AVENUE ST. LOUIS, MO. 


ee Please send me complete information on Wagner Air Brakes. We are 


C1) Wagner Full Air Brake System 
C) Wagner Air Hydraulic (single master cylinder) Brake System 
C) Wagner Ais Hydraulic (two master cylinders) Brake System 
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Sale of Replacem 


Large Distributor Stocks 
Show a Sizable Reduction 


AKRON.—Increased sales of me- 
chanical goods and original equip- 
ment casings by the rubber in- 
dustry have softened the effect of 
a decline in replacement tire busi- 
ness during the third quarter, a 
survey of Akron manufacturers in- 
dicates. 

Dollar sales of mechanical rub- 
ber goods during the third quarter 
increased by about 15 percent and 
the industry shipped about 10 per- 


Aircraft News 


Speakers at the Society of Auto- 
mobile Engineers’ national aircraft 
production meeting, to be held Oct. 
31-Nov. 1-2 at Los Angeles, will be: 
C. C. Shangraw, P. C. Sandretto, 
Oliver Fraser jr., J. C. Mathes, 
Don R. Berlin, Peter F. Rossman, 
Paul G. Zimmermann, O. C. Bridge- 
man, Carl E. Swanson, Nate Price, 
Roland Chilton, Homer J. Wood, 
Arthur Nutt, J. T. Thompson and 
Gustaf Carvelli. 

* * * 

Studebaker has had several ac- 
countants and engineers in Pat- 
terson, N. J., for the past two 
weeks, studying airplane engine 
costs relative to the company re- 
ceiving orders for such parts. 

* * * 

Buick production men have been 
studying the airplane engine setup 
at the Pratt and Whitney plant in 
East Hartford, Conn., for the past 
week and apparently will build 
these engines under special license 
from the company. i 


Aircraft manufacturers have 
increased their delivery rate from 
less than $30,000,000 monthly as 
of Jan. 1, 1940, to $55,000,000 cur- 
rently but still have a long way 
to go to meet demands. 

~ * oF 

It was revealed last week that 
airplane engine manufacturers in 
the United States are turning out 
1,000,000 horsepower per month 
currently. Automobile engine horse- 
power turned out this month will be 
in the neighborhood of 40,000,000, 
AUTOMOTIVE NEwS estimates. 


Detroit Safety Award 


Goes to Chrysler Plant 


DETROIT.—At the Safety Forum 
meeting in the Masonic Temple, 
under the auspices of the Detroit 
Industrial Safety Council, Chrysler 
Highland Park plant was notified 
that it had won the fourth annual 
intercompany motor traffic Safety 
Contest in Detroit. 

The Highland Park plant is the 
first plant employing more than 
800 people in Detroit that has won 
this award for each individual 
quarter in the year, as well as for 
the whole year. 


NEXT STOP ST.LOUIS / 
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cent more tires for original equip- 
ment than in the corresponding 
period of 1939, it is estimated. Re- 
placement tire sales by manufac- 
turers, however, are believed to 
have declined by more than 20 
percent. 

For the industry as a whole, the 
increased sales of mechanical goods 
and original equipment tires were 
probably not sufficient to complete- 
ly offset the drop in the replace- 
ment shipments. 

Tire sales, which have been ac- 
counting for around 60 percent of 
the industry’s dollar volume in 
recent years, were below a year 
ago in the third quarter. The de- 
cline was caused by reduced ship- 
ments of tires for the replacement 
market. 

Third quarter replacement tire 
shipments are estimated at about 
9,900,000 units, which would be a 
decline of about 23 percent from 
the 12,872,000 units in the corre- 
sponding period of 1939, and would 
be the smallest total for the Sep- 
tember quarter since 1937. Replace- 
ment shipments for July and Au- 
gust totaled 6,763,795 units, accord- 
ing to figures compiled by Rubber 
Manufacturers Assn. and _ trade 
sources say September sales will 
amount to from 3,000,000 to 3,- 
250,000 units. 

Ordinarily July and August are 
two of the seasonally high months 
of the year for replacement tire 
business. In terms of the seasonal 
index of replacement demand (pre- 
pared by a leading Akron tire com- 
pany’s statistical department), 
shipments during these two months 
were at an annual rate of 31,600,- 
000 units. Shipments in the first six 
months of 1940, which amounted to 
18,032,855 units, were at an annual 
rate of 38,800,000 units. 

Retail distributors built up in- 
ventories of tires in the latter part 
of the first half to avoid paying the 
increased federal excise tax on 
tires, which went into effect July 1. 
One of the explanations for the 
slow replacement business of 
manufacturers is undoubtedly that 
distributors have been reducing in- 
ventories. In some quarters in 
Akron it is estimated that distribu- 
tor tire stocks were reduced by as 
much as 1,000,000 units during the 
third quarter. 

Truck tire business during the 
third quarter held up well, how- 
ever, and aided dollar volume in 
the replacement field. It undoubt- 
edly was of even greater im- 
portance in the original equipment 
division. Truck production, which 
has been stimulated by defense 
demand, was at a high rate dur- 
ing the third quarter. 


Cease Order Issued 


WASHINGTON. — Moto-Sway Corp. 
of America, manufacturer of pneumatic 
automobile jacks which sway or rock 
automobiles during greasing or servic- 
ing operations, has entered into a 
stipulation with the Federal Trade 
Commission in which it agrees to 
cease representing that automobile 
shock absorbers cannot be examined or 
refilled without the use of ‘‘Moto- 
Sway” jacks; that enclosed springs 
of automobiles cannot be lubricated 
without the use of such appliances; 
that the use of the corporation's appli- 
ances result in the removal of all oils 
and sediment from crankcases or in 
the elimination of repair bills, or in 
any other manner implying that its 
equipment is essential for the lubrica- 
tion or other servicing of automobiles. 


DO YOU MAKE THIS 


$396 MISTAKE 


IN SENDING 
TELEGRAMS? 


Up until last year, a certain firm (name on request) paid 

$396 too much: for telegrams! Then Postal Telegraph 

surveyed telegraph costs and provided an easy-to-follow 

plan that saved this amount! Why not let this free cost 
analysis save money for you? 


For information about free telegraph cost analysis 
—wire collect: J. B. Pansera, Postal Telegraph, 





253 Broadway, N.Y. C. No obligation! 


Postal Telegraph 
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YOU COULDN’T blame this Diamond T Model 


900 six-wheeler for pawing 


the air a little over a workout like this! The front end lift ly r 
off the ground as a 55,000 pound power unit of an oil drilling riz = ae 


on and off its back! Unique part about this o 
picked up and moved 100 yards to a new locat 


eration was that the unit was 
on and set in place on the rig 


in less than 15 minutes. The pictures were taken in the KMA oil field near 


Wichita Falls, Kan. 





Dealers tell me... jon 


(Continued from Page 3) 





By 
O. Munn 


fying that they were to be names | is concerned, I suggest the dealer 
of owners who had bought their | write the NADA director from his 


cars as new ones. 
* * * 


I cite this case so that my 
dealer friends will check up care- 
fully the mailing lists they use 
to sell new cars. They should 
use lists made up of new car 
buyers only; so factory execu- 
tives will check up their sales 
promotion departments to deter- 
mine that their recommendations 
to dealers assure every factor 
for success has been carefully 
analyzed; so the dealer whose 
money is involved has a chance 
to get maximum returns from a 
factory-recommended investment. 

s * *# 


Why a Distributor? 


—* wake up this morning 
with a case of indigestion, but it 
does seem that all incoming mail 
today requires criticism in the 
answers. 

* ns * 

A dealer asks, “Why did the 
NADA choose to defend Packard- 
Dallas, Inc., a distributor, in a 
wage-and-hour suit, which they 
agreed to take as far as the 
U. S. supreme court if necessary? 
Isn’t there danger in messing 
around with this law, and getting 
an unfavorable decision, and put- 
ting dealers in interstate com- 
merce, just where we don’t want 
to be? Why should the associa- 
tion, whose members and support 
come largely from retail dealers, 
use their funds and organization 
for protecting a distributor? Can’t 
he take care of himself? Then, 
too, if a distributor is kicking on 
paying 30 cents an hour mini- 
mum and working a maximum 
of 40 hours a week without over- 
time, when all of his competitors 
have to pay at least the same, 
this industry has come to 
pretty pass. He should be in 
favor of increased salaries, be- 
cause increased earnings in 
America will help our industry 
first.” 


* * * 


Confidence in NADA 


Y ANSWER to this letter is 
that as far as the question 
of policy and program of NADA 


G. W. Curtis Appointed 


Timken Milwaukee Head 

CANTON, O.—Officials of Timken 
Roller Bearing Co. have announced 
appointment of George W. Curtis 
as Milwaukee di- 
vision manager. 
Industrial and 
automotive bear- 
ing sales as well 
as alloy steel 
sales activities of 
this division will 
be under his 
supervision. 

Curtis has 
served in im- 
portant engi- 
neering and sales 
capacities here 
and Pittsburgh. Upon his transfer 
from Pittsburgh to Milwaukee in 





G. W. Curtis 


1930 he was made district manager | 


of the industrial division in which 
position he has become widely 
known for his work in the appli- 
cation of Timken bearings to all 
types of equipment. 


state. If he doesn’t have his name 
and address, this conductor will be 
glad to furnish it upon request. 
NADA directors are always glad to 
hear from dealers and are only 
too anxious to carry out a program 
which represents a majority of 
dealers’ opinions. I have confidence 
that Charles Bishop, NADA attor- 
ney, knows what he is doing. I 
have confidence in the committee 
which investigated this case and 
recommended association support. 
I have confidence also in the NADA 
directors who approved it for 
action. 
7 . * 

The unfortunate incident in 
this case, in my opinion, is the 
name of the company to be de- 
fended. While I understand it is 
a privately - owned organization, 
still it might be hard for the 
public to understand (and it is 
a@ case which, because it involves 
a@ question of wages and hours, 
will draw a lot of public interest 
and sympathy) and it may be 
difficult for even the jury or 
judge who makes the decision 
to keep this fact in mind: that 
the defendant is an independent 
operator, and not a branch of a 
large automobile corporation. 


3 New Sales Managers 


Appointed by du Pont 
WILMINGTON, Del.—Announce- 
ment of three new sales managers 
is made by the finishes division of 
E. I. du Pont de Nemours & Co. 
J. L. Masterson, formerly Western 
refinish sales manager located in 
Chicago, has been appointed re- 
gional manager of a newly organ- 
ized Southwestern sales office in 
Dallas. 

H. R. Lounsbury, formerly man- 
ager of Eastern refinish sales, has 
replaced Masterson in Chicago. G. 
F. Baldwin, formerly manager of 
refinish sales in the Southwest, has 
been made manager of refinish 
sales in the Eastern territory with 
headquarters at Philadelphia. 


Labor Suit Dismissed 


DENVER. — United States District 
Judge J. Foster Symes signed an order 
last week dismissing a suit brought 
by a number of Western truck lines 
to restrain members and organizers 
of the International Brotherhood of 
Teamsters (an A. F. of L. union) from 
certain union activities. The court held 
that differences between the truck lines 
and the union were strictly a labor 
dispute and that under the so-called 
Norris-LaGuardia act the court was 
powerless to grant restraining injunc- 
tions. 


GENERAL MANAGER M. E. 


Coyle 2 
Holler, of Chevrolet, celebrated the seventh anniversary of their 
company with the biggest dealer meeting ever held in 
flew to Boston from New York. Picture shows them 





Ricker 
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models, are something like the saw, 
hammer and screwdriver. Tools to 
which automobile manufacturers 
refer are of two kinds: (1) manu- 
facturing tools with which the 
parts are made and (2) jigs, fix- 
tures and dies which have to be 
made to hold or form the parts 
that are to be manufactured. 

In the production of a new model 
the steps are roughly as follows: 
The designs are approved by the 
engineering department; then the 
production department designs the 
tools and dies which are necessary 
for the new model. Next the tool 
and die shops make the jigs, fix- 
tures and dies for the new car. 

Up to this point most of the 
work has been done outside of the 
automobile manufacturing shop. 
Then about a month before pro- 
duction starts on a new model, the 
jigs, fixtures and dies will be 
brought into the automobile shops 
and put on the manufacturing 
machines. Many of these machines 
may be redesigned for a new 
model, but most automobile manu- 
facturers are equipped with the 
necessary manufacturing machines. 

Once these machines are put 
into production, there is nothing to 
prevent the continuous operation 
of automobile factories and the 
production of automobiles, unless 
there is a shortage of raw mate- 
rials and labor. 

This same procedure must be 
followed in preparing to manufac- 
ture defense products. Now that 
the jigs, fixtures and dies for the 
1941 cars are completed and out of 
the way, tool and die shops are 
busy making up the fixtures and 
dies necessary to produce defense 
materials. 

These fixtures and dies will have 
to be mounted on new manufac- 
turing machines. This is what 
William S. Knudsen referred to in 
his address at a luncheon during 
the New York automobile show, 
when he said that the machine 
tool industry was sold out for next 
year. He said the industry pro- 
duced about $130,000,000 worth of 
machines in 1932-33 but was now 
asked to produce $500,000,000 worth 
of machines during the next 12 
months. 


Getting this new manufacturing 
machinery for defense purposes 
means that, while automobile pro- 
duction probably cannot be ex- 
panded, it is not likely to be cur- 
tailed since its manufacturing tools 


are not readily adaptable to the : 


production of most war materials. 


Government to Study 
U. S. Warehse. Facilities 


WASHINGTON. — Ralph Budd, 
transportation chief of the national 
defense advisory commission, has 
announced that a coordinated ware- 
housing program is being under- 
taken by the commission to safe- 
guard the preparedness drive. 

Because adequate facilities are 
essential if trucks, freight cars 
and ships are to be unloaded 
speedily and kept in service, a sur- 
vey of all existing warehouse fa- 
cilities now available will be made 
at once. Existing warehouse space 
will be utilized first, Budd says, 
and next, existing other buildings 
suitable for warehouse purposes. 
In emergencies, where private fa- 
cilities cannot be provided, the 
government may have to under- 
take construction. 


and General Sales Manager W. E. 
oining the 


Boston. Coyle and Holler 
arriving. Holler, left; H. 


K. Bragle, New England regional manager, center, and oyle. 
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erPenna. Carriers Ask Law to End Highway Diversion 


~ Seven Delegates Selected 


For ATA’s Annual Meeting 
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yecial to Automotive News 
HARRISBURG, Pa. — (UTPS) — 
ysolutions asking a constitutional 
mendment against the state’s di- 
ersion of motor fund receipts and 
jherence to the state law regulat- 
scales and weighmasters were 
yopted last week at a meeting 
{ the board of directors of the 
?nnsylvania Motor Truck Assn. 


The directors unanimously passed 
jresolution asking the next session 
if the legislature to permit the 
voters of the commonwealth of 





White Announces 
New Regions for 


Eastern Seaboard 


CLEVELAND.—With the intro- 
juction of its new line of super 
pwer trucks for 1941, opening new 
narkets in the light and medium 
juty fields, White Motor Co. has 
stablished a new division of sales 
eritories, principally in the east- 
m seaboard area. In making the 
mnouncement, J. N. Bauman, vice- 
resident, pointed out that the new 
jan permits “intensifying sales ef- 
orts in the new markets reached 
yy the super-power line and the 
White Horse, America’s only air 
ns rear engine drive motor 
truck.” 


The new territorial division pro- 
tides for the metropolitan region, 
onsisting of metropolitan New 
fork City; the New England re- 
tion, which includes Boston, Hart- 
ord, Bridgeport, New Haven, Wor- 
ester and Providence, and the 
wly created eastern region, com- 
wising Philadelphia, Newark, 
on Baltimore and Wilkes- 
re. 


The metropolitan region will be 
inder the direction of Harold Con- 
er, vice-president, formerly in 
tharge of the New England region. 
Conner has appointed G. Taylor 
Myers, former White manager at 
tincinnati, as sales manager. 

The New England region will be 
lirected by J. E. Hamlett, vice- 
president, who has been White’s 
Baltimore district manager for 
everal years. Hamlett will make 
tis headquarters at Boston. 


E. F. Hobbins, vice-president, 
leads the newly created eastern 
region and will make his head- 
warters at Philadelphia. Assisting 
tim will be R. T. Fullerton, New- 
wk district manager; J. B. Franks, 
Philadelphia district manager; E. 
8. Kinnebrew, Washington branch 
nanager, and C. O. Tydings, who 
tas been appointed branch man- 
ger at Baltimore, succeeding 
Hamlett. 

V. W. Fries, former New York 
(City district manager, has been 
ippointed vice-presidant of a new 
livision of the company to handle 
White Horse sales in metropolitan 
New York. Sales of this new de- 
livery unit, in its specialized mar- 
kets, have developed so rapidly 
during the past year that a sepa- 
tate division has become necessary, 
Bauman said. 

In addition to these eastern sea- 
board changes, Norman G. Schacht, 
former branch manager at Kansas 
City, succeeds Myers at Cincinnati; 
Don M. Pierson, recently wholesale 
Manager at Chicago, has been ap- 
pointed branch manager at Mil- 
waukee; R. W. Cochran, recently 
Wholesale manager of the Denver 
territory, moves into St. Louis as 
branch manager there. 


Export Packing Booklet 
Issued for U. S. Shippers 


WASHINGTON. — The transpor- 
tation division of the U. S. depart- 
ment of commerce has prepared a 
comprehensive manual, “Modern 

xport Packing,” dealing with 
every phase of export packing 
Problems. 

The manual was prepared in 
answer to the demands of firms 
Who have recently began to ex- 
band their export markets and de- 
sire to know how to pack goods 
for safe shipment. 


Pennsylvania to approve or dis- 
approve an amendment to _ the 
Pennsylvania constitution that 
would prohibit diverting monies 
from the motor tax fund for uses 
other than for highway purposes,” 
it was reported by Howard 

Gibbs, president of the group. 

Another resolution urged that 
“scales used for weighing trucks 
and loads on trucks be tested in 
accordance with the requirements 
of the law ... and that weighing 
thereon be performed only by 
licensed weighmasters.” 

Directors also selected the fol- 
lowing delegates to the American 
Trucking Assn.’s convention in Los 
Angeles next month: Charles 
Lyons, Ted V. Rodgers, Harry E. 
Boysen, Edward Gogolin, Carl 
Blackburn, W. H. Brearley and W. 
F. Crossett. 





When you specify genuine Bendix-Westinghouse Air 
Brakes you have, in one stroke, answered the control 
problem conclusively and for years to come * Safety, 
economy and power you'll find in abundance plus 
performance at its best when the going’s toughest * 
Don't let another day go by without checking the 
many exclusive advantages genuine Bendix-Westing- 


house Air Brakes hold for you. Write for information. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE co. 
PITTSBURGH, PENNSYLVANIA 








SILVER PLAQUE marking his 25th year as a Dodge dealer at Port Arthur, 
Tex., being presented to E. P. Baker, center. He was one of 28 Dodge dealers 
throughout the country who were presented with these silver anniversary 
plaques at 1941 Dodge new car and truck announcement meetings just completed. 
Left to right, BR. S. Muir, Dodge regional manager at Dallas, presenting the 
plaque; A. G. Jenkins, manager for E. P. Baker; Baker; Lee D. Cosart, sales 
manager, Dodge Truck division, and W. R. Bamford, Dodge national director 
of service. 


American Trucking Assns. announced 
last week. In announcing winners in 
the sixth national truck safety contest, 
the:ATA disclosed that 105 competing 
carriers had an accident frequency of 
only 1.48 per 100,000 miles. 


Horton Lines Win 


WASHINGTON. — Horton Motor 
Lines, Inc., of Charlotte, N. C., is 


again winner of the Trailmobile Tro- 
phy for outstanding work by a motor 
carrier in promoting highway safety, 
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September Rubber 
Imports Mount as 


U.S. Ups Reserve 


WASHINGTON. — The United 
States is making steady progress 
in its program to protect the na- 
tional defense and motor vehicle 
users against any rubber shortage 
as the result of events in the Far 
East, from which the bulk of raw 
material for tires is drawn. 

Imports of crude rubber last 
month set a new high of 78,792 
long tons, the Commerce depart- 
ment reported last week. This was 
nearly 6,000 tons more than the 
imports in August. 

Rubber imports in the first nine 
months of this year totaled 572,198 
long tons, compared with 339,759 
during the corresponding period of 
1939. 

September imports cost 17.4 cents 
a pound, against 17.5 in August 
and 17.7 in July. 
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Vancouver Used Cars Scarce; Dealers 
Increased Business Tempo 
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Boosts Demand for Trucks 


By F. H. Fullerton 

Staff Correspondent 
VANCOUVER, B.C. — With 
practically all 1941 cars in their 
showrooms, automobile dealers here 
are facing a new selling season 
with the cleanest stocks of used 
cars in their history. A canvass of 
leading new car dealers revealed 
that many of them had been buy- 
ing cars for cash, anywhere they 
were available, for the past six 


Int’l Harvester 
Diesel Plant Has 


Two Innovations 


MILWAUKEE.—The new diesel 
engine production line, recently 
placed in operation by International 
Harvester Co. at its Milwaukee 
Works, is interesting by reason of 
two departures from ordinary 
practice. 


The first is a marked change in 
grouping of machines, combined 
with a large increase of automatic 
handling of work. 


The second is the flexibility of 
the line in equipment and layout, 
which enables the company to run 
three different engines down the 
same line with only minor changes 
in equipment, principally the 
changing of working heads on 
some of the machines. The line 
accommodates two sizes of diesel 
engines and a gasoline adaptation 
of one of the diesels. The engines 
are used both in the company’s 
tractors and in stationary power 
units. 

The new engine line was de- 
signed and installed under the 
supervision of J. E. Harris, super- 
intendent of Milwaukee Works, and 
V. A. Guebard, assistant superin- 
tendent. 


The engine line is located in a 
sawtooth-roof building, well venti- 
lated and equipped with fluores- 
cent lighting which develops an 
average of 25-foot candlepower 
throughout the building, practically 
the equivalent of normal daylight. 
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NICKEL UPS 


MACHINABLE HARDNESS 








Following a long period of develop- 
ment, many plants have demon- 
strated commercially that certain 
alloy steels can be machined 
readily at surface hardnesses far 
above conventional limits. This 
significant advance in machine 
shop practice will exert an im- 
portant influence upon the design 
of highly stressed parts. Specifi- 
cally, it has been shown that the 
family of Nickel-chromium-molyb- 
denum steels, as represented by 
SAE 4340, can be machined after 
heat treatment to surface hard- 
ness of 450 Brinell. In fact, some 
Nickel alloy steel parts are being 
machined at a hardness of 500 
Brinell. The importance of this 
development will be appreciated by 
engineers and production men who 
design and fabricate parts for 
automobiles, aircraft, trucks, and 
tractors whose gears, shafts, and 
other parts must be made from 
high strength alloys with extreme- 
ly hard wearing surfaces. Machin- 
ing Nickel alloy steels after heat 
treatment minimizes internal 
stresses, obviates warpage and dis- 
tortion and lowers production costs 
by permitting parts design with 
less allowance for 
machining and 
grinding opera- 


tions. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. Mew York, N.Y. 





weeks and were still unable to 
secure enough. 


A canvass of the used car adver- 
tising in daily papers showed many 
were entirely absent, and others 
were featuring only six or eight 
cars, a situation due to the scarcity. 


As regards conditions for the 
new models now coming on the 
floor, most dealers are optimistic. 
The Canadian tax on cars which 
was feared would almost make the 
new car market stand still has 
been found to have had little effect 
in retarding sales. It has admittedly 
switched some who would have 
bought new cars, into the more 
expensive group of used cars, but 
these places have been filled by 
other buyers, so that there had 
been no sales decline, and many 
dealers are well ahead of the 
preceding 12 months. 


Many Vancouver dealers have 
orders for new models which are 
awaiting delivery, and when trade- 
ins are received, other customers 
are on the waiting list for these. 


British Columbia, in common with 
Canada, is now enjoying war-time 
prosperity. Lumber, one of the 
basic industries of the province, 
is being produced at record speed to 
meet urgent demands from the 
British government. Mineral pro- 
duction has soared and existing 
chemical plants in the province are 
being rapidly expanded. Airplane 
plants are also expanding and 
every pulp and paper mill is work- 
ing beyond normal capacity. Un- 
employment is down and payrolls 
are up. Building is establishing a 
new record, retail sales are climb- 





1941 PLYMOUTH commercial cars 
ing oo 
a new truc 
mercial delivery work. 


Shown above is the 1941 


Also available 


-built Plymouth chassis designed to meet the 





feature appearance, ruggedness and operat- 


half-ton commercial pickup, presenting 
demands of com- 


is a new commercial chassis-and-cab. 


Two additional business or ak a _ delivery and utility sedan, have been 
assis 


designed on the passenger car c 


for fast delivery work. 


Plymouth Commercial Cars 
For’41 Bow at Chicago Show 


CHICAGO.—A new line of Plym- 
outh commercial cars for 1941, 
presenting a _ special truck-built 
Plymouth chassis designed to meet 
the demands of commercial work, 
is being shown here this week at 
the Chicago show. 

Two new commercial models are 
available with the special %-ton, 
truck-built chassis — a 1941 com- 
mercial pick-up with all-steel box 
that handles bulky loads, and a 
new %-ton commercial chassis with 
cab, on which the user can mount 
any type of body. 


Besides these, two additional 
commercial models for delivery 
work are being introduced — a 
new panel delivery with large load- 


truck-type frame. Frame side 
channels are six inches deep and 
have a two-inch flange. These are 
reinforced by five cross members 
including the channel-type bumper, 
which is built as an integral part 
of the frame. 

This years Plymouth pick-up 
body is more than 6% feet long 
with tailgate closed and there is 
space for loading objects four feet 
wide, flat on the floor. 


Further improvement in this 
year’s Plymouth engine, is said to 
offer further savings in mainten- 
ance costs. The over-size clutch 
used is 10 inches in diameter, a 
heavy-duty transmission has five 
ball and roller bearings for added 





Trucks 





See Big 41 


‘1GMC Announces 





New Small Motor 
For Pickup Unit 


PONTIAC.—A new engine, de- 
signed for delivery work, has been 
announced by General Motors 
Truck. It is based upon GMC’s 
standard “228” engine and pro- 
vides a 7-to-1 compression ratio 
without necessity for using pre- 
mium fuels. 

The intake manifold has a small- 
er diameter to maintain high gaso- 


line velocity. This assures delivery , 


of a good gasoline mixture to all 
cylinders, even at slow engine 
speeds. 

Shields on the intake and ex- 
haust manifolds protect them from 
chilling fan blasts, assuring a dry 
mixture and shortening the warm- 
up in cold weather. 

The carburetor, with smaller 
venturi and calibrated jets assures 
mixing of the gas and air to give 
smooth performance with increased 
economy. The distributor has a dif- 
ferent range of automatic advance 
to suit the higher compression, and 
spark plugs are changed to a 
“hotter” type. 

Engineers claim that the changes 
result in an engine that shows a 
fuel saving ranging from 20 per- 
cent to 40 percent over the 1940 
power plant. 

The engine is available in 1%-ton 
models, but is recommended for 
operations in the % to 1-ton range. 


Bloom Is Sales Manager 


NEW YORK.—Louis Bloom, who has 
been identified with automotive lines 
for the past 25 years, has been ap- 

inted general sales manager of 

upco Products Corp., manufacturers 
of brake parts and brake fluid. 


Chris Sinsabaugh’s sparkling 
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Every new car dealer in Van-| mercial cars also combine smart- Eight Months, plus 46 States for September 
couver is confident that the ensu-| ness of appearance with exceptional Sept. Sept. 1940 1989 Unit 
ing year will be one of his biggest | utility. Besides new design, in- to Date Pos. 1940 Pos. 1989 Pos. Gain 
selling seasons. In the truck field| creased engine power and torque} Chevrolet ............ 696 1 142310 1 126,402 1 15,908 
prospects are proportionately even|and improved economy, are added| Ford ................. 205 2 117,306 2 96,383 2 20,923 
brighter. Increase of business is| features for 1941. International ........ 5,980 3 58,054 3 47,896 3 10,158 
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car now, as his depreciation is al- | easily accessible and comfortable.| Studebaker .......... 68 - ao = - = 213 
most nil. This factor has influenced | Windshields are hinged at the top eer 27 = = = — = 502° 
the used car market considerably |to provide full ventilation, comfort} Reo .........--------. 87 = a. aaa 
this fall, and is to some degree|and safeguard against driver | Miscellaneous ........ 134 i : 

nsible for the shortage in | fatigue. j 

ned used cars now existing in} Structural foundation of Plym- . ere $3,283 424,294 365,350 58,944 
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New Commercial Car Registrations, 46 States for September, 1940-1939 
Figures supplied by B. L. Polk & Co., New Jersey Motor List Co. and for New York metropolitan ares by Sherlock & Arnold. 
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Unit special to Automotive News 
ine, de NEW YORK.—As an indication 


of the need for revision of state 
as been jaws governing truck weight limi- 
Motors jtions and trade barriers, the 
GMC’s ;merican Petroleum Industries 
id pro- Committee calls attention to two 
n ratio .w bottlenecks in the free move- 
1S pre- vent of men and materials recently 
revealed in connection with the 
national defense program. 
The committee said it had been 
informed that 25 states and city 
officials and prominent business 
men from Nebraska, traveling by 
pus to attend the Midwest Defense 


40 Truck Models 
Being Offered by 


tee ~6©6 Marmon for 1941 


creased INDIANAPOLIS. — There is a 
8 & dif- 1941 Marmon-Herrington all-wheel- 
dvance irive truck that can meet any 
on, and hauling requirement, according to 
a company announcement. This 
applies whether the particular job 
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hanges calls for a %-ton pick-up truck, a 
a $5-ton six-wheeler, or anything in 
“U Per~ between. 


fe 1940 “These vehicles incorporate many 
1%-ton exclusive engineering and design 
d f features, including the distribution 
. OT of power and traction to all wheels. 
—- They are said to be replacing con- 
ventional two-wheel-drive vehicles 
ger in extra-difficult and extra-hazard- 
vho has ous services, on and off the high- 
e lines way. 
ver be The line starts with a series of 
cturers extra heavy duty models, with 
power and traction on all four or 
rkling #l six wheels, in capacities up to 
yy the 70,000 pounds. It also consists of 
‘conversions of all standard Ford 
trucks, commercial cars and pas- 
senger cars to all-wheel-drive. Over 
40 different models altogether are 
available. 

Marmon - Herrington all - wheel - 
drives are widely used in the oil 
fields and for logging, road-build- 
ing, road maintenance and snow 
removal, in servicing power and 
communication lines, at airports, 
on ranches and plantations and for 
military service. Wherever the 
travel is across country, through 
deep mud, sand or snow, and 
wherever unusually steep hills or 
slippery highways make the going 
difficult, dangerous or simply im- 
possible for “ordinary” vehicles, it 
is claimed in the company’s litera- 
ture that Marmon - Herringtons 
come through with ease. 

Marmon-Herrington originated 
the idea of converting popular 
priced mass production vehicles to 
all-wheel-drive. Proof of the sound- 
ness of the idea lies in the fact 
that thousands of these units are 
now in the services of our own and 
other military establishments and 
that additional thousands are be- 
ing purchased this year. Marmon- 
Herrington is doing its part in 
helping to provide the world’s most 
maneuverable and efficient auto- 
motive equipment for defense. 


Mack’s Huge Order 


WASHINGTON.—Mack Trucks, Inc., 
has been instructed by the War de- 
partment to proceed on a $10,000,000 
order for tank transmissions to be 
used on the new 50-ton tanks the 
Ordnance department is arranging for. 


fense. 














Agent Rule Is Waved 
For Private Truckers 


WASHINGTON. — A_ recent 
announcement from the Inter- 
state Commerce Commission 
temporarily relieves private 
truck operators whose vehicles 
are used in interstate commerce 
from the necessity of designat- 
ing statutory agents as required 
under section 221 of the Motor 
Carrier Act. 

This section of the law re- 
quires common and contract 
carriers to designate such agents 
in each state through which the 
carrier operates. Under the law, 
the ICC apparently has power 
to require such designation 
from all carriers, if such action 
is deemed necessary. 
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Conference at Kansas City, recently 
were delayed for about an hour 
at a port-of-entry at Revere, Kan. 


“Another report,” the committee 
pointed out, “reveals that despite 
the pressing need for bombing 
planes, the Tennessee weight law, 
which limits trucks to a gross 
weight of only 24,000 pounds, al- 
lows only small quantities of 
aluminum sheets to be picked up 
at Alcoa, Tenn., and transported 
to the Virginia - Tennessee line, 
where the shipment can be loaded 
onto larger vehicles for transpor- 
tation to the Glenn L. Martin 
airplane factory in Baltimore, Md. 

“Previously, movements of de- 
fense equipment had been delayed 
or otherwise handicapped in Ken- 
tucky and Oregon, because of 
truck weight restrictions, and in 
Maryland because of toll bridge 
costs.” 
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MUSICAL NOTES to herald the arrival of trucks carrying merchandise and 
service to the doors of modern housewives, is the latest gesture of the up-to- 
date merchant and tradesman. In many cities soon, it is said, driver-salesmen 
of Bob White Frosted Foods trucks, like the Dodge job-rated one-ton model 
shown above, will be blowing cheerful “Bob White” whistles to announce the 
arrival of ‘‘dinners of frozen foods.’ This is one of a fleet of 18 Dodge trucks 
vain —— bodies operated in this service in Ardmore, a suburb of 

adelphia. 


Fire Truck War Order 


ST. LOUIS. — Central Fire Truck 
Corp., headed by H. M. Middleton, 


of Bos Ware PHILA 
FROSTED FDS ig, 
T55 Ravtacapy i; i 

AvEMoRs 3606 i. 








has been awarded a U. S. War depart- 
ment order to construct 10 500-gallon 
trucks, mounted on Ford chassis. The 
trucks will cost $3,200 each. 


STALLED TANDEM AXLE UNITS 
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4,1New State Barriers Peril National Defense Program 
API Cites Two Bottlenecks 


® Buffalo’s Dealers 
In Kansas and Tennessee |r | 


Prepare for Best 
Year Since 1929 


BUFFALO.— Prospects for car 
and truck sales in this area dur- 
ing the new model season appear 
as bright as at any time during 
the past 11 years, a survey of 
leading dealers’ here revealed. 
Residents of the Niagara Frontier 
are reported to be definitely new- 
car conscious. 

With vast improvements in gen- 
eral business conditions, dealers 
are confident that purchasing 
power will be much higher than it 
has been here in many years. 

Judging by the way new car 
sales spurted here with business 
improvement earlier this year, it 
is safe to predict that demand for 
the 1941 models will continue at a 
good level. 


Used car stocks are in very good 
shape here. 
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ENGINEERING 
By A. H. Allen 

OLD JALOPPIES on display at 
the New York show emphasized 
with sharp impact the vast changes 
which motordom has effected in 
its product in 40 years, and sug- 
gest that, as is the case with news- 
papers, there is nothing older than 
yesterday’s edition. In fact, accord- 
ing to reports, an unused 1924 
model car, so maintained that its 
buyer says it is as good as the 
day it was built to sell for $1,685, 
recently was sold to the highest 
bidder at an auction for a mere $40. 

FOUR decades of car produc- 
tion in this country have seen 
79,000,000 vehicles rolled off as- 
sembly lines, a total product 
value of 53 billion dollars. Few, 
if any, industries, can boast of 
that manufacturing record. And 
one of the most unusual aspects 
is that it takes more men per 
car to turn out an automobile 
today than. it did, say 20 years 
ago. One reason is that the car 
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of 1925 comprised possibly 4,500 
separate parts. Ten years ago, 
one of the best selling makes 

could be taken apart into 6,000 
pieces, while a current model in 
the low-price field numbers some 
16,000 parts. More parts, more 
men — employment in the auto- 
mobile, automobile body and 
parts industries now run close 
to 450,000. 

* + * 

USE of transparent plastic mod- 
els of car parts, viewed under 
polarized light, is common practice 
in numerous research divisions, 
studying the effects of stresses in 
vital parts of engines and chassis. 
The model of, say, a connecting 
rod or a gear, is shaped to the 
exact contour of the steel part 
itself, then placed in front of a 
polarized light source. Subjecting 
the model to strains, such as the 
part receives in service, produces 
rainbow-like bands of color in the 
model which accurately indicate 
portions of greatest strain and 
give designers a clew to how to 
go about redesign if this appears 


necessary. 
* * 


Criminology Used 

BEN H. ANIBAL, chief engineer 
of Pontiac, describes how his engi- 
neers borrowed methods from 
criminology and wartime aerial 
photography to pin down inherent 
qualities of an automobile to 
deviate from a straight path when 
in motion. It seems that cars 
actually move in minutely crab- 
like or zig-zag fashion when ap- 
parently moving in a straight line, 
a paradox produced, in engineering 
language, by attitude, slip, wind 
drift, pitch and displacement of 
the rear axle when in motion. 
Measurement and recording of 
this phenomenon was accomplished 
by Pontiac engineers with the 
assistance of four dials, a length 
of piano wire, a small motor and 
a 35-millimeter movie camera. 

* 


The camera was placed on top 
of the test car with a cross- 
haired lens trained over the hood 
and at the road directly in front 
of the car. Four dials were placed 
on a bracket attached to the 
front bumper and activated by a 
small motor. Tightly drawn piano 
wire was stretched from _ the 
motor to pinions in each end of 
the rear axle to catch every 
fraction of a degree of axle dis- 
placement. 

* * 
A SECTION of the GM proving 
ground track was ruled off into 
a checkerboard with two - foot 


squares, the test car being put 
through its paces at different 
speeds. The camera on the car 


ground took 24 frames to the sec- 
ond, recording the dial readings 
‘and the car’s position in relation 
to the road. A battery of propellers 
|attached to motors produced a 35- 
: mile wind for the wind drift portion 
'of the test. 
| Now for the criminology angle. 
|Two bullets can be identified by 
| placing them beneath a binocular 
microscope and rotating them 
slowly until the lands and grooves 
of each slug match and a vision 
of a single bullet is presented. In 
wartime photography, pictures of 
enemy country taken from observa- 
tion planes are superposed by pro- 
jection over topographical maps. 
When film and map coincide in 
every detail the exact location of 
the photograph is established. 
| a 
| Taking their cue from these 
| practices, Pontiac engineers 
trained a movie projector with 
the test film made on the car 
on a turntable calibrated in de- 
grees and minutes. On the turn- 
table was a disk ruled off into 
perfect two-inch squares. An 
engineer moves the turntable, 
minute by minute, degree by de- 
gree, until the film matched the 
checkered disk. The superposi- 
tion proved never to be perfect 
and the degree in which the 
filmed section of checkered pave- 
ment failed to coincide with the 
perfectly calibrated disk was eas- 


ily measured by the turntable 
calibrations. Thus were the test 
car’s steering idiosyncrasies re- 
corded for study. 
. . @ 
THIS may sound like a long and 
involved procedure for such a sim- 
ple determination, but when you 
consider that the wheels of a 
modern car make 1,045 r.p.m. at 
85 miles per hour, and that the 
deviation of as little as an inch 
from the car’s true direction at 
this speed has been captured by 
the above method, its ingenuity 
can be appreciated. It is typical 
of the lengths to which engineers 
must go in their never-ending 
search for scientific interpretations 
of car behavior. 


Attention Centered 
On Lift-O-Matie 
Window System 


DETROIT.—Lift -O- Matic win- 
dows, a new application for the 
use of manifold vacuum, received 
considerable attention at the New 
York automobile show. A 4-door 
Cadillac sedan was shown at the 
Waldorf salon, in addition to a 
Buick Special Brunn body design 
at Grand Central Palace. Both 
were equipped with the new Lift- 
O-Matic windows. 

Push-button control on the in- 
dividual doors enables the driver or 
passengers to raise and lower the 
windows through a vacuum-oper- 
ated piston, concealed within the 
door. The device is_ self-locking, 
with an automatic clutch which 
permits the operator to position the 
window at any desired level, from 
which level the window cannot be 
moved downwardly without the ap- 
plication of power. 

There are no gears or ratchets 
employed. Connections are made 
through control buttons which are 
said to give instantaneous, noise- 
less action in either direction. The 
time necessary for the movement 
of the glass, from its extremity at 
the bottom to the top, is approxi- 
mately 1% seconds. The glass may 
be “inched” in either direction or 
quickly adjusted to any desired po- 
sition, it is claimed. 

The operation is sustained after 
the engine is shut off, through the 
storage of vacuum in the system, 
maintained by use of a check valve. 


The Lift-O-Matic window oper- 
ates entirely on vacuum, with no 
electrical connections of any kind. 
The mechanism is confined to a 
single operating unit through 
which power is applied to the 
standard lever mechanism pre- 
viously hand-cranked. 


The vacuum power elements have 
been designed by Trico, producers 
of the vacuum-operated windshield 
wiper equipment used as standard 
equipment on motor cars. 


Large Defense 
Contracts Given 


To Borg-Warner 


CHICAGO. — Borg-Warner Corp. 
has been awarded a new defense 
contract amounting to $264,175 for 
aviation pump assemblies and 
parts to be made by Pump Engi- 
neering Service Corp., a Borg- 
Warner subsidiary. 

The corporation is also working 
with the Navy and War Depart- 
ments on other developments. At 
present, the Rockford Drilling 
Machine division is supplying all 
clutches for the light tanks. Inger- 
soll Steel and Disc division has 
been awarded an Ordnance pro- 
duction study of metallic belt links 
for machine guns, and is being 
considered for the production of 
cartridge cases. 

Morse Chain Co., another sub- 
sidiary, has been manufacturing 
shell chain hoists, reduction gears 
and radial couplings for the Navy, 
and Detroit Gear and Machine di- 
vision, has recently increased its 
production of aviation motor parts. 





Lapping Machine Use 


DETROIT.—The Ultra-Lap principle 


of surface finishing, originall de- 
veloped for the refrigeration industry, 
is now being offered for general 
industrial use. For years it has been 
necessary to hand lap _ wherever a 
really fine, flat surface has been de- 
sired. It is now possible by the use 
of Ultra-Lap machines to produce sur- 
faces with almost identical character- 
istics of flatness and smoothness, on a 


| production basis, it is claimed 
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THIS STAGE SETUP, featuring spectrum chart and recent GE lam 
ment Seg omen is part of the touring field group which Genera 


is sending t 
rescent lamps is 


CLEVELAND.—A _ van-load of 
newly created “stage properties” 
and a troupe of General Electric 
lighting educators took to the road 
from here on a tour that literally 
will wheel Cleveland’s famous Nela 
Park to the nation. 


First region to be “invaded” by 
Nela’s mobile field unit is the 
Atlantic Coast. The institute-on- 
wheels will then crisscross the 
country from border to _ border. 
Enroute, approximately 100 stops 
will be made in main population 
centers where deluxe lighting 
shows will be staged. 

L. C. Kent, manager of GE 
Lighting Institute, estimates that 
a full year will be required to com- 
plete the 12,000 mile tour planned. 

In staging the performances, the 
Nela Park traveling faculty will 
be aided locally by members of 
GE lamp department sales di- 
vision staffs. The Nela troupe will 
travel by rail. Among its members 
will be the following experts from 
Nela Park engineering department: 
James M. Ketch, Walter Sturrock, 
Aileen Page, and C. E. Weitz. Gor- 
don Conkle of the GE Institute, 
property man, will travel with the 
new blue and ivory colored stream- 
lined van, custom-built for the 
tour. It is equipped with all-glass 
GE Mazda Sealed Beam headlamps 
and a pair of the company’s new 
fog lights. 

Purpose of the project, accord- 
ing to Kent, is to provide display 
and demonstration material for a 
convincing educational presenta- 
tion of Nela Park’s most recent 
developments in lamps and light- 
ing. In order to supply the travel- 
ing lecturers with as complete a 
set of demonstration tools as pos- 
sible it was necessary for the In- 
stitute exhibit shop to construct a 
wide array of special collapsible 
displays. 

In cities of 75,000 and more, one 
or two-day meetings will be set up 
for the benefit of local members of 
the electrical industry. Here and 
there, it is expected that shows 
will be put on for such special 
groups as store and factory execu- 
tives. 

So extensive is the demonstra- 
tion scenery being trucked to the 
field that the displays, when 
opened, completely fill the average 
stage and overflow around the side 
walls of the auditorium. The ma- 
jority of the lamp and lighting ex- 


Cadillac Boosts 
Production 39% 
For Rest of *40 


DETROIT. — Faced with one of 
the heaviest banks of dealer orders 
on record, Cadillac has increased 
fourth-quarter production schedules 
by 39 percent over original plans, 
reports D. E. Ahrens, general sales 
manager. 

“This will place manufacturing 
operations through the last three 
months of the year at near capac- 
ity levels,” said Ahrens. “A new 


output record will be set this 
month. 

“We are especially pleased by 
business in small retail centers, 


where Cadillac sales are usually 
minor compared with the lower- 
priced makes. 

Schedules as now laid down call 
for an average monthly production 
above 5,000 units. The total for 
the fourth quarter will top by more 
than 2,000 cars the similar period 
of 1936, which previously stood as 
Cadillac's peak. 


rough the nation. Exhibiting the latest type of GE M . 
. C. Kent, manager of GE Lighting Institute. a 


GE Lighting Institute Show 
Will Make Tour of Nation 
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hibits are self-explanatory. They are 
equipped not only with descriptive 
legends but with switches permit- 
ting the audience to turn lamps on 
for purposes of comparison. 

Fully covered in the lectures 
will be newest GE lamp develop- 
ments, fluorescent lighting practice, 
light conditioning and the science 
of seeing. Featured in the displays 
and demonstrations are fluorescent 
lamps, drying lamps, germicidal 
lamps, all-glass auto lamps, pro- 
jector lamps, new fixtures and a 
giant chart of the solar spectrum. 
Chief purpose of this colorful chart 
is to show at a glance the role 
played by each group of radiations 
and which of the lamps on display 
are most effective in producing the 
wavelengths desired. 
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Frazer Forecasts 
100% Boost in “41 
Willys Production 


TOLEDO.—Backed by the success 
which has greeted the new Ameri- 
car at the automobile shows last 
week, Joseph W. Frazer, president 
of Willys, predicts that the com- 
pany’s sales of the new car will 
more than double its 1940 produc- 
tion. 

He said that in addition to the 
promise of a successful year for 
his company, it gave him pleasure . 
to feel that the Americar would 
be the means of assisting in the 
solution of one of the company’s 
greatest problems, that of unem- 
ployment. 

“Our plant has a dominating 
position in the employment of la- 
bor in Toledo,” he pointed out. 
“Doubling our production will dou- 
ble the hours of labor in our own 
factory and double our payroll. Our . 
own success will also mean bigger 
payrolls in the factories of dozens 
of suppliers.” 
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DETROIT 


A dollar s-t-r-e-t-c-h-e-s farther at ’ 
the Fort Shelby. goo rooms with 
bath, circulating ice water and 
Servidor—from $2.50. 


J. E. FRAWLEY 
General Manager f 
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Week’s Production Mounts to 117,350 Cars, Trucks 





AN’s Produc 





tion Estimate 








October Estimate 
Revised to New 
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New Passenger Car Registrations 
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divisions were closed by strikes. 
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Cleveland, under impetus of ex- 


chart M ndiana, International, Mack, Reo, Sterling, White, etc. 

- role ee = s General Motors group total for YOUNGSTOWN, O.—Steel pro-| panding demand from _ principal 
itions t i ta s the week was set at ‘aan units | duction rose to a new high for| consumers. Shipments are gaining 
splay § b P d which compared with 48,102 cars|the year at 91 percent last week] also, and production is exceeding 
g the ep tem er ro uc on O and trucks built in the previous|in the greater Youngstown area.| the setup capacity at most plants. 
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ident sending the total for the first nine} commercial cars, trucks and roa ; F mills. 
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WASHINGTON.—September fac- 
tory sales of motor vehicles manu- 








Studebaker. .steady; 3,190, five days 





S.and Canada 


bureau announced last week. 
The September total contrasted 
with 89,866 vehicles in August and 


president of American Rolling Mill 





week and 237,164 vehicles assembled 
in the same week of 1939. All divi- 
sions of GM operated on five-day 
week schedules and output was up 
in all divisions. 

Total output for Chrysler divi- 
sions was 27,050 units, which com- 


new building will be devoted to_bear- 








Of the 83 open hearth furnaces, 
69 were on the active list, the 
highest number so far this year. 

Another week of near capacity 
work is scheduled at the Lorain 
plant of National Tube Co., when 
four blast furnaces and 11 open 


percent higher than those recorded 


While buying for actual produc- 
tion on the defense program is still 
in its initial stages and not ex- 
pected to hit full stride until next 
spring at least, expansion of manu- 
facturing facilities is under way. 


tain Region, 72 percent, and Pacific 













































































Willys......... rise; 1,185, five days Co. ing assembly _and_ shipping facilities. | a year ago. Region, 77 percent. 
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Expensive Repairs Made 


Despite High Resale Prices 


By F. H. Fullerton 
Staff Correspondent 
VANCOUVER, B. C.—So com- 
pletely does Thomas Plimley, Ltd.. 
handle its reconditioning work that 
its reconditioning costs are well 
above the average for Packard 
dealers, but its turnover in used 
cars is also well above average of 
other Packard dealers, it is be- 
lieved. 


This firm prides itself on selling 
ears that stay sold. By this, it 
does not mean cars that the buyer 
retains and pays for, but rather 
cars on which the buyer is sold 
right up to the time he is ready 
to trade it in again. In the in- 
terval he has been a booster for 
the firm, and it is natural that he 
returns when again in the market 
for another car. 

The system in handling used cars 
in this firm is to place the car to 
be traded in on the service floor, 
and have the service manager esti- 
mate on the complete cost of re- 
conditioning it. As much similar 
work is done for customers, the 
service manager does not know if 
the inspection and estimate is for 
a customer, or for the firm on a 
possible trade-in. 

The service manager thoroughly 
checks the car, reporting on pos- 
sible costs to recondition any de- 
fective items. Then the firm adds 
to this the cost of other incidentals. 
The car in potential first-class 
condition is then mentally valued 
at the reselling price, and from 
this the costs of reconditioning are 
deducted to get a true valuation of 
its as-is trade in value. 

The policy is for each depart- 
ment to stand on its own feet and 
the used car department will not 
exceed the estimated allowance on 
the car. If for reasons of its own 
the management of the new car 
division feels it is good business 
to make a larger allowance the 
difference has to be carried by 
that department. 

As a result of this policy the 


WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 
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AUTOMOTIVE NEWS, DETROIT 



















POSITION WANTED 


GENERAL EXECUTIVE — Seasoned man 
with exceptional feneral ability and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 
experience background covering more 
than fifteen years as Office, Sales and 
General Manager successively. Available 
for immediate connection anywhere in 
U. 8. A. Performance records and ref- 
erences upon request. Box 239, Auto- 
motive News. 





BUYER WANTED 


COLLECTION SYSTEM—Approved method. 
Prepared for Automotive Trade. Effec- 
tive, inexpensive. Trial suggested. Samples 











and literature sent Free. Write today. 
Mercantile Forms Company, 11 Avon 
Street, Providence, Rhode Island. 
SALE — TRADE 
1916 Twin Six Packard Roadster, good 


paint-top. Excellent ad- 
Inc., 


condition, new 
vertising car. Mount Hope Motors, 
Mount Hope, W. Va. 


BUSINESS OPPORTUNITY 


SALES AND SERVICE building, 





oil sta- 
tion, and large additional building in 
rear; located in prospering paper mill 


village of 2,500, near Kalamazoo; with 
privilege of securing an Associate Dealer 


exclusive franchise with popular line 
of cars. Box 243, Automotive News, 
Detroit 


A 


chants 
lished a 
motive dictionary. The book contains 
all 


Co. 
product, Magnus Skin-Gard. 
” ~ > 


has 
engineering 
information on the Aero-Thread screw 
thread system. 


America 
booklet on aluminum pistons and alu- 
minum cylinder heads. 


used car department gets its stock 
on the basis of complete recon- 
ditioning and it then has the neces- 
sary work carried out before the 


car is put on the used car sales 
floor. 


Once the car is on the sales floor 


it is listed and each car is in- 
dividually discussed at sales meet- 
ings held each morning and sug- 
gestions asked as to who in the 
city is likely to be interested 
in such a car. The policy has 
been to try and fit the car to 
the customer, rather than the cus- 
tomer to the car. In other words, 
if a man is known, to whom a 
particular car in stock would be 
an advantage, the firm sends a 
representative to see him. Even if 
the prospect had no intention of 
buying a car when first ap- 
proached, it has been found a lot 
easier, in many instances, to make 
such a “cold turkey” sale than to 
sell to a real “hot” buyer who has 
been shopping all over the city in 
search of a car. Sometimes the 
salesmen guess wrong and the 
prospect tells them so. This infor- 
mation is recorded on an index 
card, and at a later date this man 
is again contacted in regard to a 
more suitable car. 

Quick turnover is the order of 
the day in this used car stock and 
if a car stands on the sales floor 
for over a ‘veek the sales manager 
immediately starts to ascertain the 
trouble. 

Located in the city of Victoria 
the firm has to operate in a com- 
munity where there are fewer used 
cars available than on the main- 
land of British Columbia, and 
where cars are, in the main, re- 
tained by their owners for a year 
or more longer than average. On 
the other hand their mileage is 
usually much less, despite their 
greater age, than cars in say the 
nearby British Columbia mainland 
city of Vancouver. 


This situation has necessitated 
the organization into developing its 
own scale of values without resort 
to existing guide books used in 
larger centers. In the main the 
allowances paid for used cars are 
thus higher, and the selling prices 
are also higher. When the recon- 
ditioning cost is added to the 
higher trade-in value it naturally 
raises the price of the used car to 
a much higher figure than many 
similar cars. This situation is over- 
come by the policy of Thomas 
Plimley, Ltd. in thoroughly and 
completely reconditioning its used 
cars and standing behind them 
after they are sold. In this way 
public confidence has been built up 
in the firm and its cars. 





| Printed Words 


AABM Publication 
AKRON.—Assn. of American Battery 
Manufacturers, Inc. has just released 
its 1940 Year Book. Statistics of par- 


ticular interest to the storage batter 


industry are figures on car and truc 
registrations, battery production and 


export, trends in motor transportation 


as well as prices and consumption 


figures on raw materials used in the 


industry. 
+ - - 
English-Spanish Dictionary 
NEW YORK. — Lawyers and Mer- 
Translation Bureau has pub- 
new English-Spanish auto- 


recent technical terms now used 
in the American and British automobile 
industries. 
7 + + 
Salesmen Booklet 
CHICAGO. — Belnap and Thompson, 


Inc. have released a new booklet. 
“Candid Sap-Shots .. .. of Salesmen 
Who Got Took.’’ The booklet is one 


of a series of promotion mailings pre- 
pared for companies to send to their 
salesmen. 


» * 


Skin-Gard Folder 
GARWOOD, N. J.—Magnus Chemical 
has issued a new folder on its 


Engineering Data 
NEW YORK.—Aircraft Products Co. 
issued Bulletin T-la_ containing 
standards and _ technical 


New Aluminum Booklet 
PITTSBURGH. Aluminum Co. of 
has released a new detailed 












































Nash Service Powwow... 





PREPARING to cope with increased service activity as 


; has complet i 
Sive service convention ever held. Shown cee, ke 


and A. W. Olson, 
discussing improvements 


into the low-priced field, Nash 


Humbert, shop foreman, 
Inc., Chicago, 
with Karl Greiner, Nash’s parts and 
of the convention. 


a result of its entry 
est and most comprehen- 
e usual order, are E. J. 
I service traveler for Nash Sales, 
in the ‘“‘Weather Eye’ construction 


service manager. Milwaukee was the scene 





HERE PAT LITTLE, Naeh assistant parts 
the new front end suspension on Nash’s 
Shanghai, and Gunnar Gustafson 
Majestic Motors in Shanghai, while 


of Stockholm’s Wicklund Motors. 





Used Car Sales Off Slightly 


of Stockholm. Chu is service manager of 
Gustafson manages the service departmen 
Left to right, 
Nash export service department; Chu and Gustafson. 


and service manager, explains 
Ambassador 600, to Johnson Chu, of 


Little; Eric Graffinius, o 


In San Antonio During Sept. 


Special to Automotive News 

SAN ANTONIO, Tex.—Used car 
sales for September, as reported by 
the San Antonio Automobile Trade 
Assn., showed a tapering off from 
those for August, both in unit sales 
and unit turnover. 

The report shows 1,305 cars on 
hand Sept. 1 with 1,142 being sold 
during the month for a unit turn- 


Pontiac Develops 
New Board for 


Service Checkup 


PONTIAC.—To assist in further 
improvement of dealer-owner re- 
lations, Pontiac has released a new 
delinquent owner board chart 
which provides dealers with a 
quick visual check of owners not 
returning regularly for service. 

The new board supplements the 
present owner control system now 
used by over 600 dealers to main- 
tain follow-up on 300,000 Pontiac 
owners. It provides the dealer with 
a picture of the owners who have 
not visited his service department 
for over 120 days. 


Pontiac officials maintain that 
both the sales and service depart- 
ments in dealerships will profit 
from contacting owners who have 
been inactive for over 120 days. It 
is felt that many customers who 
otherwise would be lost will be re- 
covered through the Owner Control 
Plan. 


Westinghouse to Expand 
Work’s Lighting Division 
CLEVELAND.—To increase 

emergency and peacetime produc- 

tion, Westinghouse will spend $500,- 

000 in expanding facilities of its 

lighting division here, according to 

W. F. White, manager of the di- 

vision. 

The expansion authorization in- 


volves four new buildings and 
operating equipment. It will en- 
able the company to handle in- 


creased demands of its customers, 
as well as demands of the national 


defense program for lighting and 
electrostatic air cleaning equip- 
ment. 


over of 88 percent against 100 per- 
cent for August, for a total value 
of $327,061. The turnover value was 
76 percent, as compared with 82 
percent for August, and an aver- 
age value of $286 against $270. 
There were 1,169 cars on hand 
Sept. 30, having a total value of 
$411,965, and an average value of 
$352, against $332 for August. 


During August there were 1,431 
ears sold for a unit turnover of 
100 percent, a total value of $387,- 
015; a turnover value of 82 per- 
cent, and an average value of $270 
There were 1,305 cars on hand Aug. 
31 with a total value of $432,614, 
and an average value of $332. 

In September, 1939, there were 
1,043 cars sold for a unit turnover 
of 92 percent, a total value of 
$268,500; a turnover value of 76 
percent, and an average value of 
$277. There were 1,085 cars on hand 
Sept. 30 having a total valuation 
of $356,742, and an average value 
of $329. 


Improved conditions are  an- 
ticipated during October as new 
ear deliveries increase activities in 
all departments. 


Studebaker’s Iceland 
Distributor Visits U. S. 


SOUTH BEND. — Egill Vilhjalm- 
sson, Studebaker distributor in 
Reykjavik, Iceland, has just com- 
pleted a short vis- 
it with factory 
export officials 
here. 

This was Vilh- 
jalmsson’s first 
visit to the 
United States in 
over 20 years and 
he expressed 
amazement at 
changes this span 
of years has 
brought in Amer- 
ica. He marveled 
particularly over the 
of hard-surfaced streets and high- 
ways. In Iceland only a very few 
of the streets in the main towns 
are paved. 





Vilhjalmsson 


Pete Wemhoff’'s Fourth Dimension 
offers news of automotive advertising 
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elps Dealer Sell Used Cars® 


1941 Price List 


Following is a list of new passenger 
car delivered prices for 1941 at point 
of manufacture. Prices shown, with 
the exception of Willys-Americar in- 
clude standard equipment and federal 
taxes. Willys-Americar prices are f.o.b. 


Toledo, before taxes. Ford prices do 
not include transportation or taxes. 

BUICK—Series 40 Special—4-dr. tour sed. 
$1,052; 4-dr. tour. sed. SE, $1,134: bus. cpe., 
$935; sedanet, $1,006; sedanet, SE, $1,063. 
Series 50 Super—4-dr. tour. sed., $1,185: conv. 
phae., $1,555; bus. epe., $1,031: conv. cpe., 
$1,267; spt. cpe., $1,113. Series 60 Century— 
4-dr. tour. sed., $1,288; bus. epe., $1,195; 
sedanet, $1,241. Series 70 Road Master—4-dr, 
tour. sed. ,$1,364; conv. phae., $1,775: conv. 


cpe., $1,457; spt. cpe., $1,282. 
SE-—Super Equipped 

CADILLAC—Series Sixty-one—Cpe., $1,345; sed., 
$1.445; del. cpe., $1,435; del. sed., $1,535. Series 


Sixty-two—Cpe., $1,420; sed., $1,495; del. conv. 
cpe., $1,645; del. conv. sed., $1,965; del. cpe., 
$1,510; del. sed.. $1,585. Series Sixty-three—Sed., 
$1,695. Serles Sixty Special—Tour. sed., $2,195, 


with division, $2,345. Series Sixty-seven—Sed., 
$2,595, with division, $2,745; 7-pass. sed., $2,735; 


7-pass. Imperial, $2,890, Series Fleetwood Sev- 
enty-five—Sed., $2,995, with division, $3,150; 
7-pass. sed., $3,140; 7-pass. Imperial, $3,295; 


formal sed., $3,920; 7-pass. formal sed., $4,045; 


bus. sed., $2,895; bus. Imperial, $3,050. 

CHEVROLET—Master Deluxe—Itus. epe., $712; 
5-pass. cpe., $743; town sed., $754: spt. sed., 
$795. Special Deluxe—iius. cpe., $769; 5-pass. 
cpe., $800; town sed., $810; spt. sed., $851; 
cabr., $949. 

CHRYSLER—Royal—3-pass. cpe., $945; 6 pass. 
club ecpe., $1,041; 6-pass. lux. bro’m, $1,021: 
6-pass. sed., $1,051; 6-pass. town sed., $1,111. 
Windsor—3-pass. cpe., $998: 6-pass. elub cpe., 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass. sed., 
$1,125; 6-pass. town sed., $1,175. New Yorker— 
3-pass, cpe., $1,195; 6-pass. club cpe., $1,268; 
6-pass. lux. bro’m, $1,248; 6-pass. sed., $1,278; 
6-pass. town sed., $1,328. Saratoga—3-pass. 
cpe., $1,275; 6-pass. club cpe., $1,335; 6-pass. 
lux. bro’m, $1,325; 6-pass. sed., $1,345; 6-pass. 
town sed., $1,375. 

DE SOTO—Deluxe—RBus. cpe., $898; 5-pass. 
cpe., $985; 2-dr. sed., $965; 4-dr. sed., $995. 
Custom—Cpe., $945; club cpe., $1,035; bro’m, 
$1,020; 4-dr. sed., $1,045; town sed., $1,095. 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., $880; 
4-dr. sed., $920. Custom—2-dr. bro’m., $925: 
6-pass. cpe., $960; 4-dr. sed., $965; town sed., 
$995. 

FORD—Special—Cpe., $665; 2-dr. sed., $700; 
4-dr. sed., $740. Deluxe—Cpe., $695; opera cpe., 
$725; 2-dr. sed., $755; 4-dr. sed., $775. Super 
éeluxe—Cpe., $740; opera cpe., $770; 2-dr. sed., 
$780; 4-dr. sed., $820. 

HUDSON—Six-Traveler—2-dr. tour. sed., $765; 
4-dr. tour. sed., $793; 3-pass. epe., $695; club 
cpe., $788. Six Deluxe—2-dr. tour. sed., $822; 
4-dr. tour. sed., $856; 3-pass. ecpe., $801; club 
cpe., $848; conv., $1,063. Super Six—2-dr. tour. 
sed., $901; 4-dr. tuor. sed., $932; 3-pass. epe., 
$881; club cpe., $936; conv., $1,155. Commodore 
Six—2-dr. tour. sed., $966; 4-dr. tour. sed., 
M94; 3-pass. cpe., $935; club epe., $997; conv., 
$1,204. Commodore Eight—2-dr. tour. sed., $1,- 
003; 4-dr. tour. sed., $1,039; 3-pass. cpe., $978; 


club epe., $1,040; conv., $1,254. Commodore Cus- 
tom Eight—3-pass. cpe., $1,064; club ecpe., $1,- 
27; 4-dr. tour sed., $1,232. 


LINCOLN — Zephyr — Cpe., $1,477.74; sed., 
$1,541.17; club cepe., $1,541.17: conv. epe., 
$1,858.27; Zephyr, with custom interiors—3-pass. 
epe., $1,557.02; sed., $1,641.58; club cpe., $1.- 
641.58. Continental—cpe., $2,811.93; cabr., $2,- 
864.83. Custom—Sed., $2,704.14; lim., $2,836.27. 
(Note: All Lincoln prices are Detroit delivered 
ready to run, and include federal and_ state 
taxes and transportation.) 

MERCURY—Cpe., $944.97; cpe., with aux. 
seats, $971.40; sed., $981.97; sed. cpe., $1,013.68; 
town sed., $1,024.25; club conv., $1,140.53. 
(Note: Mercury prices are delivered in Detroit, 
ready to run. Include federal, state taxes 
and transportation.) 

NASH—Ambassador ‘600’°—Bus. cpe., $731; 
slipstream 4-dr. sed., $780. Deluxe—Bus. cpe., 
$783; 4-dr. slipstream sed., $810; 2-dr. brougham, 


$810; 4-dr. trunk sed., $860. Ambassador Six 
Special—Bus cpe., $923.50; 4-dr. slipstream sed., 
$930; 6-pass. brougham, $973.50. Deluxe—4-dr 
slipstream sed., $980; 4-dr. trunk sed., $1,030. 
Ambassador Eight Special—Slipstream 4-dr. sed., 
$1,051. Deluxe—6-pass. brougham, $1,081; slip- 
stream 4-dr. sed., $1,101; 4-dr. trunk sed., 
$1,151. 

OLDSMOBILE—Special Series Six—Bus. cpe., 
$852; club cpe., $893; 2-dr. sed., $898; 4-dr. 
sed., $945: conv. cpe., $1,048. Special Series 
Eight—Club cpe., $935; 4-dr. sed., $987; conv. 
cpe., $1,089. Dynamic Cruiser Series Six—Club 
sed., $954; 4-dr. sed., $1,010. Dynamic Cruiser 
Series Elght—Club sed., $989; 4-dr. sed., $1,045. 
Custom Cruiser Series Six—Club cpe., $1,043; 
4-dr. sed., $1,099: conv. cpe., $1,191. Custom 
Cruiser Series Eight—Club cpe., $1,079; 4-dr. 
sed., $1,135; conv. cpe., $1,227; conv. phaeton, 
$1,575. 

PACKARD—One Ten Speclal—4-dr. tour. sed., 
$1,1056; 2-dr. tour. sed., $1,024; Club ope., 
$1,000: bus. ecpe., $907; conv. cpe., $1,175. 
One Ten Deluxe—4-dr. tour. sed., $1,116; 2-dr. 
tour. sed., $1,084; club cpe., $1,038; conv. 
cpe., $1,209. One Twenty—4-dr. tour. sed., 
$1,261: 2-dr. tour. sed., $1,230; club ope., 
$1,205: conv. cpe., $1.723; bus. cpe., $1112; 
cony. ecpe., $1.377. One Sixty—4-dr. tour. sed., 
$1,750; club cpe., $1,709; conv. sed., $2,180; 
bus. cpe., $1,594; conv. cpe., $1,892; chassis, 
$1,435; deluxe conv. sed., $2,405; deluxe conv. 
cpe., $2,067; 4-dr. tour. sed., $2,009; tour. 
lim., $2,289; 7-pass. tour. sed., $2,161. One 
Eighty—Darrin conv. vic., $4,550; 4-dr. tour. 
sed., $2.587; LeBaron spt. brough., $3,500 

PLYMOUTH — Cpe.. $685; 2-dr. sed., $739; 
4-dr. sed., $780. Deluxe—Cpe.. $729; 2-dr. sed., 
$779; 4-dr. sed., $820. Special Deluxe—Cpe., 
$760; 4-pass. cpe., $805; 2-dr. sed., $810; 4-dr. 
sed., $840 

PONTIAC — Deluxe Torpedo Six — Bus. cpe., 
$828; sed. epe., $864; conv. sed. cpe., $1,023; 
9-dr. sed., $874; 4-dr. sed., $921. Deluxe Tor- 
pedo Eight—Cpe., $853; sed. cpe., $889; conv. 
sed. cpe., $1,048; 2-dr. sed., $899; 4-dr. sed., 
$946. Streamline Torpedo Six—Sed. cpe., $923; 
4-dr. sed., $980. Streamline Torpedo Eight— 
Sed. cpe., $948; 4-dr. sed., $1,005 Custom Tor- 
pedo Eiaht—Sed_ cpe., $1,020; 4-dr. sed., $1,077. 

STUDEBAKER—Champion—Cpe., cust., $690; 
cust. deluxe, $720.; delux-tone, $755; 5-pass 
epe., cust., $725; cust. deluxe, $755; delux-tone, 
$790; club sed., cust., $730; cust. deluxe, $760; 
delux-tone, $795: cruls. sed., cust., $770; cust. 
deluxe, $800; delux-tone, $835 Commander— 
cruis. sed., cust., $985; delux-tone, $1,050; land 
cruiser., cust., $1,030; delux-tone, $1,095 Presi- 
dent —Cruis sed., cust., $1,115; delux-tone 
$1,180; land cruiser, cust., $1,160; delux-tone, 

295, 

WILLYS-AMERICAR—4-dr. sed., $665. Only 


price available at present 
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Actual top and bottom prices on 1939, 1938, 1937 and 1936 
‘used cars, as advertised in local newspapers. SEDAN 
prices only used in this comparison. Newspapers co- 
operating include: Boston--Globe; New York—Times, 
Journal American; Philadelphia-—-Bulletin; Pittsburgh 








—Sun Telegraph; Cincinnati— Post; Detroit — News; 
Chicago—Herald-American; St. Louis—Globe-Democrat; 
Atlanta — Journal; Dallas — News; Denver — Post; Los 
Angeles — Times; Seattle — Times. 


Used Car Selling Prices 


As Advertised, Oct. 7-13 
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National Average, , All Make: *s, Oct. 18—$565- $499 
National Average, All Makes, Oct. 6—$568- -$491 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are c ompiled exclusively by Avromotive News as a ce opyrighted feature 
Ss ° 
This is the first time anytl here that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the re sulting national index 
Where no prices are quoted, no car of make and model was offered during the period covered 
n Cleveland, Indianapolis, Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last wee 
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By Chris Sinsabaug 


age of 883,596 per year. In its lifetime, it has built 8,- 
000,000 cars and trucks. To do this business the vi | 
age cash balance was $71,185,000, and the average | 
working capital $77,923,000. During the five-year pe- 
riod it paid $525,303,000 in wages and salaries, or an 
average of $105,061,000 a year. It paid, over the same 
period, $153,649,000 in taxes, or an average of $30,- 
729,000 a year, which does not include sales taxes 
collected from customers. It paid in the same period 
$134,835,000 to the stockholders, an average of $26,967,- 
000 a year and there were 49,181 stockholders at the 
close of 1939. 


Statistics may bore the average reader, but I contend 
one can learn a lot by studying them, just as I did when 
I pored over the records. I found, for instance, that 
to carry on its operations the company keeps an average 
of more than $40,938,000 worth of inventory on hand 
but it was the employment chapter that intrigued me 
most. This shows that peak employment was in 1937 
when 80,000 were at work. The average is 70,000. The 
average age of the employes is a little over 35, but in 
June, 1938, when the payroll was a little more than half 
of what it now is, the average was 38.38. 

This is the ninety-fourth installment of Chris Sinsabaugh’s memoirs. Lanahan and his fellow members 
Next week, Chrysler Corp. continued. | of the executive show committee 
| find their reward in this year’s 


show. Every member of this group 
has figured prominently in the an- 


Advance Order for “Who Me?” 
| nual shows since the event was 


— EP en ew ew es = 
r eo os | transferred to the International 


CHRIS SINSABAUGH, Amphitheater in the fall of 1935 
2751 E. Jefferson, Detroit under Chicago Automobile Trade 


_ Please enter our order, when pub- a poor ; 
lished this fall, for: e used car committee, headed 


Chicago 
(Continued from Page 1) 


high school students sponsored by 
the Keep Chicago Safe Committee. 


The 1941 passenger cars occupy 
the entire second floor except for 
one space takem by Fisher Body. 
On the first floor are to be found 
the 1941 truck and station wagon 
exhibits in the south wing; the 
used car section in the north wing, 
and the parts, accessories and 
educational displays in both wings. 
More than 400 motor vehicles are 
shown in the 167 exhibits. 


A heavier-than-usual schedule of 
dealer meetings highlights the pre- 
show and show week program. 
Supplementing these are the Na- 
tional Assn. of Independent Tire 
| Dealers convention, and the So- 
ciety of Automotive Engineers 
| dinner and meeting under auspices 
of the Chicago section. 

Many months of careful plan- 
ning and preparation by M. J. 











CREDIT for the success of the Chrysler Corp. is given to the team- 
work of not only the leading executives but down the line to the 
lowliest employe. It always has been the “one for all, all for one” 
spirit that has been displayed for the 15 years of the company’s 
life that has helped it to the heights. Walter Chrysler was par- 
ticularly close to his right-hand executives and many’s the confer- 
ence that was held and many’s the problems they settled. Here is 
one of the typical conferences, with, from left to right, Fred Zeder, 
engineering genius, Mr. Chrysler himself, Kaufman T. Keller, now 
president and executive head, and A. vanDerZee, who started as 








by Frank H. Yarnall, likewise 





Plymouth’s general sales manager, was general sales manager of 
Dodge, and now is vice-president in charge of sales for the entire 
corporation. 


Chapter XCIV—Chrysler Corp. Continued 


Here was the nucleus of what is today a giant organi- 
zation that is outstanding in the automobile industry. 
It needed, however, the adoption of an idea conceived by 
the administration to broaden the scope of distribution 
for the mass-production member of the family, Plym- 
outh. That idea was the conception of a genius and there 
never has been anything like it in our field. Instead of 
setting up a separate dealer body for Plymouth, it was 
decided to make its franchise available to all dealers 
selling the other units of the corporation’s family— 
Chrysler, De Soto and Dodge. So the position of Plym- 
outh today is that of a division which only builds 
the cars, then lets Chrysler, De Soto and Dodge dealers 
sell them. But that does not mean Plymouth hasn’t any 
factory organization—it has, and it is well organized to 
work in cooperation with its three big customers, with 
a president and other executives and even with sales 
representatives working in cooperation with the other 
Chrysler units. 

Now, 15 years after its bifth, the corporation is an 
operating company with 30 subsidiaries and nine parts 
depots. It has 24 plants in the United States, Canada 
and Europe. In Detroit the factories are: Chrysler, 
Plymouth, Dodge Main plant, Dodge Truck, Dodge 
Forge, Lynch Road plant, Kercheval Avenue plant, 
Highland Park plant, McKinstry Street plant, Amplex 
plant and De Soto plant. Out-of-town plants are: Air- 


Copies of “Who, Me?—My AUTO- 
biography” at $3.00 each, post- 
paid. (Price on publication, $3.75). 
Copies of the Special Deluxe Edi- 
tion at $7.50 each. 

(Each copy of this limited edition 








DETROIT.— Earl Bartholomew, 
automotive engineer who in 1930 
foresaw many of the developments 
in fuels and en- 
gines of the last 
10 years, predicts 
that automotive 
progress during 
the next decade 
will dwarf the 

‘ . - achievements of 
es the thirties. 

- Visualizing the 
Bs ear of 1950, Bar- 

tholomew, direc- 
bv 





i a 


will be autographed). 
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Fuel Engineer Forecasts 
Big Gains in Car Economy 


enclosed [) 


| bandstand and all, 





able. Fuel meeting such require- 
ments will be ready when needed, 
Bartholomew declares. 

Gasoline of 95 road octane qual- 
ity, in the opinion of Bartholomew, 
will be in supply at roadside serv- 
ice stations within the next five 
years. Such fuel, he said, might re- 
sult in an improvement in economy 
of 35 percent or more, with per- 
formance even better than it is 
today. 

Ten years ago, it is recalled, 
Bartholomew envisioned the pos- 
sibilities in engine 


improvement | 


served in that capacity last year, 
and Yarnall himself for two years. 

For the current musical revue 
entitled “Non-Stop America,” the 
theme is the contrast between 
automobiles of 1900 and those of 
today. Edward Beck conceived and 


| produced this spectacle, as he did 


last year’s “Dame Fashion.” 


“Non-Stop America” opens with 
a typical small town park scene, 
of 1900. The 
songs of that era are sung by 
Lola Fletcher, prima donna, and 
the Bennett Singers, a mixed 
chorus of 16. Another group of 16, 
the Virginia O’Brien ballet, dances 
the steps of the day. 


The band leader, as master of 


| ceremonies, gives “Mr. Goodwill,” 


automobile designer and president, 
a chance by introducing him and 
permitting him to expound en- 
thusiastically about his new crea- 
tion. To a dubious audience, that 
personage winds up with the state- 
ment that “there will never be a 
better car” than his 1900 “hossless 
carriage.” A special song by the 
same title is then sung by the 
chorus. 


While the scene is being shifted 
behind the curtain to the second 


|} act, the commentator tells of the 


great forward strides made by the 
industry during each decade in 
terms of cars in use. Then on to 
the second act presenting the 1941 
models, with the White House as 


: : tor of the engi-|that have since been realized. Al-|, packground d with the par- 

Temp at Dayton; Marysville, Mich., Newcastle, Ind., E. Bartholomew neering research though the average compression rR ea oF dies agek. Gabel tee 

Kokomo, Ind., Evansville, Ind., Windsor, Ont., Walker- aboratories of|ratio of the automobile engine of|99 community and suburban 
Ethyl Gasoline Corp. forecasts| 1930 was barely 5 to 1, Bartholo- | “peauty queens.” 


ville, Ont., Helena, Ark., Los Angeles, San Leandro, 
Calif., London, England and Antwerp, Belgium. 

As I wrote a few paragraphs back, the Chrysler Corp. 
is not a holding company—it is an operating company, 


striking gains in fuel economy. He 
foresees smaller engines in both 
passenger cars and commercial ve- 
hicles, with still higher compression 
ratios and better volumetric ef- 


mew, in an address delivered at 
Stevens Institute of Technology in 


that year, pictured the efficiencies | 


and horsepower output that could 
be obtained with a compression 


U.S. Whitewall Tire 


Has New Features 





best described by saying it engineers, manufactures, ficiency, and with  substantially| ratio of 6 to 1, and even 7 to 1. 

sells and services Plymouth, Dodge, De Soto and Chrys- greater power output. Such engines and fuels, it is| NEW YORK.—Shown for the 

ler passenger Cars and trucks. Most of its subsidiaries Ethyl laboratories in Detroit, pointed out, seemed a long way off | first time on many of the cars at 
in 1930, yet among the 1941 cars| Grand Central Palace was the new 


serve in a promotional capacity and are organized for 
legal and tax reasons. In addition it makes a line of air- 
conditioning and heating equipment, oil-lite bearings, 
marine and industrial engines and other products. At 
the present time—the fall of 1940—in addition to its 
regular operations, it also is manufacturing trucks and 
tanks for the United States Army and is equipped to 
turn out bomb fuse noses, shells and cartridge cases 


in volume. 


‘Look at the Records’ 


As Al Smith used to say, “let’s look at the records,” 
meaning of course going behind the scenes and looking 
over the shoulders of the auditors. I have, and from 
what I have picked up it seems to me that Kaufman 
T. Keller, now president of the corporation, who has 
been climbing steadily up the executive ladder ever since 
he went on the payroll in the early days until he reached 


Bartholomew discloses, are com- 
pleting successful tests with en- 
gines having compression ratios 
above 11 to 1 and are requiring a 
fuel of decidedly higher antiknock 
value than is now generally avail- 


Grand Rapids Set 
For 32d Car Show 


GRAND RAPIDS, Mich.—Grand 
Rapids Passenger Car Dealers 
Assn., winding up final plans for 
the thirty-second annual automo- 
bile show to be held here Nov. 4-9, 
predict a successful show since vir- 
tually all exhibition space has been 
taken. 

Again a major event of the show 
will be the used car section, which 


displayed at the various shows 
throughout the nation, at least 10 
models had compressions of 7 to 1 
or more. Optional compression | 
ratios of 7 to 1 or more are avail- 
able on a number of cars having 
slightly lower standard compres- 





sion ratios. And so great has been 
the advancement in refinery tech- | 
nology during the past 10 years, | 
Bartholomew points out, that the | 
oil industry is able to supply gaso- | 
line of the necessary antiknock | 
quality at even lower prices than | 
prevailed in 1930— 12.58 cents at 
service stations, without tax, in the 
nation’s 50 largest cities today, as | 
compared with 15.42 cents in Oc- 
tober, 1930, and 30 cents in 1920. 


Nor’way Sets Display 


white sidewall put out by U. S. 
Rubber Co., said to be impervious 
to cracking and which will not 
turn yellow. A patented coating 
protects the white tire while it is 
in transit to the dealer and user. 
The tire is easy to keep clean, it 
is claimed. 

The new U. S. Royal deluxe tire 
itself is again featured by a de- 
skidding method of perforating the 
tread blocks. This system brings 
2,500 extra gripping edges into ac- 
tion at a touch of the brakes, the 
company’s engineers claim. 


Pa. Federation Maps 
Legislative Program 
HARRISBURG, Pa.— (UTPS) 





will be held on the exhibition floor.| cpyrcaGo. — Nor'’way anti -freeze,| The Pennsylvania Motor Federa- 
the very top, should feel his company 1s well entrenched The used car event was started| manufactured by Commercial Solvents | 4:05 is cdma bias to cope with prob- 
i i i iti i i i th ago and has been tre-| Corp., will be on_ display in_ booth | : . : 
in its commanding position in the industrial world, oe = ee No. B-264, at the ASI dhow in Decem-| lems in store for Pennsylvania 
equipped to meet almost any demands that may be made an ana ne ag 4 = ber. Official show delegate will be H-H-| motorists when the new general 
. . . an a o model wl e eX-|Emond, alternate show delegate wi spr : 
upon it. Of course, there were growing pains In the first idted end ol wae care Will te| Ss William E. Robinson. In addition, | acsenahly moots oa. 4 
decade of its existence, so I am quoting figures on the inapected bys coramities before | the, following Tattan Wesseler,” Ww. mort cae eels ob tha S0N8 er 
i i i j é i- they can be displayed. D. Ticknor jr., J. V. O'Leary, C. F. : a a 
last five years of operation in which time the total busi ey can be displayed. ave | rene wR) atholie“anw’ J. €.| gram will be decided. 
ness done amounted to $2,900,000,000, or an average of been booked which will allow a Browning. Chris Sinsabaugh’ sparkling 
i i : : rere aera iris Sinsabaugh's spé 
more than $500,000,000 a year. The corporation sold in | change in program each evening of| pete Wemhoff’s Fourth Dimension | ‘‘Sparks” column is read by th 
that time 4,417,979 units up to Jan. a 1940, or an aver- the show. | offers news of automotive advertising. ‘‘wide-awake” in the industry 
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Making more money from investments in- 
terests every business man. Take mobile 
equipment for an example. Deadweight, 
because it costs money to haul on both 
full load and empty return, 1s the number 
one item on every operator's and designer's 
mind. They ask the question, “Tow can I 
cut deadweight without sacrificing strength 
or production efficiency?” 

Today the answer is simple. All you do 
is specify N-A-X HIGH TENSILE. For 


here is a high tensile steel, having high 
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yield point, high ultimate strength, excel- 
lent welding characteristics and greatly 
increased resistance to both corrosion and 
abrasion. Because it is unusually ductile, it 
can be cold formed easily, in most cases 
without any change in shop practice. 
N-A-X HIGH TENSILE has high 
fatigue and impact resistance, at both nor- 
mal and extremely low temperatures—an 


item of particular importance in equip- 


ment that must operate in all kinds of 


weather and temperature conditions. 


31 








Take advantage of these unusual proper- 
ties of N-A-X HIGH TENSILE for your 
product. Great Lakes engineers, who have 
experience covering the use of N-A-X 
HIGH TENSILE in all types of appli- 
cations, will be glad to consult with you 
on any of your problems. They’ll show 
you how others have used N-A-X HIGH 
TENSILE to advantage in cutting costs 
and increasing operating efficiency. 

Ask for a Great Lakes engineer today 


—you incur no obligation, 


GREAT LAKES STEEL CORPORATION 





Detroit, Michigan 


EXECUTIVE OFFICES, PITTSBURGH, PA. 


division of NATIONAL STEEL CORPORATION 
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SAFETY FOOT CONTROL AUTOMOBILE RADIO 
KEEP YOUR EYES ON THE ROAD...YOUR HANDS ON THE WHEEL! 


is still the same as the one adopted in 1928 . . . ‘‘Press 


Zenith in 1940 is again first with auto radio with automatic 
Foot Control, invented and patented by Commander 
E. F. McDonald, Jr., Zenith’s president. Zenith’s slogan 


the Button... There’s Your Station."’ Zenith is famous 
for revolutionary inventions years ahead of their time. 


CHANGE STATIONS BY FOOT WHEN YOU WANT TO LISTEN 


For years the trend has been to engineer automobile 
controls so that the eyes may remain on the road 
and the hands on the wheel. Zenith’s new foot con- 
trol enables you AUTOMATICALLY to change radio 
stations with your left foot, the same foot that 
operates your light dimmer switch. 


CONVERSATION PROOF ‘‘INSTANT 
OFF-AND-ON’’ FEATURE 


Want to talk? A slight pressure of the left foot 
instantly shuts off radio program. Lift your foot, 
program is ON again without waiting for radio to 
warm up. A boon in short conversations. Heavier 
pressure changes programs, /ight pressure tempo- 


rarily shuts them off. 


AT RAILROAD CROSSINGS 


-just step lightly on safety foot control. Radio 
goes off instantly. Release pressure—radio is again 
INSTANTLY ON... and that means instantly. 
You do not have to wait for the radio to warm up 
when you release the pressure. 


ADDITIONAL BACK SEAT 
FOOT CONTROL—TOO! (EXTRA) 


Yes, even the back seat passengers may change radio 
programs by foot. Front and back seat foot control 
buttons work independently. Back seat button does 
not interfere with driver’s control of safety program 
‘“‘shut-off’’ or silencer switch which enables him to 
listen at railway crossings. 


See It and Operate It on the New 1941 Lincoln, Nash, 
Mercury and Ford Cars at the auto shows 


MADE BY AMERICA’S OLDEST MANU- 
FACTURER OF FINE HOME RADIO 
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